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Packers’ Cans 





In all siz L s 
Of all shapes 
For all)products 
In any quantity 


Seventeen Factories 











AMERICAN CAN CO. 


New York 
Chicago, Baltimore, San Francisco, 
Montreal 
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SECRETARY-—J. L. FLANNERY, JR., GHICAGO, ILL. 





W. H. NICHOLLS & CO. 


Canned Goods 
Brokers 


63-365 River St. CHICAGO 











@. K. ARMSBY CO. 
Wholesale 
Brokerage and Commission 
Prancisco Pacific Coast 
York Products 
Angeles 42 River St., CHICAGO 





SAM BAER & CO. 
Brokerage and Commission 
Canned Goods arc Dried Fruits 


CORRESPONDENCE SOLICITED 


84 Wabash Ave., CHICAGO 





E. C. SHRINER 6 COC. 
Mannfactarers’ Agents and Brokers in 


Ganned Goods and bans 


BALTIMORE. MD. 





DALLAS MERCANTILE CO. 
@ROKERS AND MANUFACTURERS AGENTS 


OFFICES 
Dallas Mercantile Co., Dallas, Texas. 
Inter-State Brokerage Co., Oklahoma City, O. T. 
Snter-State Brokerage Co., So. McAlester, I. T. 


% @evel mez. DALLAS, TEX. 





WM. M. McKOWN 


Broker in 


Canned Goods 
aed DRIED FRUITS 





EDWARD P. SILLS 
Packers’ Agent and Broker in 
@anned Goods... 


42 RIVER ST., CHICAGO 
Correspondence Solicited. 
Liberal Advances on Consiguments. 





EMERSON 2#@ HALL 


OFFICES: 
ree CANNED GOODS 
“Mes DRIED FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers In Nebraska and Minnesota. 





T. J. O'BYRNE & CO. 
Brokerage Commission 


Cannel Goods and Dried Fratts 


42 RIVER ST., CHICAGO 











G. M. AHRONS GO., LTD. 


NEW ORLEANS 
CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Solicite#., 


BROKERS 
High Grade Food Products 


St.Paul . Minneapolis . Duluth 
and Tributary Points 





E.L. STANTON & 


Brekers and 
Manufacturers’ Agents 


Packers’ Cans, Canned G 











Flannery & Hobbs 
BROKERS 


42 River Street, CHICAGO 








WALTER A. FROST & CQ 


Brokerage and Commission 
Canned Goods and Dried Fruit 


Correspondence Solicited 





DOUISVILLE, KY. 





§ WABASH AVE: #2 CEIG<A’ 


Dried Fruits 


310-311 GRANITE BUILDING, ST. LOL 





CGETTYS BROKERACE Co, 


SUCCESSORS TO 
GETTYS & CILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PRODUCTS 


806 SPRUCE ST., ST. LOUIS, MO 





GRIFFITH-DURNEY COMPANY 


WHOLESALE GROGERY °°" 


CANNED 
sr 


C.) 


MOORE-HOLBERT COMPANY 
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Canned Goods Brokers and Commission Houses 








THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


INDIANAPOLLS, IND., Majestic Bldg. 


CHICAGO, ILL., 53 River Street 





BAKER & MORGAN 
CANNED GOODS 
BROKERS 


ABERDEEN, MARYLAND 
OUR SPECIALTIES 


CORN AND TOMATOES 





PICKRELL-CRAIG CO. 


Incorporated 


BROKERS 
Canned Goods, Dried Fruits 





201-202-203 KELLER BLDG. | 
LOUISVILLE, KY. : 


J, H. MARTIN & CO. 


Merchandise 
Brokers 


Canned Goods 


83 South Front St. 
MEMPHIS, TENN. 





MOOMAW-HORTON CO., Inc. 


ROANOKE, VA. 


Brokers in Canned Goods, Cans, 
Labels and Shooks 


Our Territory: Southern and Middle 
Western States 


Correspondence Solicited 


H. F. DONLEY Co. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 


| Cover Jobbing Points: Nebraska, Western lowa 
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MAKING MACHINERY 


The Latest Automatic Side Seam 
Locking Machine, with Soldering 
Attachment. 














_ Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This Machine runs 
free of all jams and smashes, with a capacity of 50,000 perfected bodies a day. Write for Prices and Discounts. 


SLAYSMAN & CO. Office and Salesroom: 718 E. Pratt St. Factories, 125-127 E. Falls Ave., and 11 S, Front St., BALTIMORE, MD. 
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COTTINGHAM 


SELLS 


CANNING MACHINERY ‘IF ALL KINDS 





INCLUDING THE CELEBR ‘TED 


Queen Anne Cooker 





SIMPLE — Light Running — Easy to Clean — None Better 
SEND FOR DESCRIPTION, TERMS, ETC 


ADDRESS 


H. COTTINGHAM, 
BALTIMORE, MD. 








STILES-MORSE CO. 


SELLERS AND 
BUILDERS OF 


High Speed 
Automatic Gan Making 
Machinery 








CHICAGO ano BALTIMORE 


























“ALL OUR CANS ARE WASEED AND STERIL- 
IZED BEFORE THEY ARE FILLED.” 


Jones’ Can Washer 
and Sterilizer 






a 


Gibson City, Ill., 5-1-09. 
Messrs. Sprague Canning Machinery Co., Chicago, IIl. 

Gentlemen :—We are pleased to report that we used 
the Jones’ Can Washer last season with the most gratifying 
results, and it will be a revelation to any Canned Goods 
Packer to use one of these machines and collect the mass 
of filth which is washed out of cans in a day’s run. These 
machines not only removed great masses of foreign matter, 
including insects, cinders, particles of solder, coal, chi 
of wood, etc., but also rendered the cans free from acids 
or fluxes used in manufacturing the cans. 

We would not think for one moment of packing food 
products in tin cans without using these machines for 
cleansing them, and are pleased to pronounce them an 
absolute success. (Signed) GIBSON CANNING CO., 

F J. W. McCall, Manager. 


SPRAGUE CANNING MACHINERY CO.‘ 
5 Wabash Avenue, CHICACO 
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Modern High Speed Can Making Machinery 


For Sanitary Cans and 
Packers’ Cans 


HE illustration here shown, represents our Auto- 
matic Feed Press, specially designed for the rapid 
operation of combination dies for packers and all 
other kinds of cans. This Press, which is made in 
several sizes, is entirely automatic in the handling 
and feeding of the stock and has a guaranteed capac- 
ity of from 100,000 to 150,000 cuts per day. It is 
preferable to any other style of Press, for the reason 
that no skill is required to operate it, thus obtaining 
the greatest output at a minimum cost. The automatic 
feed being positive and reliable, insures uniform results, 
and entirely eliminates defective cutting, as well as the 
hazard of hand feeding. It is also adjustable for a 


limited range of sizes. For further particulars write 


McDONALD MACHINE CO. 


32nd St. and Shields Ave. - - CHICAGO, ILL. 





























Latest Improved Lock Seam Body Forming 


Pat. Nov. 19, 1901 : : ° 
et. Sea eee Machine, with Soldering 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 





Attachment. 





Capacity not less than 50,000 perfect bodies in ten hours—formed perfectly round, uniform in diameter and free from 
breaks or ridges around the body, thus insuring a large saving of solder in floating on the tops and _ bottoms. 


STEVENSON & COMPANY, 601-7 S. Caroline Street, Baltimore, Md. 
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Greater Capacity and Better Bodies 


“Bliss” No. 12 Automatic Body Maker 


This machine handles round and oval 
work, and covers a wide range of sizes. It 
may on special order be arranged for square 
and oblong work. It runs without appreci- 
able vibration or noise; no cams; all move- 
ments are of the rotary type. Blanks are 
fed by a suction. The edger is simple and 
durable. The side seam soldering attach- 
ment operates on every body in a positive, 
economical and uniform manner. 

Minimum capacity 60,000 per day. Write 
stating the work to be done and get the 
maximum capacity of this machine. It will 
interest you. We build the complete line of High Speed Automatic Can Making Machinery for both 


OPEN TOP AND PACKERS’ CANS 


Send for Catalogue No. 14 


E. W. BLISS CO., |! Adams St., Brooklyn, N. Y., U.S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 





““Bliss'’ No. 12 Patented Automatic Body Maker 


























AUTOMATIC TOP AND 
BOTTOM PRESS No. 73 


This illustration is our new Automatic Power Press which will cut 
out one top, one bottom and one cap when the ends are not too large, 
and will cut out one top and one bottom on 2-pound fruit cans at a 
speed of 125,000 ends per day. This press can be changed from 
one size die to another the same as an ordinary press, all adjustments 
being open and very simple. Can be adjusted to cut close or leave 
space of any desired length between the cut edges. Feed can be 
adjusted to feed from nothing up to 434 in. in 
length. The operator places the sheet on table 
= shown at side of press and sheet is automatically 

“= fed into the rolls at the proper time. The rolls 
being so adjusted that crocked tin or tin with 
salvage edge make no difference. 















Price on Automatic Press complete with feed attachments, $.... . 

Price on dies to fit press extra depending on size, shape and quantity 
Weight complete, without motor . . . . . . . 2,700 pounds 
Motor extra. ere 
Die space from top of bolster to bottom of slide, stroke down adjust- 
ment up 514 inches. Stroke of slide, 2 inches. Floor space, 4x54 feet. 


For Further Particulars apply to 


TORRIS WOLD & COMPANY 
218-230 N. Jefferson St., CHICAGO 
Makers of High Speed Automatic Can Making 
Machinery, Presses, Dies, Etc. 
Eastern Agents: HUGHES & CO., 4 Liberty Square, Boston, Mass. 
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The Sprague Universal 
Liquid Filler and Syruping Machine 











This machine is used for filling or 
finishing off Cans or Glass Jars of any 
size with any liquid that will flow freely. 


Brine, Syrup, Light Soup 
or Sauce, Milk, Etc. 








Will handle any size can from small- 
est up to number ten size. 


Works equally well on ordinary 
cap hole, Friction Top or Sanitary 
Cans, or Glass jars. 


Fills the can or jar with liquid 
up to any desired height, changes 
in height or fill or in size of can 
are quickly made. TJ fills to a 
dead line wherever set. Absolutely 
no waste. It is a simple, thoroughly welt built, substantial machine which does not 
get out of order. 


We Can Make Prompt Shipments 


This machine is in successful operation in Fruit and Vegetable Canneries, Con- 
densed Milk Factories and Syrup Packing Establishments. For further particulars 
and list of users address 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH & CO., General Agents, - - 5 Wabash Avenue, CHICAGO 
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THE CHICAGO oe 


Record 
Breaker 


Anything from 1-4 pound 
to gallons 


100 cans per min- 
ute on Kidney 
Beans and one 
patcher mended 
all the leaks. 


CAPS AND TIPS ANYTHING 
AT 85 PER MINUTE 


AUTO-TIPPER 


sells on its merits 


Chicago 
Solder Go. 


44° N. UNION ST., CHICAGO 























Built by 


The Sinclair-Scott Co. 
Baltimore, Md. 


Write for Price and Illustrated 
Booklet 




















Special Eastern Agent for 
The “Sprague” 
Line of Canning Machinery 
















‘‘Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen’’ 
Filler, Model ‘‘M’’ Corn 
Cutter, Corn Cookers, 
Silkers and all 


If it is 
used ina 


Canning 
Factory, Machines for 
I sell it. Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 


Don’t Worry, 
ask me, I'll get 
it for you 


Correspondence Solicited . 
My Motto: The Buyer Must be Satisfied. 
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A RARE OPPORTUNITY 


to obtain a substantial interest in the 





Well known and long established Canning factory 
of the 


Moore & Brady Co. 


By reason of the death of Mr. Geo. W. Moore, an inter- 
est in the business, large or small, may be acquired. 
The business will be continued without interrup- 
tion and the interest to be acquired is in a going 
concern. The well known trade marks and brands 
of the Company are of great value. 

Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of 
latest pattern. 














Address 


MOORE & BRADY COMPANY 


BALTIMORE, MD. 








RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave. 
CHICAGO 





MANUFACTURERS OF 
SOLDERS 
OF ALL KINDS FOR 
Canners’ Use , 


—— | 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 






































FARNUM BROKERAGE CO. 


(INCORPORATED) 


Merchandise Brokers 





KANSAS CITY 
MO. 


We sell canned gcoas and everything. Have our 
own warehouce. New accounts solicited. Particular 
attention given to the introduction of new goods. 
Write to us. 




















Chisholm-Scott Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, GENERAL MANAGER 


Cperating Patents of FACTORY: SUSPENSION BRIDGE, NEW YORA 
Cc. P. and J. A. Chisholm Branch Office 
R. P. Scott with Sinclair-Scc tt Company 
J. A. Chishe m and R. P. Scott Baltimore, Md. 


Cadiz, Ohio, Sept. 27, ’07. 
Some recent offering in the trade induces us to re- 
mind any prospective user of Viners infringing our 
patents, which cover all known means of vining green 
peas, that any bond offered should be perpetual and 
good for at least three times all possible royalty. It is 
not generally understood that the person using an in- 
fringing machine is liable to three times the regular 
royalty charged by the users of a patented article. The 
expiration of our patents in future, will nc! mlieve you 
from liability while the patents are in force. None of 
the bonds we have ever seen entirely protect the cus 
tomer. Have your bonds inspected by a competet 
attorney. 
Yours respectfully, 


CHISHOLM-SCOTT CG. 
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We manufacture Packers’ Cans in every city or town 
named on the above map. Isn’t this an assurance to 
the Canner of a prompt, reliable, nearby supply of Cans 


under any and all conditions? 


American Can Company 


New York Chicago Baltimore San Francisco Montreal 
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GEORGE SHAW 


Business Manager 


JAMES J. MULLIGAN 
Editor 











YEARLY SUBSCRIPTION RATES 
In the United States, its possessions and Mexico, also Canada, 
$3.00; in the United Kingdom, Europe and all countries in the 
saiversnl Postal Union, $5.00, postage prepaid. Singie copies, 
cents. 





6 
DISCONTINUANCES 


Subscribers over one year in arrears will be dropped 1 
accordance with the new postoffice ruling. Orders to Sincen- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 
Cash with order for firms not rated or with whom we have 
not established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. 


REMITTANCES 
Remittances should be made by Draft, Express or Posta) 
Money Order, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send alli 








remittances to No. 5 Wabash Av., Chicago, U. S. A. Currency 
mailed is at sender’s risk. 
TIME SCHEDULE 
Time ef issue, Thursday of each week. Advertising forms 


eclese on Monday. Advertising copy should be in by the Monday 
preceding date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 


CORRESPONDENCE 

Correspondence upon all subjects of interest to the trade is 
solicited. In correspondence, writers will observe the followin 
regulations: Communications must always be accompanied wit 
the writer’s name, as no attention is paid to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 
eur columns freely. 








@ntered as second-class matter, March 21, 1895, at the Pest Ofiee 
at Chicago, Illinois, under Aet ef Mareh 8, 1879. 


“Canners’ Clear- 
ing House,” wherein are discussed many subjects of 


xpress your ideas through the 
direct interest to packers 


lf you're going to Atlantic City on the special train 
starting from Chicago Sunday, February 6, why not 
make your reservation NOW? _ For particulars re- 
garding the train, see the full-page advertisement on 
another page of this issue. 





ASTOR. LENOK AND 

The “field day” inn gonna the AtHantie City con- 
vention will give ever aatiins a-chaneeto! vet up and 
have his little say, provided sufficient notice is given 
the national secretary. 








* 
If the high cost of food products ts due to the in- 
supply of gold, as the college professors 
assert, we conclude that it will still 
further increase in the gold supply to put up the price 


creased 
must require a 


of canned Qt ods. 
* 

“The pure focd laws of the nation and the several 
states,” ood Commissioner Foust, of Pennsyl- 
vania, “are receiving much support from public-spirited 
and upright manufacturers of food products. It is very 
gratifying to the officers having the enforcement of 
these acts in charge to observe this very helpful atti- 
tude of the most influential and important manufac- 
turers.” Commissioner Foust must have been think- 


ing about the canners. 


Says 


“Not in a half decade has the year opened with the 
business outlook so generally auspicious,” Dun’s 
weekly review of trade conditions throughout the 
United States, “as the vear 1910. Some of the per- 
plexing issues which contributed to the crisis of 1907 
still remain unsolved, but optimism is apparently well 
supported by the facts of the economic situation. In 
the iron and steel trade, which is so basic, this spirit 
Bradstreet’s weekly 


SaVS 


is conspicuous.” general busi- 
ness review also refers to the bright outlook for busi- 
ness, saying that “the vear opens with a perceptible 
lull in trade, though with optimism underlying all 
lines.” Dun’s weekly report on conditions in the 
Chicago district remarks on the situation as follows: 
“Blizzard weather is responsible for freight 
movement, and fuel difficulties inteffere with steady 
operation of various plants here and at outside points. 
These troubles are but temporary, the volume of new 
demands for manufactured products continuing to 
show accumulation. Advices from the western terri- 
tory indicate an unusually good trade in necessaries.” 


slow 




















E. L. STANTON & COMPANY 


Merchandise Brokers and Manufacturers’ Agents 
Canned Goods, Dried Fruits and Specialties 
310-311 Granite Bldg, ST. LOUIS, MISSOURI 




















What Do | Know About Capping 


is a booklet that will interest the man that has 
big mouth and sample te No. 10 cans te cap. 
Yours for a 2 cent pestage stamp 


M. E. Heward, 344 S. Senate Ave., Indianapolis, Ind. 
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Continental Can Company 


Syracuse, WN. Y. 





DIRECTORS FACTORIES : 


T. G. CRANWELL, PREs'T. CHICAGO 

A. W. NORTON, VIcE-PRES'T SYRACUSE 
F, P. ASSMANN, Sec'y & TREAS. BALTIMORE 
J. C. TALIAFERRO 

B. H. LARKIN 





TO THE CANNING TRADE: 


We beg to thank our many friends for the valued pat- 
ronage they have given us during the season of 1909. In 
spite of the fact that the pacKing of many important articles 
was restricted, owing to unfavorable crop conditions, we have 
sold and delivered a great many more cans this year than 
we have ever done in any one year since we have been in 
business. No greater testimonial of the general appreciation 
by the packers of the high quality of our products could be 
shown. 


In addition to our regular output of pacKers cans 
and solder hemmed caps, we have developed the best open 
top or “Sanitary” can, and the best closing machine in the 
country. Our open top cans and our closing machines are 
in a class all by themselves. We have shipped a number of 
millions of these open top cans this year and we beg to 
advise our friends that for the year 1910 we will have a new 
up-to-date open top or “Sanitary” can factory devoted 
exclusively to the manufacture of this style of can. 

Again thanking our many friends for their continued 
patronage and looKing forward to the season of 1910 as 
being a prosperous one for the canned goods trade gen- 
erally, we beg to remain with best wishes for your prosperity. 


Yours very truly, 
CONTINENTAL CAN CO. 





Thomas G. Cranwell, 
President. 
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The Advertising of Hunt Bros. Company. 


Evening Post” of January 
15, Hunt Bros. Company, Haywards, Cal., use a 
double-page advertisement, mainly for the pur- 
pose of telling the grocery trade and the public 

as well that peaches whose skins are removed by the 

or what they call “the common 


N THE “Saturday 


lye-peeling process, 


method,’ are not as good as the peaches put up by 
the Hunt Bros.’ method, termed by them “the quality 
method.” We cannot but regard it as unfortunate 


that such an advertisement should have been pub- 
lished at this time, when public suspicion as to the 
cleanliness or wholesomeness of a manufactured food 
product is so easily aroused, and when the National 
conducting a campaign 
public confidence 


Canners’ Association is 
with the object of restoring 
in canned goods. 

The inference of impurity contained in Hunt Bros.’ 
advertisement, which, to our mind, is not sustained by 
demonstration, promises an unfair damage to canned 
peaches in general, whether lye or hand-peeled. 
CANNER has contended before that such methods in 
advertising are reprehensible, as set forth in our criti- 
cism of the advertisements of catsup and condiment 
manufacturers in the past. The true interest of the 
canning business at large cannot be conserved by such 
exhibitions of selfish and safron methods in advertis- 
ing, and we doubt their ultimate advantage to the 
individual advertiser. 

Following are some paragraphs from the advertise- 
ment in the “Saturday Evening Post” 

The purpose of this announcement is to show that there 
are two methods of canning fruits. One of these methods, 
‘‘The Quality Method,’’ regards quality as the foremost 
consideration in preparing a food product—the other, ‘‘The 
Common Method,’’ considers profit more sacred than whole- 
some food, 

In canning peaches, which represent fully 50 per cent of 
the total canned fruit product of the United States, it is the 
practice of most canneries to use the lye or caustic soda 
peeling process, by which they save 11/2 or 2 cents a can. 

In the lye process, the fruit is thrown into a solution of 
boiling caustic soda, and is stewed in this lye until the skins 
are eaten loose, after which it goes through several wash- 
ings to take away the skins. This process permits the use 
of unripe fruit, and while the lye artificially colors the green 
fruit and gives it the appearance of ripe fruit, a lye-peeled 
peach has none of the rich, delicious flavor found in ‘‘Hunt’s 
Quality Peaches.’’ 

Take a peach from a can purchased at random; wash away 
the syrup; then taste it. If it is tasteless and pulpy, it is 
a lye-peeled peach. Now do the same with a ‘‘Hunt’s 
Quality’’ peach. You will find it has the delicious, dainty 
flavor that you get when you pick a ripe peach right off the 
tree. 

We have endeavored to have the Department of Agricul- 
ture compel the canners who use the lye-peeling process to so 
state on the labels of their cans. Canners do not use this 
caustic soda stewing to improve their fruit; if they thought 
that, they would gladly announce it. This lye process is 
used simply to reduce their costs—a saving to the canner 
but not to the consumer. 


THE 


We have placed the facts before you. It is now up to 
you, the dealers and consumers of the United States, to 
decide. If you want fruit put up under ideal conditions and 
under a system of extreme watchfulness, care and attention, 
ask for and insist upon getting ‘‘Hunt’s Quality Fruits.’’ 
Especially insist upon it if you regard quality and flavor as 
more important to you than the profits of some economical 
fruit canners. 

To save a cent and a half or two cents a can, it is the 
practice of many canneries to peel peaches by immersing 
them in a boiling solution of caustic soda or common lye, 
instead of having them peeled by knife. 

Do you like the idea of eating peaches boiled in lye? 

Are you willing that you and your children should eat 
lye-peeled fruit to save a little money for some canner of 
truits? 

Until the Department of Agriculture or Congress compels 
all the canners to state on their labels whether they use 
chemicals in the preparation of their produtts, and whether 
they use lye-peeled fruits, the way to protect yourself from 
such fruit is to demand and insist upon ‘‘Hunt’s Quality 
Fruits.’’ 


Discussing the Hunt Bros. advertisement and their 
assertions concerning the lye-peeling process, a promi- 
nent California canning concern, putting up both lye 
and hand-peeled peaches, has issued a circular letter 


to the trade, saying: 

In common with nearly every packer of importance we 
have been using what are known as lye-peeling machines on 
a portion of our pack of peaches during the past five years. 

The use of lye for this purpose has been adopted by the 
best packers in France and Spain for many years—and is 
recommended by Century Cook Book, page 537, for house- 
wives in putting up their own fruits. As the Century Cook 
Book is probably the standard book of the kind, in this 
country at least, this disinterested information is significant. 

We have noticed certain articles in the press appearing 
from inspired sources relating to the practice of lye-peeling, 
and as it is to be made the basis of a national advertising 
campaign, we ask your careful consideration of the follow- 
ing: 

3efore the plan was adopted most exacting tests were 
made by skilled and unprejudiced food analysts in this coun- 
try and in Great Britain. Without exception they stated 
that no trace of any lye could be discovered. 

In spite of the bald statement made by certain interests 
that the method is adopted for reasons of economy only, and 
that unripe fruit must be used, we ask your particular atten 
tion to the following: 

We have packed both hand-peeled and lye-machine peeled 
peaches for the trade during the past five years and the 
most discriminating buyers in the country have preferred 
our machine-peeled goods to the hand-peeled goods packed 
by ourselves and others; not only because they are more 
attractive in appearance but because they have a fresher, 

BETTER FLAVOR. 

We shall continue to pack both hand-peeled and machine- 
peeled peaches. We believe the latter are better flavored, 
more attractive and more sanitary. 

Everyone knows that the best part of the fruit for flavor 
is the nearest the skin—the knife paring cuts off the best 
flavored part of the fruit and necessitates much more 
handling by human hands in the process than where the 
peaches are immersed for a moment in this solution and car- 
ried by continuous mechanical process under sprays of clear, 
running water to remove the skin. In short, the fruit is 
more quickly handled, is cleaner, fresher and better flavored 








(Continued on Page 24) 
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Used and approved by many ef the largest canners in America. 


AvcaonyB a” Non-Acid Soldering Flux 
wo 


Get your order in now and avoid delay. 


GARDEN CITY LABORATORY, 4134 S. Halsted St., CHICAGO, ILL. 
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Tomatoes—Some local report that business on 
canned tomatoes is improving since the jobbers completed 
their annual inventories, which revealed generally very light 
stocks owned by wholesale The buying of spot 
tomatoes hasn’t, however, become at all aetive; in fact, the 
market is still pretty quiet in Chicago, although from Balti 
more and leading canned goods shipping points in that sec- 
tion of the country demand for tomatoes, according to re- 
ports, is opening up very satisfactorily. 

The feeling in the tomato market has improved and shows 
good indications of gathering additional strength. Although 
there continue to be some low offers on spot 3s of standard 
quality, packers apparently are more confident as to the fu- 
ture than they have been for quite a time past. The general 
opinion is that an advance in tomato values is certain; even 
today the holders*of spot goods in Maryland are asking more 
than many of them would have accepted around the first of 
the year. The bottom on a full standard No. 3 tomato in 
Maryland seems to be 6245e factory, and stock at that figure 
is getting into much smaller compass. No. tomatoes are 
getting lower, as regards supply. Demand has reduced pack 
ers’ stocks very much, and the market on 2s is firmer, pack 
ers holding strong at 47¢ factory. Indiana spot tomatoes are 
offered at 671%4e factory, the lowest figure heard this week 
in the Chieago market. 

Corn—Future offered by Western packers at a 
variety of prices, ranging from 621o2e per doz., factory, up to 
well above that figure. We haven’t heard, however, of much 
actual business being transacted in the 1910 pack of corn, as 


concerns 


orocera 
grocers, 


corn is 


jobbers generally are still inclined to go slow in regard to 
contracting for canned goods out of the 1910 paek. Of 


course, packers have booked orders for more or less future 
corn, and rumors have reached us of one or two pretty large 
sales at a price below the which Western canners 
generally quote. 


figures 


A number of packers in New York State have come for- 
ward with quotations on futures, naming 75c, factory. Gen- 
eral opening prices on New York State corn -aren’t, how- 


ever, out as yet, nor have the Maine packers put out their 
price on 1910 fancy. 

Spot corn is firm, but inactive in the local market, at no 
quotable change, Western standard being quoted at 6714 to 
70e, with most holders asking the latter figure. 

Peas—Several more Western packers have made known 
their opening prices on future peas, the quotations being in 
every case practically identical with the same packers’ 
ing a year ago. One Wisconsin pea canner who recently an- 
nounced future prices, raised on two low grades 5e a dozen, 
all other grades being the same he opened up at a year ago. 
A number of the Wiseonsin packers report very fair book- 
ings against their 1910 pack. The older and better known 
canning concerns faring, of course, better than the factories 
established only last season. 


open- 








‘marketing of a good average pack. 








WAKEM & McLAUGHLIN 


(INCORPORATED) 


Have 9 warehouses in Chicago; 
Will loan you money; 


Will store your goods and deliver them in 
small lots to the jobbers at probably 
5 cents a dozen higher prices than you 
could get for carload lots; 


Can give you Spot cash on all your sales 
without your having to assign the 
accounts; 


Will not freeze your canned goods; and— 
Have plenty of money to pay losses if 
building should collapse. 


Their Chicago address is2 25 E. UWinois St. write them 








Spot peas are selling inactively, yet some business is doing 
daily, nevertheless. Strictly fancy stock is scarce, both East 
and West. 

Spinach—General conditions affecting this article are un 
changed. Eastern pack is offered at 75¢ to 80e for No. 3 
choice quality, $2.50 to $2.75 for No. 10 choice, whole leat. 

Asparagus—On account of the seareity of canned aspara 
gus, the supply being practically all in second-hands, the 
market is firm. Consuming demand will pick up as spring ad 
vances, and then higher prices will probably rule. 

Cove Oysters—Freezing weather at Baltimore has inter- 
fered with the packing of cove oysters there and reports in- 
dieate that operations in the canneries have suspended for 
the time being, and in consequence the market is stronger. A 
leading concern there offers Chesapeake Bay stock at 5744e 
for 4-0z., 6244e for 5-oz., $1.15 for 8-oz., and $1.25 for 10-oz. 

Lobster—Demand for canned lobster is rather slow, and 
quotations are unchanged. Speaking of Provincial conditions, 
the Halifax Chronicle says: 

‘*The pack of 1909 has been in the main marketed and the 
channels of consumption increased, though there is a suffi 
cient stock, for the time that remains until the freshly packed 
winter stock reaches the markets of the world. With pru 
dence in resisting any desire to advance the prices beyond 
those at present obtaining, the consumption should broaden 
and the healthy condition existing continue and enable the 
Providence having pro 
vided against man’s destructiveness in 1909 will refleet itself 
in a much inereased catch in the season now open, provided 
good weather conditions obtain. Should an inflation of prices 
occur and an average catch be taken, there is nothing more 
sure than a return to the unprofitable conditions resulting 
from the season of 1908.’ 

Sardines— Domestic 
There is no new development to report, conditions remaining 
precisely as a week ago. ‘‘ Imported oil sardines are selling 
in a fair hand-to-mouth way,’’ report Stroimeyver & Arpe 
Company. Continuing, Strohmeyer & Arpe says, in commet 
ing upon the imported sardine situation: ‘* French sardines 
are in much better demand than they have been for a few 
years past, and Portuguese sardines are selling quite well. 
The demand continues very good for Norway 
(lines, and as, according to a mutual agreement between the 
Norwegian packers, the packing season will end with the last 
of January. Packers are inelined to believe that they will 
be unable to execute existing contracts during the season. 
At least, our packers cabled us that they could not accept 
an additional order that we cabled them 
they were quite sure that they could not get sufficient fish 
to fill this order. Other packers are most likely in the same 
position.’’ 

Salmon—The spot market is quiet, but firm. Chicago rep 
resentatives of Pacific Coast salmon packing concerns note 
a considerable degree of interest in 1910 pack, and a large 
amount of business has been placed subject to buyers’ ap- 
proval of the opening prices when named. Jobbers evidently 
consider it the part of wisdom to get in early, as the open- 
ing price on red Alaska last year was $1.15 coast, and those 
who did not anticipate their season’s demands at that price 
are naturally feeling ‘‘stung.’’ They have found out that 
those who sent in their orders in advance, subject to prices, 
received the best treatment. Consequently orders for futures 
are being sent in early this year and in considerably more 
volume. There is a firm feeling on spot pink salmon. 

Fruits—There have been no developments of new interest 
(luring the past week, but there remains a firm feeling on 
California and practically all other varieties. Prices are 
firm on the small lots of Michigan canned fruits left unsold. 


sardines are steady and unchanged. 
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for 5,000 Gases, as 














Canned Goods and Dried 
Fruits a specialty. Liberal 
loans on goods in store. No cartage or switching charges on 
carload lots consigned in our care. Drop us a line for rates 


and further information. 
Trrgoe 4m Duet nai, THE Kepler Warehouse Co. 
estenicted CHICAGO 


Warehouses C and D, Insulated Building, 
205-207-209 E. Indiana St ; 1876 


STORAG 
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The UNITED STATES CAN COMPARY | 


CINCINNATI, OHIO 
TO THE CANNING TRADE: 


During the canning season, just closed, we supplied the entire 
requirements of cans of a considerable number of factories in Ohio and 
adjoining States. We are now receiving a great many kind expres- 
sions from our customers and give below samples of these letters. 





Loveland, Ohio, Oct. 6, ’09. 
THE UNITED STATES CAN CO., 
Cincinnati, Ohio. 
Gentlemen: - We find by looking over our books that we have used 10 car loads 
of your cans. We found them all that could be desired. Your facilities, ability, 
and inclinations for quick action in regard to shipping are certainly above the average. 


Yours truly, 
THE UNION CANNING CO. 


(Signed) C. A. HOPKINS, President and Gen. Mer. 





Campbellsburg, Ind., Oct. 5, ’09. 
TH.E UNITED STATES CAN CO., 
Cincinnati, Ohio. 
Gentlemen:—We are well pleased with the cans bought of you and of your 
ability in making quick shipments. Yours truly, 


CAMPBELLSBURG CANNING CO. 





Bowling Green, Kentucky, Oct. 6, 09. 
THE UNITED STATES CAN CO., 
Cincinnati, Ohio. 

Gentlemen:—The season being at an end, we desire to express our appreciation 
of your treatment. We also wish to commend the cans received from you and have 
no hesitancy in stating that they are all that could be desired. Trusting that you had 
a prosperous year and with assurance of our regard, we are 


Yours truly, 
SOUTHERN CANNING CO. 





The unexcelled quality of our cans and the promptness with which 
we made deliveries throughout the season should commend your patronage. 
We are now in position to make immediate shipment of all sizes of 
Standard Soldered Cans with solder hemmed caps and Open Top Sani- 
tary Cans and are making especially !ow prices for fall and Winter delivery. 
A line stating that you are interested will bring a salesman or prices. 


UNITED STATES CAN CO., Cincinnati, 0. 


oO. C. HUFFMAN, President 
THE DUCDALE-HAYDEN BROKERACE CO., SALES ACENTS FOR INDIANA 





< N 





301 Majestic Bidg., INDIANAPOLIS, IND. 
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We hear of the following quotations on Michigan peaches: 
No. 10 unpeeled yellow peaches, $2.40; No. 10 white un- 
peeled, $2.25; No. 2% choice peeled in syrup, $1.30; No. 244 

The California Fruit Canners’ Association’s quotations, 
f. o. b. coast, on 1909 packing canned fruits are as follows: 








No. 8 No. 8 No. 8 No. 8 No. s Ne. & = 
VARIETY. OS xem Sua ~ & 
Grade Grade 
rere $5.00 $4.00 $3.75 $3.50 $3.50 $ ba wd ee ass 
ADMEICOUS 2.22220 2 a Peer er eres ae 
‘* peeled ... 6.00 5.50 4.25 4.00 Suak. cawadene weewe 
‘* sliced i ee Pe ee ey er ee 
Assorted ....... tian hide, (nand. wapnene ° 
Blackberries 3.75 3.50 OP wasewede se obae 
Cherries (R. A.). <a Mt «cas <40see0N, oka 
is (White). oaae LA? hea sae tat ° 
es SE css cans! A GE 0.546 sc edengas oueee 
Grapes (W. M.). 4.75 4.00 3.25 3.00 2.25 2.00 
Peaches (Y. F.). 5.25 4.00 3.25 3.00 2.25 2.00 
ss 6 6(%. «6C.).. 5.650 4.75 4.25 3.75 3.15 3.00 
*¢ Gi. G. B&) BBO 476 426 BIB ones ccccccce cocee 
¢ 6 6Ge. Es). eae wat CBaRbC Rie Rahs tk eee 
Plums (W. H. 8.) .... ae itd hed meleecwal ome 
Pears (Bartlett). 6.00 5.50 4.25 3.25 2.00 ump ..... 
Plums (G. Gage) 4.50 3.75 2.50 2.00 1.90 2.15 
Plums (Egg).... 4.50 3.75 Dy net, senaGauee seed 
Plums (G. Drop) 4.50 3.75 Pe Kone Saedaece bade , 
Plums (Damson) .... 2.50 2.00 1.75 ‘ 
Raspberries bi phi nee? babh  ade eakeeeee eke 
i  .. cane GUE sacs heen “nkse teemeeet 106658 
EE ctawnaes EE Se oma eg 1.75 
EE, cc kce sace vale ewes neds. Cd06. 2606008 ° 
Ne. 3 No. 24 Ne. 2% Ne. 236 Ne. 24 Ne. 24 Ne. 34 Ne. 2% 
VARIETY. ixiras Special Extras 2® ‘Sings Second Water Pie 
Apples ...... 2.00 1.75 1.60 1.40 1.25 1.15 .... 1.00 
Apricots ..... 2.15 1.85 1.60 1.25 1.20 1.10 1.00 .95 
| ches. sess é scien EE Aves. caend wees 
‘¢ sliced. 2.65 en 
Blackberries 225 1.80 1.60 .... 1.10 1.00 .95 .95 
Cherries (B.A) $:.25 298 240 225 16 230 Ls 
ag (White).... .... 1.75 1.40 1.25 1.15 1.10 
oo «(Gees BS BBO LTB 1D ncte cece sees ates 
Grapes (W.M) 209 1.50 1.40 1.10 100 .90 .85 .80 
Peaches Cee Gi tecnicos Raw BED BD idee case 
(L.C.). 2.30 1.80 1.60 135 1.25 1.15 1.00 
‘= (4.C.8.) 2.30 1.80 1.60 135 125 1.15 .... 
“ SEED wcce -c0se' cece BE sone Ge 2S8 
‘¢ (WEES) 290 1.890 150 1.590 L280 ..ce cece 


Pears (Bart.). 2.50 2.15 2.00 .. DGD  ncce cece cote 
MN. GUNG. ccc cece: wees pees AO OO OT OU 


‘© (Bgg).. 2.00 1.50 130 1.05 .90 .80 .75 .70 

* (GD.).. 200 150 .... 106 90 .80 .75 .70 

*¢ ~(Dam.). 2.00 1.50 105 .90 .80 .75 .70 
Raspberries .. aes sina coae ae + wade 
Strawberries . ress cath a: ae ee “Seas  waae 
Squash ...... ehke- - eewg Setas “teases Gm 
Nectarines ... 1. 40 1. ‘30 : 


If shipped six cans to the « ease, figure No. 8 10c our dense 
higher. 


11b. Tall 1 1b. Flat 11b. Tall 11b. Tall 14 oz. 


Extras Stnd. Ex.Stnd, Stnd. Picnic 

SND ei ren dae dans -90 .80 -80 . 
se peeled . 1.00 -90 oan seis 
ee ee nae Sih _—s ue: -70 
L. C. Peaches, Sliced... .90 .80 .80 en .75 
Pe EE ekecuessaewe Kén .90 ie .80 a 


Sliced Peaches ........ eae bas .80 .75 


standard peeled yellow peaches, $1.15; all f. o. b. Michigan. 
Quotations on peaches at Baltimore are about as follows: 
No. 2 second white, 6744¢ to 70c; yellow, 70¢ to 72%4e; No. 3 
second white, 90e to 95¢e; yellow, $1.00 to $1.05; No. 2 stand- 
ard white, 95e to $1.00; yellow, $1.00 to $1.05; No. 3 standard 
white, $1.20 to $1.25- yellow, $1.25 to $1.30; No. 30 standard 
yellow, light syrup, $1.25; No. 3 extra standard yellow, heavy 
syrup, $1.35 to $1.40; No. 3 extra selected yellow, heavy 
syrup, $1.45 to $1.55; No. 3 standard pie, unpeeled, 85¢c; No. 
3 peeled pie, soft peaches, 95c; No. 10 standard pie, un- 
peeled, $2.70. 

Quotations on some miscellaneous lines of canned fruits, 
f. o. b. Baltimore, follow: Pinneapple—No. 2 fancy sliced, 
eyeless and coreless, in heavy syrup, $1.60; No. 2 fancy 
grated, preserved, $1.60; No. 2 standard grated, in syrup, 
$1.15 to $1.20; No. 2 standard sliced, eyeless and coreless, 
light syrup, 85c; No. 2 seconds pears in water, 60c; No. 3 
standard pears, syrup, 85¢; No. 2 standard red cherries, 70¢; 
No. 2 extra preserved white cherries, $1.25 to $1.40; No. 2 
standard strawberries, syrup, 75¢; No. 2 preserved, 90¢ to 95e; 
No. 2 faney, extra preserved strawberries, $1.15 to $1.25; 
No. 2 standard blackberries, 75c; No. 2 faney extra preserved 
blackberries, 90e to $1.00; No. 2 standard black raspberries, 
90c; No. 2 fancy, extra preserved red raspberries, $1.30; No. 
2 standard gooseberries, 75¢; No. 10 standard strawberries, 
$3.50; No. 10 standard blackberries, $3.75; No. 10 standard 
raspberries, $5.00. : 





{ 


Dried Fruit Market 


Evaporated Apples—Prime, 50-lb. boxes, 7°4¢; choice, 50-lb. 
boxes, 84c; extra choice, 8%c; fancy, 9%¢; apple chops, 
1%e¢ to 3e per lb.; apple waste, $1.50 to $1.75, spot Chicago. 

Apricots—Standard, 50-lb. boxes, 10¢; choice, 10%e; extra 
choice, 114¢; faney, 12%e to 13. 

Peaches—Standard, 5%4¢ to 6¢; choice, 64%e to 64 ¢; extra 
choice, 7c to 74c; faney, 8%4c to 8% per lb. The market is 
quiet but firm. 

Prunes—30-40s, 25-lb. boxes, 8*4¢ to 9e; 
50-60s, 5%4e to 6c; 60-70s, 5%4¢ to 5%e per Ib.; 
to 5e; 80-90s, 44%4e to 4%e. The market is firm. 

Raisins—Fancy 1-lb. seeded raisins are quoted here 
64%4¢ Chicago; choice, 5¢e to 5\4e. 








40-50s, Te 
70-80s, 


to 74¢e; 
4%4e 


at 6e to 





Pickles and 


Pickles—Trading in fancy product is very light, as usual, 
at this season of the year, but in thirty days’ time conditions 
will be different, because stocks in the hands of jobbers are 
light. Prices remain as they have been for the last sixty 
days, on the basis of $5.00 for mediums. The market on 


“Araut 























THE CANNERS’ FLAGS 


Every country has its flag, every canner has his brand, a 
brand is to a canner what a flag is to its nation, they both 
serve the purpose of identification. 

Are you enjoying the exclusive use of your identification 
card, your brand? It is the EXCLUSIVE USE of the brand 
that makes it valuable, and your brand should be recorded 
ut Washington by registration so that you may enjoy the 
EXCLUSIVE use of it. 

Write the Trade Mark Title Company, Fort Wayne, 
Indiana, for a full report on your brands today, for tomorrow 
may be too late. 














KELLEY-CLARKE CO. 


Canned Goods 
BROKERS 


ANNUAL SALES - - 





1,500,000 CASES 


OFFICES. 


Tacoma Spokane Portiand San Praacisco 


Seattle, 
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THE ONLY CAN FOR 
SPECIALTIES 


The Sanitary Can is particularly well adapted to the 
packing of Oysters, Clams, Chowder, Shrimp, 
Baked Beans, Hominy, Sour Kraut, Apple 
Butter, Mince Meat, Jams, Etc. 





No Gas No Solder No Soldering Irons 
No Flux No Wiping No Tipping 


Your Double Seamer Readily Changed from one 
size to another 





Hominy packed without danger of discoloration. 
Three years use of the enamel can has demon- 
strated that this is positively the only pack- 
age which will keep hominy white 


Gans shipped either in bulk or in re-shipping cases 





SANITARY CAN COMPANY 


Factories : 


Fairport, N. Y. 
General Office, 447 WEST FOURTEENTH ST. indianapolis, Ind. 


Bridgeton, N. J. 
NEW YORK 





Sanitary Can Company, Limited 
Niagara Fails, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENTS 
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large pickles is a little strong because of seareity; 45-gal. 
1200s, in vinegar, $6.50 Chicago. . 

Sauerkraut—Trading in this commodity has been better 
during the past week, a number of sales having been made 
to both canners and jobbers on the basis of 8e per gal., f. 0. b. 
factory. 

Cauliflower—lDomestic cauliflower is searee, very little to 
be had at this time. The market for prime stock is $8.50 
Chieago; imported, 60-gal. casks, $10.50 Chicago. 





Canners’” Supplies 





Cans—The American Can Company announced late last 
week that it had made prices on packers’ eans for season’s 
delivery. What the prices are is not stated, the company 
simply announcing that it will contract to deliver cans dur- 
ing the season at certain prices, while declining to publish 
its quotations. THE CANNER is informed that the American 
Can Company's terms, prices, ete., can only be learned on 
application to one of the company’s officers or representa- 
tives. It was intimated, however, that business for season’s 
delivery will be accepted at the prices which were given out 
at the recent convention of the Wisconsin association at 
Milwaukee in the early part of December as follows: 


Be: Th DO GI ov ccicecccccundcces $ 8.75 
ek. a IE. 6 ik. os cmaweadudaae wes 11.50 
Be. Sa, 21-1G-EmcR GHOMEME. .... noc cccccccces 15.50 


Lurger openings and extra coated plate the usual additions. 

The Continental Can Company is quoting prices on pack- 
ers’ cans for shipment at seller’s option subject to change 
without notice, f. o. b. cars at maker’s plant, as follows: 


a, IS ng oe ckc tncbdnteawhsiudkbawwd aie $ 8.75 
a, Gas ce keectcmecdecpecacaneeaate 11.50 
eh Saag oe ED MINI, oe cc dincdcebeaddscasecena 15.50 


The Continental Can Company quotes the usual advance 
over these figures for cans manufactured of extra coated tin- 
plate, guaranteed to be coated with not less than 24% pounds 
of tin per base box, 112 sheets, size 14x20, and stamped 
‘*Extra Coated Tin’’ in the bottom of the can. 

The Sanitary Can Company’s prices for 1909 are: 

. Differential for 


Plain. Enamel Kanners’ Special 

| weer «« $10.75 $13.75 $ .40 
BD cdcecicccoss « «+ 14,75 18.25 -60 
MO, BY nce ccccccccs -- 19.00 23.00 75 
Ne. 3, 4%-inch ....... 19.50 24.00 85 
Ne. 3, 5-inch ........ -- 20.00 24.50 85 
Ne. 3, 514-inch ....... 22.00 26.50 85 
No. 3, G-inch ........ 23.00 

We. 10 ...ccccee seeeee 43.00 53.00 1.75 


Terms: f. o. b. Fairport, N. Y.; Indianapolis, Ind.; Bridge 
ton, N. J. 

The United States Can Company is making the following 
quotations on packers’ cans for shipment at seller’s option, 
subject to change without notice, f. o. b. seller’s works: 


rh Lois sod dau eSecdgeeeecndcadanl $ 8.75 
a I EE so crane ccseecesendernsdcsrena 11.50 
re ree 15.50 


The usual advance over these figures is asked for cans 





made ot extra coated tinplate, 24 pounds of tin per base 
box. 

The Wheeling Can Company is quoting the following 
prices on packers’ cans for shipment at seller’s option, sub 
ject to change without notice, f. o. b. sellers’ pliant: 


No. 1s, 13¢-inch opening. ............ 222. e eee ceeeeee $ 8.75 
so cn ccetberccctiovcedodceccswr 11.50 
ce Be fl Ree eee eer reer eer 15.50 


The usual advance over these figures for cans manufac 
tured of extra coated tinplate. 

The Southern Can Company is quoting f. o. b. Balti 
more, for shipment at their option, subject to change with 
out notice, the following prices: 


No. 1, ere ee $ 8.75 
No. 2, EC eee ee ee 11.50 
Bs © ey Se I oc ons wccenescessencsgees 15.00 
No. 3, oe ES er cre ere 15.50 
No. 3, 2y,-inch opening (Jersey)................. 16.50 
No. 3, 2,-inch opening (Jersey tall).............. 19.00 
No. 10, caviar s cs Tcc co 0 Fs des oops 40.00 
14-inch solder hemmed Caps...............cccceceee -75 
NN. er 1.10 
Sye-TMER SOME RGUMMICE COBB... . 2... ccccccccccccces 1.40 


Pig Tin—The market has declined throughout the week, 
no doubt owing to some extent to the disposition of consumers 
to let it alone at the high figures. Considerable buying was 
done on the first drop, but things have slowed up some, and 
we call the market dull. 

We quote as follows, f. o. b. New York: 

Spot. January. February. 
See | Ree $32.75 $32.75 $32.80 
ae 8 Sree EP mo eaees, | ao eae 

Tinplates.—While there have been some rumors of a furth 
er advance in prices, nothing of this nature has occurred up 
to the time of going to press, nor ean we find any sound basis 
for such rumors. Prices remain as follows f. 0. b. mills: 


BESSEMER STEEL COKES. 


.. JP @ | ep ipeete a reer errr $3.75 
RES rer eeerce a erie ora epee Rr ee 3.60 
ES, Bea. on PSTN kh ba pede Sean eee Ss ance 3.55 
Se er eee ee 3.50 


ANOTHER FRUIT TREE FUNGUS DISCOVERED IN 
CANADA. 


Consul-General James W. Ragsdale, of Halifax, 
reports that Prof. W. H. Smith, of the Provincial 
Agricultural College, in addressing the Canadian 
Maritime Fruit Growers’ Association at Kentville on 
December 2, mentioned the discovery of what is be- 
lieved to be “silver leaf” in the orchards of Nova 
Scotia, a scourge not hitherto found in America. He 
was in some doubt about this, but his opinion was 
confirmed by the expert at Ottawa, and he will know 
for a certainty in the spring. He described the dis- 
ease “as a fungus in character, which feeds on the 
sap, and does not make itself known for three or four 
years. The leaves first turn bluish and then oily 
white.” 




















SEK LLING elling the output of canning factories is our specialty. We are always 
**on the job —and always trying hard to get “ The Market ” rae the 


packers we represent. And this, Mr. Canner, is mighty important to you. 
C ANNED We are the kind of brokers who work to get your price for your 
goods, not merely to find you a buyer at any old figure. We aim to 


G O QO D ~ truly represent the packer. When in need of the services of brokers 
of this kind, drop us a line, or better still, call on us. 


W. S. KNIGHT & CO., Chicago, Ill. 


(F. CU. WHEELER, Jr., of Baltimore, Manager Canned Goods Dept.) 


WE MAKE LIBERAL AD- 
VANCES ON CONSIGNMENTS 
































or Ghe Best Goods Demand . 


Ohe Best “Labels 


It is of no avail for the progressive canner to use all 


Re 


modern machinery and the most thorough scientific 
skill, if the labels do not represent the goods. 


Our Natural ‘Process gg 
Embossed Labels are the 


y swellest dressing for the can 











and are fully up-to-date. 


Unexcelled manufacturing facilities, the most 


ingenious artists and engravers, and the most 








skilful printers combine to produce labels that 
l have great selling power. 





Gbe United States Printing Co. 


MAKERS OF 
“LABELS THAT SELL GOODS” 











75 Beech St., Norwood 67 N. 3rd St., Brooklyn 
CINCINNATI, OHIO ; NEW YORK CITY 
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Portland, Me., Jan. 10, 1910. 

Epitor CANNER: Except as a stimulus to get where there 
is a fire, there is nothing but a cold weather report to make. 
Business and deliveries have been suspended. When the 
reluctant thermometer gets to zero in the morning hours and 
continues to fall up to noon, and then still further down, it is 
time to give up North Pole discovery parties. 

As a matter of fact there have been inquiries enough to 
indicate that the stocks are getting low, but buyers are not 
inclined to think the market is in the barren state as reported 
by your correspondent. That does not alter the fact, however. 
If buyers want some empty cases, and unusued labels, they 
are to be had. Such a condition is far from being a pleasant 
one for canners or brokers, but the truth is obstinate. There 
was a short pack of corn—don’t forget it. 

Now in the springtime the consumer of canned goods is 
visible oftener than when he lies burried beneath snow drifts. 
What, in the way of Maine corn, will he find? Very, very 
little, I assure you, and it will take a searchlight to place it. 
The price will be—what? No doubt the festive tomatoe will 
perform ‘‘high jinks’’ to amuse the public, but it is a sulky 
market just now. It will get out of the dumps later. 

No futures of any kind are offered on corn. The large 
packers will not hurry—why should they? No one would 
buy. Let us pay up for our Christmas present and practice 
a few New Year resolutions first. 

One of the best resolutions a packer can make is to look 
squarely in the face the record of his mistakes in 1909, and 
resolve not to make any more. No doubt he wiil make them, 
for ‘‘to err is human,’’ but do not burn your fingers any more 
than can be helped. 

The best resolution for buyers of canned goods to make 
is to encourage honesty, as well as money and ability, in 
purchasing, for otherwise competition may cease. It is better 


wt wt Correspondence se we 
for the buyer to encourage competition in quality than price. 
Portland It is a little early for future canned lobster prices to 


be named, but it will get here before the traps are set. Ice- 
burgs and icefields are obstructive to fishing, and the fisherman 
is human. 

The clam bed is covered by ice. No interest of consequence 
is manifest in futures yet. But few goods will be packed 
this spring on the ruinous basis of a few months ago. 

The canned apple market is in an unsatisfactory shape. 
There is but little demand, and no shipments, for weather 
conditions have stopped even foreign shipments of fresh stock 
that are moved only in hot cars, and, not even then, when 
below zero weather prevails. INDEX. 





Seattle 











Seattle, Wash., Jan. 8, 1910. 

Epitor CANNER: The market remains quiet, with very little 
activity in any of the grades, but with a good, live inquiry 
which seeths to presage an active spring trading. Brokers 
also report an unusually early interest in futures, large orders 
already having been booked for Alaska beds, subject to ap- 
proval of opening prices. It is evident that the buyers 
throughout the country are coming to a realization of the 
strength of this grade. This has evidently been brought about 
through the fact that those who held off in the fall or only 
pureased lightly, now being in actual need of further stocks, 
either cannot buy them at all or face the necessity of pur- 
chasing from other jobbers at advanced prices. Jobbers on 
the Coast who have any surplus are holding at from $1.25 to 
$1.30, and New York quotations are ruling from $1.42% to 
$1.47. 

It is not considered likely that buyers will be able to ever 
buy Alaska reds at $1.15 again, last year’s opening price. A 
higher price would probably have been asked last year had it 
not been for the large pack of Sockeyes on Puget Sound, and 
as no such uncertain factor enters into the market this season, 

















THINK IT OVER 


When the Consumer sees a POOR LABEL on 
your can, what impression does it make ? 


If a clean, sanitary looking HIGH GRADE LABEL en- 


circles your can, what impression does that make ? 
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Alaska reds will be supreme and secure in their market. The 
advance will probably not be large, as there is -yet quite a 
stock of Sockeyes on the Coast unsold, but as these are held 
at quite an advance over opening prices, they do not affect 
the market on reds to any great extent. 

Pink salmon is less active and brokers do not know whether 
to attribute the lull to an actual falling off in demand or to 
the results of the usual quiet season which prevails in the 
market from the holidays to early spring. The price still 
remains firm at 60 cents, but there is little prospect of an 
advance at the present time. 

Following are quotations on all grades remaining in first 
hands on the Pacific Coast, quoted f. o. b. Coast terminals: 

Sockeye—1 Ib. Talls, $1.45; 1 Ib. Flats, $1.60; Halves, $1.05. 

Pinks—Talls, 60 cents; Flats, 60 cents. 


Chums—Talls, 57144 cents. SOCKEYE. 





Baltimore 

















Kansas City 











Kansas City, Mo., Jan. 10, 1910. 

Epitor CANNER: ‘The customary holiday quietness has pre- 
vailed on the market the past few weeks. However, we are 
looking for more interest this week, especially in canned 
goods, as last week closed the inventorying of many of the 
wholesale grocers, all of whom are reporting a very satisfac- 
tory year. 

With few exceptions the market the past year has been 
steady and even. Tomatoes, of course, have been a surprise 
to everyone, and continue to remain a surprise. Same prices 
are prevailing as reported in my last letter. Strictly fancy 
hand-packed tomatoes bring $1.05 per dozen. In quality the 
Missouri packed tomatoes were not as good this year as usual, 
owing to climatic conditions, 

This market is fairly active on size No. 3 standard tomatoes. 
For the past week the ruling price for Missouri stock has been 
seventy-two and one-half (7214) cents per dozen delivered. 
The 1909 pack in this state has not been very satisfactory; 
the quality is poor. 

No intelligent packer can expect to realize as much on 
slack filled, badly colored tomatoes as on full pack, well 
colored goods. 

The Baltimore market is somewhat stronger, but several 
good sized lots stored here have been recently sold at a sacri- 
fice in order to meet local conditions. 

As a rule jobbers’ stocks are not heavy. Although buyers 
are purchasing only for present needs, yet there is enough 
demand to make us all feel that the market is gradually 
strengthening. , 

At the Missouri Canners’ Association meeting, which occurs 
next week in this city, we will get much enlightenment on 
the 1910 pack of tomatoes. That the state of Missouri is 
improving in the cultivation and packing of tomatoes the past 
few years, there is no question. However, the climatic con- 
ditions this last year staggered a good many of the older 
packers, but as lightning does not strike twice in the same 
place, we may expect better conditions the coming year. 

Corn remains firm. Many are prophesying one dollar be- 
fore another crop is raised. 

Some buying going on in peas of various grades. In fact 
that applies to all commodities. Steady, healthful demand 
causing steady buying. 

This section of the country never started in with brighter 
prospects for a successful year than January, 1910, and not 
even the pessimist can discern anything unfavorable in the 
outlook. TRELA. 


Baltimore, Jan. 10, 1910. 


Epitor CANNER: Tomato holders in this section are be- 
ginning to rub their hands with satisfaction and they cer- 
tainly have good grounds for their confidence in the situation. 
The liberal buying of this line during the last two weeks, and 
particularly since the first of the year, has been a revelation. 
In ordinary years very little business in tomatoes has been 
done in the first week of January, but the past week was 
quite an exception to the rule. 3s full standards scored an 
advance of 2%4c per dozen and are now getting scarce at 
62%4c f. o. b. country points, and 65e f. o. b. Baltimore. No. 
2 standards are scarce at 45e f. o. b. country and 50e f. o. b. 
Baltimore. The cheap lots of No 2 standards that had been 
offered at 42%4c f. o. b. country and 45¢ Baltimore during the 
last month or 6 weeks were all gobbled up last week. Several 
large interests stand ready to take in all the full standards 
No. 2 they can find at 45¢ and in fact it is reported that 
one large operator tried to buy up to 40,000 cases at this 
figure and, although he worked very quietly, he was unable 
to seture more than some 12,000 or 13,000 cases. This clearly 
indicates that the quotations of 42%4c¢ and 45¢ that have been 
prevalent for some time were based on only a few lots of 
goods and they did not really represent the ideas of the 
majority of the holders. There is no doubt but that the stock 
of 2s is exceedingly light for this season of the year and 
buyers will find out this fact before many weeks elapse; and 
it is equally certain that we shall very shortly see a firm 55e 
market on No. 2 full standard tomatoes. 

No. 3s are of course relatively more plentiful than 2s, but 
even in 3s the real cheap lines are being taken in by some 
of the wiser buyers and 62%%4c price will soon be a back num- 
ber. I would be amazed by the tactics of some buyers if 
I had not seen the same thing many times in the past. When 
3s tomatoes could be bought at 5714e lots of the jobbers held 
off, believing they would go to 55¢e. When they could be 
bought at 60c a good many of the buyers still keep ham- 
mering hard, trying to get them at 57%4c. Now that the 
market has advanced to 62%4c and a few goods ean still be 
picked up at that figure, quite a number of the buyers are 
refusing to purchase unless they can get the goods at 60c. 
When the market reaches 65c f. o. b. country, many of these 
men will be trying to buy at 62144c. They keep on purchasing 
a few goods just to fill immediate orders, but few of them 
are buying very far ahead. They will undoubtedly see the 
market get away from them. Any tomatoes bought today 
will seem very cheap within a month’s time. Tomatoes are 
still selling below cost and the wonder to me is why buyers, 
knowing that they will need goods a little later on are afraid 
to stock up liberally, when they could own the goods at con- 
siderably less than it cost to pack them. Full standard No. 3 
tomatoes in cans cost at least 65¢ to 70¢ to pack in the 
season. When the cost of carrying is added, it makes these 
goods stand at a today’s cost of 70¢ to 75e, so that the goods 
can even now be purchased at from 5e to 10¢ per dozen less 
than actual cost. Why a dealer knowing all this should be 
reluctant to stock up for his spring requirements is a mystery, 
that even he could not satisfactorily answer. 

The corn market is rather quiet, but very firm. Offerings 
are light, but sufficient to fill the new year’s demand but to the 
present. There are a few lots of Standard Maine Style that 
ean be purchased at 72%c but the general asking prices 
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write for prices: 


Early Evergreen 

Stowell’s Evergreen 

Beet: Detroit Dark Red 
Tomato: Chalk’s Early Jewel 
Stone and Earliana 


Beans: Hodsons Wax 
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range from 75¢ to 80c. Standard shoe peg is scarce at 80c 
and extra standard at 85e. 

There was a fair demand during the past week for second 
peaches, also for pies, but the inquiry for standards was 
light. Prices are very strong on account of the light holding 
and will be higher as the spring advances. - 

Apples are quiet, but there is no change in the market. 

Small fruits are also in light demand, but there are no 
evidences of holders weakening in their ideas. 

String beans are firm at 571%4c to 60ce. 

Sweet potatoes are firm at 70c. <A little spinach can still 
be found at 75c, but most of the holders are firm at 80c. 

Sauer kraut is on the bargain counter at 65c. 

Cold weather has stopped cove oyster packing and from 
present prospects there will be no more packing done for 
several weeks. The market, however, is unchanged. 

TARTAR. 





New York 











New York, Jan. 10, 1910. 

EpIToR CANNER: ‘There seems to be warrant for the belief 
that local jobbing grocers will go slowly in contracting for 
futures as far as most vegetables are concerned. This is 
based on the rather poor reception given to opening prices 
on 1910 pack peas, the basis for which was fixed by a number 
of the western canners late last week. There has been a 
little contract buying on standard Alaska early Junes at 95c, 
but sifted and extra sifted grades at $1.15 and $1.65 to $1.85 
per dozen f. o. b. factory get little attention. It is’ the 
opinion in jobbing quarters that conditions so far as retail 
grocers are concerned do not call for much buying so far as 
future vegetables go, ahead of the opening of the packing 
season. It is pointed out that a good many retailers are 
even now pretty well stocked with old peas, corn and tomatoes, 
and that for this reason they are unwilling to anticipate 
wants, especially on products not yet planted. This is ad- 
vanced by’ the jobber as an argument against any large 
speculative buying in futures, and seems to be dictated in 
part by the experience of the last two seasons. The jobber 
argues that with few exceptions in the last two years he 
has been able to buy from packers more or less as the goods 
have been needed on quite as favorable terms—and frequently 
on better terms—than he could had he contracted early for 
expected wants. It is contended that, in the case of future 
peas this year, prices being about the same as last year at the 
opening, there is even less of an object to book large orders 
on futures, and for this reason and the others cited he is not 
anxious to take hold. 

There have been some orders booked, of course, but packers’ 
representatives are finding the way a little hard. Prices fixed 
by the several packing interests on the more important grades 
f. o. b. faetory with the usual allowance on freight and 
discounts are as follows: Fancy sweet marrowfat, $1 to $1.05; 
standard, 95c; standard Alaska marrowfats, 90c; standard 
sweet early Junes, 95e to $1; fancy sweet early Junes, $1.05; 
standard Alaska early Junes, 90c to 95e; fancy do., $1; fine 
sifted early Junes, $1.15; extra sifted do., $1.55 to $1.60; 
tiny sifted do., $1.80 to $1.85; extra sifted melting sugar, 
$1.60; sifted do., $1.45; standard do., $1.20 to $1.25; cham- 
pions, $1.05; fancy telephones, $1.05; standard do., $1, and 
fancy sweet wrinkled $1.05. Prices are per dozen on Wis- 
consin pack. They show a little variation from the basis 
named last year, but in the main the prices average on the 


several grades up to last season. It is said on the authority 
of one of the big jobbers here that there is a good percentage 
of the 1909 pack of 5,028,000 cases still in the hands of 
packers, jobbers and retailers. Some of the holders are 
finding it more or less difficult to sell finer sorts though here 
and there a little demand has sprung up for grades available 
at 65¢ to 70e per dozen here. The Wisconsin pack last year 
was 1,878,000 cases, and New York state put out a total: of 
1,378,000 cases. The largest holdings are said to be among 
packers in these two states. : 

So far as future corn is, concerned the price of 92%4¢ f. o. b. 
Portland, Me., is still quoted on fancy by one interest, but 
no buying has been done locally. The big packers are expected 
to name a basis by the middle of the month, and most guesses 
here are for a 90¢ f. o. b. Portland price on fancy and 82%e 
on standard grades. Spot corn closed firm but quiet on ‘all 
faney grades in Maine, State and Southern Maine Style pack. 
Buyers are not anxious to accumulate stock, and in most 
instances they are filling only such grades as are being de- 
pleted by calls from retailers. A report was current in the 
trade early in the week to the effect that at least two 
western packers had fixed a basis of 65c f. o. b. factory on 
1910 pack. This report was pretty freely circulated, but the 
names of the packers could not be learned. In view of the 
fact that a good many jobbers will attend the National 
Canners’ Association Convention in Atlantie City, local brokers 
believe that packers generally will defer naming a selling 
basis on future until near that period. 

The one article in vegetables that seems to get compara 
tively little attention from local jobbers is tomatoes, and yet 
based on all reports now in hand there appears to be a de 
cidedly stronger tone in packing circles. Sales in car lots 
here are only heard of occasionally, but as a rule in the last 
few days it has been difficult to secure lots in full standard 
Maryland No. 3s under 60c¢ regular f. o. b. factory. This 
figure was bid early today on a block of 1,000 cases, and a 
wire came back from the packer refusing to sell under 62%4e 
factory. No. 2s are firmer at 45¢ factory, but Maryland 
gallons are easy in a range of $1.85 to $2 per dozen delivered 
in New York. A block of fair standard gallons was reported 
sold to a jobber here at $1.75 per dozen delivered, the packer 
making special terms in order to clean up the lot. 

There is a belief among some of the well-informed brokers 
here that stocks of well graded tomatoes in packers’ hands 
are much lighter than has been supposed. It is the opinion 
that a liberal percentage of the 10,984,000 case pack has gone 
out of first hands under free buying in the South where the 
bulk of the pack was made by western jobbers. This view 
of the situation is endorsed by southern brokers pretty gen- 
erally. The production in Maryland, Delaware and New 
Jersey was, roughly speaking, about 7,000,000 cases, and it 
is estimated that fully one-third of this total went West to 
make up a deficiency in the pack there. New Jersey tomatoes 
in this market are obtainable at 70c¢ per dozen delivered on 
regular No. 3s. Buying on this basis has been fair, and some 
holders are not willing sellers now under 72%e per dozen here. 
There are few Jersey gallons to be had under $2 per dozen 
here. In the opinion of brokers here packers will do better 
to keep out of the market on futures until nearer the spring 
months. Some of the jobbers sounded on the question have 
expressed the opinion that no business would be done on a 
basis of 70¢e factory for No. 3s—the price named at the 
opening a year ago by some Maryland packers. 

In connection with the matter of contracts there is a belief 
that packers will adhere strictly to terms applied as indi- 
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CHICAGO TO THE SEA 


GO WITH THE MERRY 
CROWD TO THE 


ATLANTIC CITY CONVENTION 


ON THE 





SPECIAL TRAIN 


To be Run Under the Auspices of the National Canned Goods 
and Dried Fruit Brokers’ Association 


This biggest, finest, best train ever run out of Chicago will leave Sunday, 
February 6, 1910, from the Union Depot, Canal and Adams Streets, at about 
3 p.m. o clock, and arrive at Atlantic City about 2 p. m. o’clock on ‘Monday, 
via the Pennsylvania Short Line (Ft. Wayne Route) of the Pennsylvania 
Railroad --- exact hour of leaving and time schedule for local points to be 
announced later. 


The Finest Train Ever 


The Brokers’ Special will be a Train du Luxe. The Pennsylvania officials at 
Chicago have pledged themselves to provide the packers with the very finest 
and newest equipment obtainable, consisting of strictly modern Library, 
Club, Compartment, Observation and Diner, as well as seven 12-section 
Drawing-room Cars, or State-room Cars, according to demand. 


Entertainment en Route 


All who attended the Louisville Convention will remember the Pekin Theatre 
Sextette, the famous musical artists permanently attached to the only strictly 
high-class colored theatre in the United States. This Sextette will be on the 
Brokers’ Special and play and sing the hours away as the train speeds on to 
the sea. Special entertainment and accommodations will be provided for 
the ladies. 


FARES--$29.25, or One and One-Half Fare for Round Trip. 
SLEEPER: double berth, $5.00; section, $10.00; compartment, $14.00; drawing room, $18.00. 


MAKE YOUR RESERVATIONS AT ONCE. NO EXTRA CHARGE 
ON BROKERS’ SPECIAL. 


J. L. FLANNERY, Jr., Secy. 
NATIONAL CANNED GOODS AND DRIED FRUIT BROKERS’ ASSOCIATION 
42 River Street, CHICAGO, ILL. 
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HOTEL RUDOLF 


ATLANTIC CITY, N. J. 


Directly on the Beach and famous Board Walk, 
Open ali the year, American and European Pian, 
400 Rooms, single and en suite. Newly fur- 
nished. All Baths supplied with hot and cold, 
sea and fresh water. Service and Cuisine, 
strictly high Class. 

Reservations are now being made for accom- 
modations and Space for Exhibits. 

Special rates to delegates and their friends 
attending this Convention. 














A. S. RUKEYSER, Sec’y 
JOEL HiLLMAN, Pres. 


Harvey’s Restaurant, Washington, D. C., under same management 
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viduals. The differences existing due to diversified conditions 
in various sections are held to make impossible a uniform 
canned goods contract. In most cases the Maine and New 
York State packers are said to be lined up strongly against 
anything except a pro rata delivery clause in corn and pea 
contracts and any attempt to bring in a guaranteed delivery 
clause will be met by opposition more generally than hereto- 
fore. It is reported that the contract committee of the 
National Wholesale Grocers’ Association will be represented 
at the coming canners’ convention, but whether a new form 
of contract will be presented or not is not made clear. It 
can be stated, however, that some determined efforts along the 
line of better grading of tomatoes will be made by the jobbers 
in co-operation with packers. Local jobbers generally endorse 
the propositon of National Government inspection of canning 
plants as likely to do much toward increasing confidence in the 
goods packed, and there is a pretty generally expressed hope 
that Federal inspection will be promoted. 

Buying in the list of smaller vegetables continues on a 
small scale. Stocks of string beans—State pack—are moderate, 
and values are a shade firmer on No. 1 Refugees at $1.45 here. 
Some holders are refusing to sell under $1.50 in a jobbing way. 
A better business has developed in cuts. Southern gallon 
string beans are stronger under smaller supplies. Spinach is 
‘also firmer on No. 3s and gallons with local jobbers inquiring 
more often for stock. A fair business has been done on sweet 
potatoes at unchanged prices. It is said that jobbers’ stocks 
of the smaller vegetables are in light compass owing to a 
freer call for the several articles from retailers in the last 
month. 

Salmon is firm and active in a jobbing way. Few lots of red 
Alaska talls are now available under $1.421% per dozen here. 
Medium red salmon is closely cleaned up, but there appears to 
be a fair offering of Cohoe talls at $1.22%4 to $1.25 per dozen 
here. Pink talls get a fair call at 75¢ to 80c. As the season 
for active consumption is fast approaching there is a decidedly 
firmer tone noted. The unusual demand at this season of the 
year has stiffened values all along the line, and predictions 
are freely made for an advance on reds. Since last report an 
arrival of 92,287 cases from San Francisco is reported. The 
stock all comes under contract to jobbers. No talk of opening 
prices on 1910 pack is heard here. Stocks of Columbia River 
salmon are out of first hands. 

A rather flat market is reported on domestic sardines. 
Locally there is no pressure to sell, and while under the 
existing conditions some easiness is noted it is not considered 
probable that prices on the carry-over will be lowered this side 
of March. Imported sardines are steady, and in fair jobbing 
request. Dingley 4s are held in a range of $13 to $15 per 
ease, 

Canned fruits rule firm on most lines in peaches and apricots. 
Jobbers are finding a freer outlet for stock, and values show 
some stiffness on standard to extra grades in lemon clings and 
Southern yellows. Packers on the Coast are firmer, and no 
more than a moderate stock is carried. Cherries and other 
small fruits find favor from jobbers, but little activity is 
noted from first hands. There is an easy tone in gallon apples, 
especially in low grades, and some pressure to sell is reported 
from State and Maine packers. The outlook is considered 
favorable for most fruits so far as the carryover by packers 
is concerned. Hupson STREET. 
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New York, Jan. 10, 1910. 

Epiror CANNER: Most lines in dried fruits and nuts have 
suffered from the dullness incident to the taking of inventories 
by jobbers. Buying in all cases that covered actual small 
wants, and no speculative interest has developed in any article 
except large prunes. Spot 401 Santa Clara stock have been 
concentrated in few hands, and it is now difficult to find 
sellers under 73g¢ per pound in 25-lb. boxes. The position in 
California is reported stronger under light stocks. Small and 
medium sizes here are quoted on easy terms. Apricots and 
peaches are in smaller compass, and buyers seem to be looking 
around a little more. Values, however, are unchanged. Raisins 
are dull. Coast stocks are in small compass only on fine grades. 
Loose muscatels and seeded stock offer freely. 

The market is firmer on State dried apples with more sale 
fot fancy at 10%4c to 10%c per pound. Sales at 10%¢c have 
been made covering a pretty fair quality. Choice grades are 
firmer also at 9c to 9144c here. State prime 1910 crop is firm 
at 7%c, but a good deal of common to fair stock is held at 
6e to 6%4c. Old prime is in fair offering at 6c to 6%c. Cores 
and skins are held at $1.55 to $1.60 per ewt. Chops get a fair 


eall at $1.75 to $1.85 per ewt. There is a firmer market 
locally on cherries and sales are noted at 17e to 18c here. 
Plenty of raspberries are offered at 22c. Blackberries are 
quoted at 6%4¢ to 7e. Little call.is reported for huckleberries, 
and holders seem no more than steady at 13¢ to 15¢ per pound 
here. On all fruits no more than a jobbing interest is re- 
ported. HELL GATE. 








The Advertising of Hunt Bros., Company 
(Continued from page 13) 


—as has been proved to the satisfaction of most careful 
buyers, who have expressed preference for machine-peeled 
goods after most exacting tests and comparisons, 

The situation is analogous to the extraordinary develop- 
ment of Ceylon tea business. Formerly the leaves were 
hand-rolled and took up the perspiration of the laborer. In 
recent years, however, the leaves are handled and rolled 
mechanically, and are regarded as better in flavor, as well 
as being more sanitary. 

Lye or caustic soda in a mild solution is not only used 
in household canning but it is used everywhere in the 
curing of prunes and some kinds of raisins. In the case of 
the dried fruits referred to—it has not been regarded as 
necessary to even rinse the fruit after the dip in the solution. 
Yet no instance has ever been reported of any injury or 
illness from eating such products on account of lye, although 
millions of pounds of prunes. have been shipped from Cali- 
fornia every year for many years. Hulled corn, hominy, 
olives and other food products are dipped in lye both for 
domestic and commercial use. 

It is perfectly obvious that the agitation is being stimu- 
lated for advertising purposes. The concern responsible used 
the lye-peeling process for many years—still owns lye-peeled 
peaches, or, at any rate, was only recently offering them for 
sale. If the process were so bad as their advertisements 
indicate they took a long while to find it out, as they were 
among the first to use the process, 

Furthermore, they still pack, and their managing owners 
are interested in, the ‘‘Presto Prunes’’—a canned product 
of stewed prunes—which have been dipped in this very 
solution of caustic soda. 

The proof of the matter will be found in the eating of 
the fruit, and we are confident that if the same variety of 
peach be used in the two methods in the same grade—the 
better looking, better flavored peach is the one handled in 
the lye-peeling machine. 

We shall offer hand-peeled peaches to those who may desire 
them, and it is not a matter of any great concern to us 
which the trade prefers, but we deprecate such a campaign 
of misrepresentation which throws discredit upon all goods 
now in jobbers’ and retailers’ hands which do not bear cer- 
tain lavels of the packer; labels not yet on the market, and 
which are just being offered to the trade for the first time. 

Considering the fact that at least 200,000,000 cans of the 
lye-peeled peaches have been shipped all over the world dur- 
ing the past five years, with entire satisfaction to the trade 
and to consumers, to food experts and inspectors; considering 
also the fact that the very concern agitating the campaign 
has for years used the process—has stocked many of its 
customers with such goods still unsold; has within the past 
sixty days offered such goods for sale, we regard the cam- 
paign as unfair to the grocery trade, and unjust to an 
industry already suffering from misrepresentation and mis- 
understanding on the part of the consuming public. 

It appears to us important that a sentiment be 
created in the trade that will discourage blind Samp- 
sons running amuck in this manner. The inter- 
national reputation of California canned fruit is an 

of this country not lightly to be trifled with. 
California has the confidence of the world and this 
confidence, in our opinion, is being maintained on 
merit. , 
Legitimate methods for uplifting canned goods in 
the eyes of the consuming public should command 
the attention of all of us and it can certainly not do 
any good to the industry for a single packer to adver- 
tise that the patronage of the public be withheld from 
canned products carrying responsible labels, and ° 
especially those of California packers. 
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JAMES A. CUNNINGHAM, HOOPESTON, ILL., PACKER 
KILLED BY ACCIDENTAL GUNSHOT. 

James A. Cunningham, of the Illinois Canning 
Company, Hoopeston, Iil., one of the ‘most prominent 
men in the canning industry, was instantly killed at 
Hamilton; Mont., on January 11 by the accidental 
discharge of a shotgun. Mr. Cunningham had just 
arrived at Hamilton, where he was met by his son, 
Harry R. Cunningham, and a few moments later 
stepped into an automobile owned by his son, prepara- 
tory to leaving for the latter’s ranch. The exact man- 
ner of the terrible accident is described by the 
Ravalli (Mont.) “Republican,” as follows: 





JAMES A. CUNNINGHAM. 


“A cheap shotgun had just been purchased to kill 
rabbits. The gun was a twelve-gauge, single-barrel 
shotgun, and had Leen loaded with a high power cart- 
ridge before leaving the store. Mr. Cunningham, Jr., 
was preparing the auto to start and Mrs. Cunningham 
was about to enter the machine when James A. Cun- 
ningham reached forward for the gun from the rear 
seat to examine it. The trigger evidently caught in 
the laprobe and the full charge intered his left shoul- 
der. He was carried to the door of the Ravalli Hotel, 
in front of which the car was standing, but died be- 
fore he was gotten inside. Medical aid arrived almost 
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immediately after his death. The body is held at a 
local undertaker’s, preparatory to its removal to 
Hoopeston Tuesday afternoon at 3 o'clock. Mr. Cun- 
ningham expected to remain but one day in Hamilton 
before continuing his journey to California, where 
he expected to join his wife. She was notified of 
her husband’s death immediately. Harry R. Cun- 
ningham, who purchased a ranch here some time ago, 
has made many friends in the valley, who extend him 
the heartiest sympathy over the appalling accident. 
The cause of death was so apparent that it was not 
necessary to hold a coroner’s inquest.” 

Mr. Cunningham was one of the best and ablest 
men in the western canning industry, in which he had 
long been associated with such leading figures as Mr. 
William Moore, and the news of his death will shock 
and grieve packers in all parts of the country. He 
was the possessor of the most sterling qualities of 
manhood, and of business abilities of a remarkably 
high order. The canning industry loses heavily by 
his death. 

Mr. Cunningham attended the meeting of the 
Western Packers’ Canned Goods Association at the 
Great Northern Hotel in Chicago on Wednesday, 
January 5, and was one of the most interested of the 
packers present in the discussions and all that 
occurred. He made a short speech at the meeting on 
the subject of the cost of growing sweet corn. At 
that time he was hale and hearty in the possession 
of vigorous health, with every reason to expect many 
more years of life. 


No man was more prominent in Hoopeston than 
Mr. Cunningham. In his home town he was univer- 
sally and affectionately known as “Jim,” and the fact 
that he is no more is almost too much for Hoopeston 
citizens to realize. The following story of his life is 
adapted from the biographical record of the “Past and 
Present of Vermilion County,’ which was written a 
few years ago from data furnished by Mr. Cunning- 
ham himself, and is.correct: 

Varied and important are the business interests which 
have claimed the attention of J. A. Cunningham, of Hoopes- 
ton. He is one of Vermilion county’s native sons and one 
whose career reflects credit and honor upon the place of his 
nativity. His birth oceurred in the year 1843 and his 
parents, James and Mary A. (Andrews) Cunningham, were 
natives of Kentucky and New York, respectively. The 
father was a farmer by occupation, carrying on that pursuit 
until sixty years of age, when he put aside business cares 
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and lived retired, passing away at his home in Stateline, 
Ind., at the age of ninety-one years. He had survived his 
wife, who also died at Stateline in 1885. 

His parents having become residents of Vermilion county 
at an early day, J. A. Cunningham was here reared and in 
the schools of his native county and of Stateline, Ind., he 
pursued his education, receiving instructions from Professor 
Marshall in the latter place. In his youth he assisted in 
the operation of the home farm and early became familiar 
with the best methods of cultivating the fields. In the sum- 
mer of 1864, when twenty-one years of age, he offered his 
services to the country as a defender of the Union, enlisting 
in the One Hundred and Twenty-fifth Iilinois Infantry under 
Captain Stewart, but he was rejected on account of physical 
disability. Being unable to become a soldier he therefore 
undertook the task of winning success in the business world 
and entered the grocery trade at Stateline, Ind., conducting 
this enterprise with good success until 1866, when he took up 
his abode near Hoopeston. Here he began dealing in stock. 
He purchased 240 acres of land at $20 per acre. As time 
passed and his financial resources increased he has made very 
judicious investments in real estate, continually adding to 
his land until he now owns 3,600 acres. About 1,600 acres 
of this lies in Indiana, but the greater part is Illinois prop- 
erty. In 1894 Mr. Cunningham became interested in the 
banking business, being connected with the banking firm of 
Hamilton & Cunningham, of this institution he is now the 
president. A man of resourceful business ability, he has 
extended his efforts into other fields of activity and today 
he has a half interest in the Illinois Canning Factory, with 
which he has been associated for about sixteen years. For 
several years he looked after its farming interests and the 
raising of corn, also the work of delivering this product to 
the factory. He was one of the organizers of the Illinois 
Can Company, which in 1900 was merged into the American 
Can Company, in which he still retains stock. He was for- 
merly owner of the Cunningham hotel and is one of the six 
men who own and control the Hoopeston horse nail factory. 
His sound business judgment and keen discernment have been 
important factors in many interests which have proven of 
value to the publie by promoting commercial activity and 
at the same time have returned to the stockholders a good 
profit on their investment. 

In 1865 Mr. Cunningham was united in marriage to Miss 
Mary R. Seott, the wedding being celebrated in the house 
which stood upon the prairie and which yet stands today as 
one of the landmarks of that early time. The lady was 
reared by Thomas Hoopes, a wealthy pioneer of Vermilion 
eounty, and was liberally remembered in his will. Five 
children have been born of this union: Frank H., who mar- 
ried Dora Dove, and carries on agricultural pursuits; Anna 
S., the wife of D. B. M. Brown; Bert M., who wedded Nettie 
Bond, and is an agriculturist; Harry R., who married Allie 
Eads and is living in Hamilton, Mont., and Walter, who died 
at the age of six years. Since the spring of 1894 Mr. Cun- 
ningham and his family have resided in Hoopeston. They 
now have a beautiful home on Penn street—the old Hoopes 
residence. 

Politically Mr. Cunningham is a stalwart Republican and 
for several years he efficiently served as a member of the 
board of supervisors. He has also been a member of the 
State Board of Agriculture for many years and for a quarter 
of a century he was the president of the County Fair Associa- 
tion, which he aided in organizing, becoming one of its stock- 


holders. He is one of the men of means and enterprise who 
have made Hoopeston an enterprising and progressive west- 
ern city. He has been very liberal to all measures for the 
general good, contributing freely of his time and means for 
the promotion of objects of general interest and improve- 
ment. Socially he is connected with the Masonic fraternity, 
belonging to the blue lodge, chapter, commandery and coun- 
cil, and of the last named he is a charter member. The 
career of Mr. Cunningham has ever been such as to warrant 
the trust and confidence of the business world, for he has ever 
conducted all transactions according to the strictest prin- 
ciples of honor and integrity. His devotion to the public 
good is unquestioned and arises from a sincere interest in 
the welfare of his fellow men. What the world needs is such 
men—men capable of managing extensive business concerns 
and conducting business on terms that are fair alike to em- 
ployer and employe—men of genuine worth, of unquestioned 
integrity and honor, and then the question of oppression by 
capitalists and resistance and violence by laborers will be 
forever at rest. 

The Hoopeston “Chronicle” of Thursday, January 
13, stated that no arrangements for the funeral would 
be made until Mrs. Cunningham’s arrival there, 
which it is said probably would not be before Friday 
or Saturday, and that in the meantime Mr. Cunning- 
ham’s body would be brought from Montana for inter- 


ment in the cemetery at Hoopeston. 





DEATH OF WM. B. MERRALL. 

William B. Merrall, of the firm of Acker, Merrall 
& Condit for the last thirty-three years, died Monday, 
January 3, at his home in New York City, aged 49 
years. He was the son of the late Wm, J. Merrall, 
one of the founders of the Acker, Merrall & Condit 
Company. 


SAFER TO EAT FACTORY CANNED GOODS. 
Sawtell, Col., Jan. 4—Four persons are dead here 
and six are critically ill of ptomaine poisoning caused 
by eating canned pears on Sunday at the home of 
Mrs. D. G. Valdez. The pears were canned by Mrs. 
Valdez. The police seized part of the contents of a 
can and an investigation is being made. 


CONTINENTAL ORDERS UNITED STATES GAS MA- 
CHINE. 

The Continental Can Company have placed their 
order with the United States Gas Machine Company, 
Muskegon, Mich., for one of their largest automatic 
gas machines. The Utah Condensed Milk Company, 
of Richmond, Utah, are equipping their new plant 
with the United States gas machine. 
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Fourth Annual Convention 


Of the Ohio Canners’ Association, Algonquin Hotel, Dayton, Ohio, January 11-14, 1910 


Initial Session, Tuesday Morning, January 11. 

In his opening remarks President Warvel apologized for 
the lightness of the attendance, which, he stated, was largely 
due to the irregularity of the train service and other causes 
beyond control. 

He stated that the program had been carefully arranged 
by the association and the Dayton Chamber of Commerce 
and urged delegates to be present at the business sessions, 
if only as a matter of courtesy and respect to the associa- 
tion, the Chamber of Commerce and the gentlemen who had 
so kindly agreed to speak before the convention. 

He then introduced Mayor Burkhardt of Dayton, who, in 
an apt and clever speech, extended a very hearty welcome 
to the convention, assuring the delegates that they might 
consider themselves entirely welcome to anything they might 
need or want. 

The president then introduced Mr. Leopold Rauh, president 
of the Chamber of Commerce, who emphasized the weleome of 
Mayor Burkhardt in a short but neat little speech, which was 
enthusiastically received by the meeting. 

The address of welcome was responded to by Mr. L. A. 
Sears, of Chillicothe, in a speech delivered in his well-known 
and incisive manner. He impressed upon the meeting the 
necessity for hearty codperation among its members, urging 
them to attend the business meetings in a thorough busi- 
ness spirit, the result of which would be inestimable benefits, 
not only to this individual association, but to the entire 
canning interest. 

He pointed out as an illustration of this the advantages 
gained by the thorough organization of the National Can- 
ners’ Association, in the formation of a number of local 
associations which are now in good working order—the 
organization of Canners’ Exchange, a very successful 
mutual insurance plan which has already been of great pecu- 
niary benefit to its members. He also stated that the 
present federal pure food law is one of the results of the 
work of the national association, by which it was advo- 
cated fully two years before it was enacted. 

Another successful feature of the national association 
work is the organization of a publicity campaign, which is 
being carried on for and to the benefit of the entire in- 
dustry, and is already tending to overcome to a large extent 
the effects of scurrilous articles which have, during the last 
year or two, appeared in various newspapers and magazines. 

The speaker strongly advocated state factory inspection 
for the purpose of insuring sanitary conditions. 

Mr. W. L. Winning, assistant secretary of the Dayton 
Chamber of Commerce, then announced the entertainment 
program, which consisted of the following: 

Banquet, Tuesday evening, at the Phillips House, fol- 
lowed by a dance at the Algonquin Hotel. Wednesday morn- 
ing a visit to the new Memorial Hall building, which has 
been erected by the citizens of Montgomery county for con- 
vention purposes. Theater party on Wednesday evening at 
the Lyric theater. On Thursday morning a trip to the Na- 
tional Cash Register Company’s factory and the Dayton 
Bottling Works. 

At this point the president declared the meeting adjourned 
until the afternoon session at two o’clock. 

All of the above mentioned entertainments, with the ex- 
ception of the theater party were tendered the convention 
by the Dayton Chamber of Commerce. The theater party is 
to be given by the American Can Company, as is their 
custom. 

A somewhat unique feature of the convention was the 
furnishing of street car transportation, entirely free of 
charge, by the Dayton Street Railway Company, to all per- 
sons wearing the association badge. 


AFTERNOON SESSION, JANUARY 11. 


At 2:30 o’elock Mr. L. A. Sears ca!led the convention to 
order, and in a few appropriate remarks introduced the presi- 
dent of the association, Mr. J. C. Warvel. 

The President—Ladies and gentlemen: This is one of 
the duties that I have to fulfill in order to earn my salary 
(laughter). If I did not do this I am afraid they would 
eut my salary short. My wife has been quite busy and has 
not written me a very elaborate address, which, I suspect, 
you are all thankful for (renewed laughter). 


Annual Address of President Warvel. 

Mr. Chairman, Ladies and Gentlemen: It is with pleasure 
I greet you. I welcome you on behalf of the Ohio Can- 
ners’ Association. I am glad to see so many of the canners 
present and I want to thank the supply men and brokers for 
the interest they take in our convention, for without them 
the social part of our gatherings would be very tame; last 
but not least, the ladies. I am more than pleased to see 
that you have honored us with your presence, for no gather- 
ing is complete without the ladies. I feel sure that if we 
would consult the ladies more about our business, if we 
would take our mothers, wives and sweethearts into our 
confidence and consult them, they would be able to help us 
to solve many of the difficult problems that confront us from 
day to day in our business, and then by so doing, if we made 
a mistake we would have some one to lay the blame upon. 

How little we appreciate that some of the greatest things 
accomplished by men have been through the advice and help 
given him by women! A few evenings ago, in talking with 
a gentleman that I knew quite well in his younger days, 
and learning that he had advanced to a very responsible 
position with a large corporation, I asked him the question 
during our conversation, to what-he most attributed his suc- 
cess in life. He answered, ‘‘To the training my dear 
mother gave me in early life.’’ Quite a few of our public 
men attribute their success to the help and influence of their 
wives. 

So it is with us today, brother canner; the foundation of 
our vast industry was laid by woman. The first knowledge 
and ideas that started our great industry were gained from 
mother’s kitchen and from mother’s work in canning fruits 
and vegetables. 

It is true that through the inventive genius of man 
modern machinery has taken the place of crude methods, 
so much so that today we are able to handle the products 
from the time they arrive at the factory until they are 
ready for market in a scientific and sanitary manner, but 
the principles and methods are just the same as of old— 
sterilizing by heat and heat alone. No canner of hermetic- 
ally sealed fruits and vegetables uses any chemicals or pre- 
servatives; it would be an unnecessary and useless expense. 
So, ladies and gentlemen, you can rest assured that canned 
goods of today are pure and wholesome, much more so than 
the fresh vegetables, which frequently stand for days where 
they gather dust and germs and which are impossible to 
cleanse before sending to’ the consumer’s table. Our vege- 
tables are always grown where canned and canned where 
grown, thus enabling. us to get them into the cans a few 
hours after they are picked from the vines. This quick 
handling and the method we use retains all the natural 
flavor and freshness, so that the vegetable, prepared ready 
for the table, may be used in months or years thereafter, 
still retaining the same flavor and freshness as the day it 
was packed. 

Let me say without fear of contradiction, for the benefit of 
those here this afternoon who are not as familiar with 
eanned goods as we are, that there is no article of food so 
pure, so wholesome, so convenient, and last, but not least, 
so cheap when quality is taken into consideration as the 
products of the canning factories. But we must convince 
the public of that fact. We must demonstrate to the house- 
wife that factory canned goods are just as clean and packed 
with as much care, and the cost to her muck less than she 
can put up in her own kitchen. When we can do this we 
have made a big gain in the’ consumption of canned goods. 
But how is this to be done? 

Another important feature to be considered is the label- 
ing of canned goods. In order to gain and hold the confi- 
dence of the consumer of canned goods, and to increase their 
consumption, canned goods should be properly labeled. The 
label should tell the truth. If the goods are of a standard 
quality, they should be so lakeled; if they are extra standard 
or fancy, the label should so state. The quality of the con- 
tents of the can should prove every statement on the label. 
If your goods are off standard, or seconds, the label should 
so state. Don’t put standard labels on seconds, for you can 
never gain the confidence: of the consuming public by such 
methods. There is a large demand for seconds and you can 


sell all the goods you have of that kind, but sell them for 
what they are and label them so that if they should fall 
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into the hands of an unscrupulous dealer he cannot prejudice 
the consumer against canned goods by selling them for a 
fancy grade and a fancy price. As an aid to repeated 
orders from the consumer there is nothing more helpful 
than an absolutely truthful label. I am glad to know that 
there has been a vast improvement made along that line in 
the last three years, but there is plenty of room for further 
improvement. What we are demanding is an increased con- 
sumption of canned goods and I believe if we will pack and 
label our goods properly the publicity campaign now being 
so ably conducted by the officers of the National Canners’ 
Association will bring this about. 

Do you realize what this advertising campaign means to 
you, Mr. Canner? The powerful proof being presented to 
millions of readers through this medium alone that steriliz- 
ing is the only way by which canned goods are preserved in 
their original freshness cannot help being an immense trade 
builaer tor the canner, as well as for all classes depending 
on the industry for a livelihood. It would be a crime for 
you to allow this campaign to slacken for want of support. 
Thousands of dollars have been lost to the canners the last 
year on tomatoes alone for want of demand. Are you satis- 
fied? Will you tighten the strings of your purse, thus in- 
creasing that loss, or will you loosen them, when by so 
doing you can turn losses into profits? The proposition is 
up to you, Mr. Canner, and for you alone to decide. I am 
glad to know that the Ohio canners have responded nobly 
and I believe we stand second on the list, but we have can- 
ners in the state who have not sent in their subscriptions as 
yet. This is not fair, for every canner in the state should 
be willing to do his share for the proposition that means so 
much for all of us. 

The Ohio canners have done much to improve conditions. 
We have inaugurated movements for the benefit of the 
industry that have spread to many of the other associations 
and have been adopted by them; in fact, the industry at 
large looks to Ohio for many of the good things. The eyes 
of the canning world are on us today; they will watch our 
deliberations in this convention, so let us not take any back- 
ward steps. We stand at the head of the list of state organ- 
izations; let us continue in our position. Let us take a 
firmer hold on first place by scoring a few more points. We 
ean accomplish this by working together. We must place 
confidence in one another and let us not betray that con 
fidence. We must be honest and honorable in our dealings; 
we must stand together as one man for what is right and due 
us. Let us pack honest goods and stand for a living profit. 
This can be brought about if we will work harmonious 
together, lay aside petty jealousies and take an active 
interest in the affairs of the association. Each one of you 
has a duty to perform to make this association beneficial to 
you. Your officers cannot do it all. During my term of 
office I have tried to be ever faithful to my duties as I saw 
them, and I feel that my associates have. I am sure our 
successors will do likewise, but they must have your help. 
Don’t allow the other fellow to do all the work while you 
stand back and reap equal benefits from his labors. There is 
no canner in the state so large, and none so small, but what 
he can derive some benefit from his affiliation with this 
association. 

We should maintain a permanent headquarters and a 
permanent office at some central point in the state and 
employ a manager or secretary who would be placed in 
charge of this office to look after, the affairs of the associa- 
tion. This should be a man with a thorough knowledge of 
the canning business, so that he would be able to assist our 
members in case of trouble arising during the packing 
season, always keeping in touch with the stocks on hand 
of our members, watch the markets closely and be in a posi- 
tion to assist us in disposing of our surplus pack. I can 
see where an office of this kind, with a proper officer in 
charge, could be made indispensable to the canning industry 
of the state. We should carry out our original idea of 
adopting an association seal, or trade-mark, to be placed on 
every can of goods packed by our members; this seal, or 
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trade-mark, should be made a guarantee of quality. We 
should also maintain factory inspection, and I hope to see 
the pure food department of our state take the matter of 
factory inspection under advisement and formally plan for 
its faithful observance. We should also discourage the 
members from sending out samples, as it is very expensive 
and in many cases abused; mail your buyer a copy of our 
Ohio standards and guarantee that your goods will comply 
with the same. In selling futures make the standard a part 
of your contract. Show the people that we have adopted 
those standards for use in packing our goods, and not simply 
as an advertising scheme. All these things are possible 
and practicable and should be adopted by us. One-half the 
losses sustained this year on tomatoes alone would maintain 
an office of this kind. But the whole matter drifts right 
back to the question of confidence in one another. If we 
could only convince the individual canner that he would 
get a square deal and fair treatment, if we could drive from 
his mind the suspicion that someone else was getting the best 
of it, we could work out our salvation and place the canning 
industry of Ohio on a sound and profitable basis. Unless 
we do cut out some of the things I have just spoken of we 
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will continue to travel the rocky road we have traveled the 
last few years. 

I hope this convention will be the means of cementing the 
bonds of brotherly love between the canners of Ohio and 
that you will return to your homes feeling that the time 
and money you have spent in coming here has been well 
spent. I want you to take an active part in the discussions 
that come up in our meetings; I want the supply men, 
brokers and visitors to feel that they are one of us; I want 
you to know that you are to be heard as well as seen. We 
are here for the purpose of renewing old acquaintances and 
making new ones; we are here for pleasure and for profit; 
and I hope it will be your good fortune to secure a large 
volume of both, and that you will return to your homes and 
places of business with a warm spot in your hearts for the 
Ohio convention. 

May God bless us all and be with us in our deliberations 
in this convention. I thank you. 

The President: Before introducing the next speaker I 
desire to announce that it is the duty of our board of 
directors to audit the books of the secretary and treasurer, 
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but for fear that they will forget it I will announce the 
committee to do that work: 

Auditing—W. W. Wilder, chairman; A. J. Scheurer, W. E. 
Strayer. 


Resolutions—I’. M. Shook, chairman; Frank P. Leather- 
bury; T. G. Lucas. 
Nominations—E. Inskeep, chairman; Mr. Warner, Thomas 


A. Seott. 

The President: I now take pleasure in presenting to you 
a gentleman who will address you on ‘‘The Relation of the 
Supply Man to the Canner.’’ Many of you know our social 
relations, but we want to hear more of our business relations. 
[ present to you Mr. 8S. M. Ryder. 


Relations of Supply Men to the Packer, by S. M. Ryder, of 
the Chisholm-Scott Company. 


Mr. President, Members of the Association, Ladies and 
Gentlemen:—The opportunity of addressing the canned goods 
packers of the state of Ohio, as an association, is one that 
calls for the best, or should call for the best talent, and 
just why your president should have selected me, and just 
why he should have assigned me this particular subject to 
speak to you upon, is one that has puzzled me—puzzled me 
to construe his motives, puzzles me to say something worthy 
of the time and place. However, I will not question his 
reasons, for it is quite true that I have a quasi-connection 
with the supply men, being interested in one phase of the 
canning industry, and that from the standpoint of the supply 
man. 

Yet there may be something in what I have pieced to 
gether that will interest you, though it hardly can he new. 
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The history of the supply man does not, unfortunately, go 
back to the days of Eve and Adam in the Garden of Eden, 
when they held their first dispute over that historic apple, 
for there were no supply men in those days. Had there been 
I have little doubt but that some enterprising can maker 
would have presented that witching maiden, Eve, with a tin 
ean and that that famous apple would have been preserved 
in all its juicy freshness instead of being devoured by Adam. 
Who knows what troubles from the human race would thus 
have been averted if, by properly processing, the bacteria 
of all the ills that that apple possessed had been destroyed 
at the beginning. 

We need not go back to Adam’s time in discussing this 
subject, as the history of the canned vegetable industry dates 
from a far more recent period. The earliest information 
sarries us back less than a hundred years, as before then 
what fruits and vegetables that were preserved were the out- 
put of the housewife over the kitchen fire and put up in glass 
containers. 

The art of canning is not very old, comparatively speak- 
ing, for though oysters, lobsters and other sea foods had been 
preserved at Baltimore and various other parts of the coun- 
try, it was not until from about 1840 ‘to 1860 that any great 
progress was made. Previous to this time efforts along these 
lines were confined mostly to preserving in glass bottles, 
though in a paper by F. R. Conant, of Portland, Me., read 
before the annual canners’ convention at Cincinnati in 
February, 1897, we find it stated that ‘‘The first instances in 


canning known were of the date of 1807 or 1810.’’ This 
paper was supplemented the following year at Buffalo by 
Mr. Conant, who stated, ‘‘That later researches had disclosed 
a paper of the date of February 9, 1840, which contained an 
item stating that twelve tin packages containing French 
peas were found in the wreck of the Royal George, which 
occurred August 29, 1792, or nearly twenty years previous to 
the earliest known history regarding the packing of canned 
goods.’’ Mr. Conant thought that, as it was at about the 
time of the publication of this paper, 1840, that Nathan 
Winslow began his experiments in packing corn in Maine, 
it was quite probable that Mr. Winslow was led to experi- 
ment in packing vegetables by his having read this item. I 
am more inclined to the view that Mr. Conant gave the pre- 
vious year, which was that Mr. Winslow was a whaleship 
owner and that he had very likely encountered a great deal 
of difficulty in properly fitting out his whaleships with suit- 
able provisions to withstand the duration of their voyages 
and the many changes of climate necessary in the pursuit 
and capture of whales, that having a brother in France inter- 
ested with him in the whaling business, he had learned of the 
efforts made in that country to preserve fresh vegetables and 
was thus induced to experiment with Maine corn. Whale- 
ships made long voyages and the dread of those long periods 
at sea was the scourge of seurvy, a disease due to long 
deprivation of fresh vegetables, and it is quite probable 
that it was ah attempt on his part to produce a food that 
would obviate the necessity of his ships seeking port at infre- 
quent intervals in need of fresh provisions. 

It so happens that the speaker in early life—1869—made 
a voyage whaling and well does he remember that the only 
preserved provisions on board, other than salt meat, were a 
barrel or two of stringed dried apples and a case or two of 
condensed milk. Vividly does he also remember watching 
the steward prepare the ingredients for the mince pies that 
were sometimes served the officers, for not always was he 
particularly careful in disposing of the many worms that 
played havoe with those dried apples. Now and then we 
left the whaling grounds to seek port for a renewed stock of 
fresh provisions, particularly yams and potatoes. The speak- 
er’s father, a whaleship master, in the early fifties had ex- 
perimented in “preserving butter, but not with encouraging 
success, 

However this may be, the first packers were their own 
supply men and at first used glass containers, Not until 
Winslow interested his brother, a tinsmith, did tin cans come 
inte use, which, needless to say, were not the standard sorts 
of cans used today. His process kettle was a common house 
hold wash boiler, and the results were not altogether good, 
yet they were of such a nature that they were continued and 
along in the sixties and seventies we find the Winslow firm 
not ony successful canners but also something of supply men 
as well, as we learn that there were many other canners pack- 
ing corn under license to them, paying royalty of twenty- 
five cents per dozen cans.’ It may be interesting to know 
that one of the first invoices of the sale of canned corn shows 
the selling price, 1845, was $4 per dozen canisters. Unfor- 
tunately for the patentees, the courts decided after a bit- 
terly fought contest that the patents were invalid. 

From this time to the present the canner has played a very 
important part in the growth of the supply man’s business, 
for as a usual thing it has been the packer who has discov- 
ered the needs of his own calling and has set about the mak- 
ing of such machinery as those needs demanded, or has by 
his suggestions to others brought about the present modern 
conditions, where almost every phase of the canning industry 
is now a purely mechanical proposition involving the use of 
automatic machinery. The crude hand methods have been 
displaced, and the few that remain are destined soon to be- 
come obsolete. The packer in many instances has become 
either directly or indirectly a supply man himself. Yet the 
business has now assumed such important proportions that 
it has opened up a wide field for native ingenuity, and more 
and more it is calling to its further development the best 
mechanically trained minds. 

The progressive spirit of the packer is evident, when we 
realize that within fifty years we have gone from the tin 
wash boiler over the kitchen stove to the present battery of 
process kettles, from the pulling of the corn from the cob 
by means of a fork to the automatic corn cutter; from the 
filling of cans by hand to the continuous automatic fillers; 
from the hand podding of peas to the marvelous pea viner. 
Everywhere in the modern factory we witness the readiness 
of the packer to adopt improved methods, ever looking to a 
quicker, a cleaner, a cheaper way of producing results, keep- 
ing in mind the quality of his goods. 
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Equally progressive has been the supply man, constantly 
taking up any new idea advanced by the packer or that 
may be the result of his own knowledge of the business. 
Sparing no expense, he has experimented with indefatigable 
zeal, often at the loss of hundreds and even thousands of 
dollars, but never abandoning his efforts till a better, a more 
efficient and more practical method has been evolved. For 
the past twenty years many efforts have been made to de- 
velop an automatic corn husker, which has long been needed, 
but which most of us believed well nigh impossible of solu- 
tion. One of these attempts, after an expense of sixteen 
thousand dollars, was thrown upon the serap pile. The 
speaker knows of one little town in New York where in four 
or five years there have been four different machines of this 
kind invented, in one case several thousands of dollars have 
been spent and as yet no return upon the cost of. the money 
expended. There are now on sale several of these machines 
of different makes that well accentuate the end to hand labor 
of husking corn. This is a boon to the packer, who is no 
longer dependent upon the indifferent and not to he relied 
upon labor that has been a most troublesome feature of the 
past, as well as to the consumer, for only when the canned 
goods factories shall be able to pack all their products in all 
their details by purely automatic machinery, when it can be 
said that ne human hand has come into contact with the 
contents of the can, will canned vegetables and fruits come 
into their own and reach the maximum point of+consumption 
to which they are destined. 

Thus far I have mentioned but one feature that is being 
worked out by supply men. There are many others, equally 
important, into which supply men are pouring their dollars; 
one of which, from the speaker’s knowledge, promises very 
well, notwithstanding that previous efforts have resulted in 
great financial loss to their inventors and promoters, and that 
is the skinning of tomatoes. An invention for this purpose 
is now being worked out that bids fair to be a practical 
method for automatically skinning this fruit. Time and 
dollars are being freely spent along this line and so far with 
a reasonable hope of success. 

In this case the cost of experimenting has run into the 
thousands, with no positive assurance of financial returns— 
a mere gamble. In fact, I know of no class of men conduct- 
ing a legitimate business that more surely take a gambler’s 
chance than do inventors, among whom we must class our 
machinery men, for if not inventors themselves they are 
backing the inventions of others. The outsider quite gen- 
erally believes that when once a patent is secured wealth is 
assured the inventor, as the government has set its seal and 
guarantee upon the invention. A few years ago a patent was 
worth something, but a glance at the official records of the 
United States patent office at Washington reveals quite an- 
other view of the situation, as today a patent is only a license 
to almost endless litigation if it prove to be practical and in 
demand, for till it has stood the test of a suit, costing much 
money to the patentee, it has little or no value. Some 
thirty thousand patents are issued annually from the patent 
office and of these thirty thousand barely a fifth ever prove 
to be of any practical value, and not more than a small per- 
centage of this fifth ever yield any profit to the inventor or 
the investor. 

The canned goods supply man is among these inventors, or 
the promoters of these thirty thousand patented inventions, 
and he gets no greater returns than does the average backer 
of inventions. All that glitters to the supply man is not 
gold, for when he really has a good thing more business 
acumen, more and greater effort and more dollars are called 
for to place it before the packers. Here it may be well to 
say to you packers that when a supply man offers you a 
machine at what seems to you an excessive figure it is not 
all profit to him and, if you could glance at his books, you 
would discover that his margin is not more than you figure 
on your product, when determining price of your goods, tak- 
ing all this into consideration. The supply man should come 
to you with such goods as your business demands, represent- 
ing them just as they are, guaranteeing all claims made by 
him and in no respect permitting the packer to deceive even 
himself. In fact, I assert with emphasis that only after 
complete trial in which the utility of the device has been 
amply demonstrated should any machine be offered to or 
accepted by the packer. It is due the packer that experi- 
menting should be at the cost of the seller, not the user. 

The packer, when buying machinery, should take into con- 
sideration not the probable profit to the supply man but 
the practicability, the durability, the efficiency and the 
economy of the purchase as compared with the cost of the 
methods it is to displace. This careful consideration should 
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determine to the packer the desirability of its installing. 
It is quite true, that once before the packer, merit is readily 
recognized and the device adopted. Yet the speaker was 
amazed when during the pea packing season this last summer 
in New York state, where we have every reason to believe 
that none but modern methods are used, he witnessed the fill- 
ing of peas by hand, brining by hand, the capping by hand; 
in fact everything in that plant, where possible, was done 
by hand. The superintendent stated that notwithstanding 
their behind-the-times methods the past three years had 
shown a profit to the stockholders, and that not all his pow- 
ers of persuasion could induce the directors to install auto- 
matic machinery, though he had shown beyond a doubt that 
by so doing the cost of production would be greatly reduced. 
This condition indicates that the supply man has some little 
missionary work yet to do. 


It is a long step from the early days of the packer, when 
all work was done by hand to the present lines of continuous 
automatic machinery and a look backward shows that almost 
every machine now in use is the product of the last twenty- 
five or thirty years. Were we forced to the methods of the 
seventies not a tithe of the labor necessary could be had; it 
would take many thousands of operatives beyond what the 
country could produce to pack by the slow hand methods the 
many millions of cases of canned goods that are now the 
annual output of our canning factories. It seems almost 
marvelous that we have produced lines of machinery capable 
of delivering to the warehouse one hundred and twenty cans 
a minute and keep it up hour after hour. Yet, if the speaker 
may be pardoned for a prophecy, the day is not far distant 
when we will smile at this ontput, for it is not beyond the 
dreams of possibility that in the near future we shall have 
lines of purely automatic machinery, with but two or three 
operatives, that will care for five hundred cans per minute. 
Many minds are thinking and when those minds get to 
thinking straight then a far greater development will be 
witnessed in the canning industry than has characterized the 
last quarter of a century. The speaker believes that the 
future holds out quite as much encouragement for the further 
improvement of canning house methods as has the past. The 
supply man is putting his brains into his work, and his 
energies, characterized as they are with many failures, are 
constantly renewed as he believes that canning house , 
machinery has not yet reached perfection and that present 
methods can and are to be improved. 


Of course you will recognize that I have touched upon but 
one division of the many into which the supply men may 
be classed, and that the machinery men. There are others 
than the machinery men in the business of furnishing you 
with supplies, such as the label, the box, the solder men and 
those who supply cans, belting, hardware, etc., not to forget 
the seed men. If we forget them they will not forget you. 
All these are for the most part handling your various sup- 
plies in the closest competition, and are all striving to place 
before you their products at a cost compatible with merit and 
a fair return from the financial standpoint, with the possible 
exception of the seed men, who are in a class by themselves, 
depending for their product, as do you, upon the farmer and 
a favorable dispensation of Providence. Yet they, too, have 
their troubles, and too often conditions with them are such 
as no human effort can forsee or prevent. 


It has been my pleasure to enjoy the closest business con- 
nection with many packers, to even delve into the minutest 
details of their business, and I have found them a keen, 
sagacious and, as a whole, a far-seeing lot of business men, 
ever ready to listen and give audience to the supply man, 
seeking the advantage of no one unfairly and greeting all 
who do business with them with a cordial welcome. 

Differences may and do arise between us, but the packer is 
as dependent upon the supply man as is the supply man upon 
the packer, for only as mutual trust and faith in each other 
permit us to recognize that we are both working to the same 
end, the furthering of an increased consumption of canned 
goods, will we both attain success in our different but depend- 
ent lines of work. 

Thanking you for your appreciative attention and for the 
privilege of addressing you, I wish you all success in the 
coming season, lots of goods and remunerative prices. 

The President: I now have the pleasure of presenting to 
you a gentleman of our own state, a gentleman who no doubt 
is in a position to tell us how good or how bad we have been 
in the preparation of our wares. I now take pleasure in 
presenting to you the Hon. Renick W. Dunlap, Ohio Food 
Commissioner. 
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Address of Hon. Renick W. Dunlap. 


Mr. President and Members of the Ohio Canners’ Associa- 
tion, Ladies and Gentlemen:—When I received an invitation 
from your worthy president to come here today and address 
this association I accepted the invitation, not so much that I 
wanted to talk to you-as that I wanted to give you an 
opportunity to talk to me, and I hope that you will take this 
opportunity and ask any questions, offer any criticisms or 
comments that may come to you, either while I am talking 
or after I have finished. 

I perhaps owe you an apology for not having a set speech 
today, for not having my address written out, but owing to 
the very busy time we have had at Columbus in the last 
month getting out our annual report, the coming of the gen- 
eral assembly, and trying to figure out why prices are so 
high, I really have not had time to fix up a set speech for 
this occasion. I sometimes think it is better not to have a 
set speech for such an occasion. 

I have jotted down a few notes here that I will refer to 

as I go along and as they come to me. Discussing not only 
that side of the question which may be pleasing to your ear, 
but the other side as well, I will say to you in the beginning 
that I shall not say anything to your back that I would not 
say to your face, and I hope that you will be equally willing 
to do that with me. 
_ The first note that I have here on my list is that of grad- 
ing goods, and in order to get down to this—as I find it is 
necessary for me to leave on that 4:14 train—I want to refer 
you to the canning of peas, in bulletin No. 125, issued by the 
United States Department of Agriculture, edited by A. W. 
Bitting, Food Inspector. Perhaps some of you have this 
bulletin and know what I refer to, but I wish to very briefly 
read a paragraph or two in reference to this matter, and it 
will apply not only to peas but to all canned produets: 

Peas were prene from fifteen groceries, representing 135 
brands, 125 of which were of domestic production and ten were 
imported. With the exception of, five brands the domestic peas were 
put up in standard No. 2 cans. The average weight of a can of 
peas was found to be 705 grams (25.2 ounces) ; the can, 103 grams 
(3.66 ounces); the peas, after the liquor was allowed to drain 
threugh a sieve for one minute, 394 grams (14 ounces), and the 
liquor, 208 grams -(7.5 ounces). The variation in the total weight 
was between 650 and 735 grams; the can between 95 and 110 
grams; the neas between 301 and 605 grams; and the liquor 
between 0 and 300 grams. 

In the experimental work it was determined that a well filled can 
should have 400 grams of peas and 200 grams of liquor, and the 
average for the commercial brands is the same. When a can con- 
tains less than 385 grams, it is usually a slack fill, unless it con- 
tains marrowfat or telephone peas; if it contains more than 
415 grams, the peas will be overcrowded or the liquor will be poor. 
If these figures are accepted as a fair standard, 30 per cent of the 
cans were short weight on fill of peas and 20 per cent contained an 
over-weight of peas. 

Peas were graded for size by shaking them through sieves con- 
taining standard-sized holes; 74 per cent were found to be true to 
the label; 17.3 per cent were found to be larger than represented, 
and 8.7 per cent were smaller than claimed. 

The peas were also tested for quality by suspending a sample in 
a salt solution having a specific gravity of 1.075. Peas of known 
quality before being canned were used as a standard, and it was 
found that first-class tender peas would float in a solution, while 
the poorer hard peas would sink. Assuming such a test to be fair 
for quality, it was found that 53 per cent were true to the label ; 
41.7 per cent below the grade claimed; and 5.3 per cent above the 
grade claimed. 

Here is an interesting point: 

These figures are not at all surprising. The high-grade and 
higher-priced goods are usually what they purport to be, or better, 
and the poor goods are offered as being of a high quality. 

There is that tendency among all dispensers of food 
products to sell a poor article for the better, the inferior for 
the superior. Now, I want to caution you gentlemen in the 


canning business to be careful about your labels. If you 
have inferior stuff, sell it for inferior stuff. If you have high 
grade, of course you will sell it for high grade. But label it 
for what it is, so that when the dealer and the consumer get 
it they will not be disappointed, and I am sure it will help 
your business, 


Now, Dr. Bitting goes on to say: 


Peas which are manifestly too poor to be sold as coming from a 
factory without impairing its reputation are sold under other guises, 
but with labels claiming high quality. ‘‘Telephone’’ and ‘‘marrow- 
fat’ peas are generally sold as “early June” peas. From eight to 
sixteen per cent of the pack consists of these large peas, but they 
are seldom found on the grocers’ shelves. In the high class peas 
the “sifted” peas are sold as “early June,’ and the “extra sifted” 
as “sifted” peas. . . . A comovarison of the domestic pack with 
the foreign brands of the same grade and price is decidedly in favor 
of the home-grown in evenness of size, tenderness and flavor. The 
foreign pea is of a brighter green color. due to using a copper salt. 
The foreign peas are also misbranded in some cases as to size and 
quality. : } 

I would suggest that if you do not have this bulletin, send 
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to the department and get it. I might say in this connec- 
tion that I have quite a number of analyses made by the 
chemists in the food department which corroborate what ise 
in this bulletin, although I believe the quality of the goods 
in Ohio this last year is much better than given in this 
United States bulletin. 

Another thing I want to caution the canners about is the 
coloring. Now we have found—I do not know whether we 
have found any corn, peas and stuff of that kind that have 
been artificially colored during the past year. The canned 
goods have been exceptionally free from coloring, and, of 
course, artificial coloring is a violation of the law. If you 
do anything to that product which makes it appear of a 
better and greater value than it would be it is a violation 
of the law. 
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Now, another thing that I have here (referring to notes) 
is that of dating the cans. While I was a member of the 
legislature some half dozen years ago, you perhaps remember 
that at that time there was a bill before the general assem- 
bly requiring the dating of the cans at the time the product 
was put up and packed. I was against that at that time. 
I am still against it, so far as it is a state matter. If we 
are going to have a national law requiring it, well and good, 
it would be a great detriment to the canners 
were required to date the cans and the fel 
other state was not required to date them. 


but you can see 
of Ohio if they 
low over in the 
The grocer and the consumer would buy the can that had 
no date on it rather than one of an old date. You ean see 
it would not be fair to the Ohio eanners. 

Now, another matter in reference to standard packing. I 
do not know whether I want to use the word ‘‘standard’’ 
or not. You perhaps regard it in a different light than I 
do, but what I want to get at is, if it is possible for the can 
ners to use the same size can and fill them the same, they 
should do it. Now, we have found many times one canner 
will use one size can and another canner will use a different 
size can, and they will be sold for the same thing. They 
may sell them both for a quart and they may not be a 
quart. 

Another thing we have found in that connection. 
eanners will fill the cans completely and have what we eall 
a ‘‘full pack,’’ while in other instances we find they are 
packed—we have sometimes found that instead of filling them 
completely with the product they will add more or less water. 
Of course, that is not fair to the consumer; it is not fair to 
the other packer. You are using 10, 20 or 25 per cent water 
and the other man uses corn or beans to fill that space, and 
you can undersell him. It is not fair to the consumer or 
your neighbor packer. So if it can be brought about so you 
ean have a uniform size can and it would be filled completely 
with the product you are selling it would help the business 
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quite considerably. 

Now, another matter that the president referred to, and 
I am glad that he did. But I want to say that I had my 
notes prepared before I heard him make his speech; that is, 
in reference to sanitary inspection. We do not need addi- 
tional legislation in order to make this inspection. We had 
at the last session of the general assembly a law passed 
authorizing the dairy and food commissioner to inspect all 
places where the foods are manufactured or produced or of 
fered for sale. We find that this law is not as it should 
be, and it may be necessary to amend it slightly this session 
to make it a little more complete and binding in some par 
ticulars, but even though we do not have it amended, the 
department expects during the coming year to do considerable 
work along sanitary lines. We hope to send our inspectors 
to investigate the conditions. We want to know something 
about the building you are packing stuff in, the condition of 
the floors of the buildings and investigate the disposition 
of the sewage, and observe the health of the employes, 
whether you have employes there who have contagious dis 
eases that may perhaps be transmitted. We shall observe 
as to whether or not the employes are clean and eleanly in 
their appearance, and whether they do their work in a cleanly 
manner, and we shall observe whether you have washroom fa- 
cilities, so that they can keep themselves clean, and observe 
the character of the food that is being packed, whether or 
not it is wholesome, or decaying and unwholesome. 

Now, in this connection I might also state that there is in 
view a law to require all plants or places where food prod- 
ucts are manufactured to register with the department. That 
is, if you expect to engage in the business of manufacturing 
food, you must register with the dairy and food department 
so that we shall know that you are in the business, and 
shall know just where to go to locate you. I think that both 
of these provisions, instead of crippling the business, will be 
a benefit to it. There is, of course, a certain prejudice among 
certain people against canned goods, but if the people know 
that you are under certain inspection laws, and if you are 
required to comply with certain conditions whereby you can- 
not help but put out a pure and sanitary article—I say I be- 
lieve it will help considerably, that the consumer will look 
with more favor on your product. 

Now, I have with me a number of reports—I have some 
reports I have received direct from the chemist on Ohio 
canned goods, which tell the story—quite a number of them. 
I will go over them very hastily. I want to explain very 
briefly how the samples are secured and how the inspection 
by the chemist is made. The inspectors go about the state 
and secure samples of corn or any other goods. They note 
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in their book, their blank reports for that purpose, of whom 
they bought the goods, who the manufacturer, who the job- 
ber was, but in most of these cases we went direct to the 
canner, as perhaps a good many of vou know. The inspectors 
have called on you and received these samples. The sam- 
ples are taken direct to the chemist by the inspector. There 
is no chance of tampering with them. They are kept under 
lock and key, and he delivers them to the chemist. The 
chemist knows them by their numbers. Of course, in many 
eases the labels tell the story, if they have a label, but a 
great many times there is no label. A great many times the 
chemist does not know who manufactured the goods or where 
they are from, and for that reason he is not prejudiced in 
any way in his report of his analyses. He reports to the 
office by number, not by the name of the party who produced 
it but by number, and the inspector reports by number and 
also gives the name of the producer. For instance, here is 
on the first line the brand of the product, the dealer’s name, 
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location, the jobber and his location, and then the inspector’s 
name and record are above and the dates. So that I say 
that the reports that we get are thoroughly reliable and ean 
be depended upon. 

Now, I will go through this very hastily. Just recently, 
and this is during 1910—perhaps some of these samples may 
have been secured during the latter part of 1909, but I am 
quite sure that most of the samples here reported on, es- 
pecially, will be from the pack of 1909. The first I have here 
is peas. We examined this sample of peas and found them 
all good. There wasn’t any but what complied with the law 
in reference to preservatives and condition of the product 
as taken from the can. French peas, of course, most of these 
show coloring. Some of them did not. Here is a report on 


tomatoes. There were ten samples taken during 1910. Ten 
were pure. Four samples 1906. Four were pure. So the 
tomatoes passed—all of them. The next is succotash. Two 


samples taken in 1910 and two were good. Four samples of 
sauerkraut taken and four were good. Six samples of pump- 
kin and six were good. Here are four samples of canned 
beets and four were good. Here are sixteen samples of beans 
—pork and beans—all of which passed. Here is corn. In 
1906 the department secured thirty-one samples of corn, and 
of these thirty-one samples eight were impure and twenty- 
three were pure. In 1907 forty-five samples were secured; 
thirty were pure and fifteen impure. Now, what we mean 
by impure and did not pass, they contained saccharine, ‘or if 
they contained a preservative of any kind. Thirteen samples 
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were condemned because they contained saccharine, and two 
were condemned because they contained boric acid. In the 
latter part of 1909, and so far in 1910, we have secured fif- 
teen samples. Eleven of these were pure and four impure. 
The four were condemned because they contained sulphide. 
Here are a few miscellaneous cans of peaches. Here is one 
in 1907. It is all right. Another one in 1907—it is reported 
this brand of peaches was treated with an alkali to remove 
the skin and that the peaches were not properly washed. The 
chemist reports: ‘‘I find the natural acid to have over- 
come the alkali and the peaches appear first class in every 
These peaches were complained of because the 


respect. 
So 


peel was supposed to have been removed by the alkali. 
they were not condemned. 

1 might say in this connection we have two chemists in 
the city of Columbus, and the chemical work for the depart- 
ment is done by outside chemists. The state has no regular 
state chemist and we employ chemists to do this work as you 
would employ a chemist to do your work, pay them so much 
for the sample. One called up and said: ‘‘We find these 
goods exceptionally fine this year. Do you want us to say 
so in our report?’’ I said: ‘‘Certainly, if you find some 
exceptionally good, say so. I want to know the exact condi- 
tion.’’ And | am glad to say that a large per cent of the 
stuff we have received this year so far has been considerably 
above the average. Here is a sample of canned lye hominy. 
This is condemned because it contains sulphide. Here is some 
spinaca. It is all right. 

| would like to reter to the difference in weight of canned 
corn—these chemists’ reports, of two cans of corn that were 
bought for the same amount, here is one 580 and one 600, 
but some of them show a weight variation as to the amount 
of corn and the amount of liquor in the can. Now, it may 
be necessary, in order to correct this for somebody to get 
into court some time, if the canners insist on filling cans partly 
full of corn and beans and peas, and the rest of it water. Of 
course, this is a violation of the law, but so far it does not 
amount to very much, and I hope that you will discontinue—not 
you, it is the other fellows at home (laughter); you wouldn’t 
do a thing like that—but the other fellow, | hope he won’t. 

I assure you, gentlemen, it is not a pleasant task for me to 
resort to prosecution, and I am sure that most of you who deal 
in food products will comply with the law, and we do not 
prosecute unless we are reasonabfly sure that you are intention- 
ally violating the law. 

1 am glad to meet you face to face. I do not like to talk. 
It is out of my line to make a speech, but I did accept the 
invitation I received to meet the men who manufacture the 
food and other articles in the market, because I wanted to 
learn their side of the subject. I used, when I was on the farm 
a short time ago, to produce for the canner corn and peas and 
tomatoes and haul them to the factory and while there 
observed what was going on. But I am not a practical canner 
and do not know the business from a practical standpoint. 
But I am glad to have accepted this invitation to come before 
you and learn as much as I can about the business. I want to 
enforce these laws in as practical a way as I can. I know 
there is more than one way to enforce law. You can be tech 
nical about it and cause a whole lot of unnecessary trouble. | 
want to learn your side of the question, and if I do not learn 
something about it, it wil! be your fault and not mine. I thank 
you for your attention. (Great applause.) 

The President: We have a gentleman with us that you 
all want to hear. Mr. Cook not being with us this after- 
noon we are fortunate in having with us James E. Ewell, a 
representative of the National Manufacturers’ Association, 
who will talk to us on the merchant marine and the possibili 
ties of foreign markets for our canned goods. I now have 
the pleasure of introducing to you Mr. Ewell. (Great ap 
plause.) 

Address of James E. Ewell. 

Mr. President, Gentlemen of the Ohio Canners’ Associa- 
tion and Ladies:—It is a matter of some surprise to me as 
well as pleasure that I address you this afternoon, and I can 
assure you that I do not feel that I can fill the Hon. Mr. 
Cook’s place a little bit. 

Your president here has been very kind in heralding my 
fame a little bit in advance and I trust you will not be dis- 
appointed, but it seems to me that the topic which I talked 
upon last night can only be touched upon in the matter of 
showing how your foreign trade is dependent somewhat upon 
the over-sea traffic. Of course the merchant marine, the 
subject which we have been talking upon—myself and John 
D. Long—is as wide as the universe, and, like Benjamin 
Franklin, I am inelined to make an honest confession and 


say our patriotism in that matter has been somewhat touched, 
and in developing that matter it is a wonderfully enthusiastic 
proposition to discuss. The extension of the foreign markets 
of the United States is one of utmost importance to every 
manufacturer. J have made the statement on many occasions 
in the past two or three years to people who practically turn 
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a deaf ear to what I would say, that the future prosperity of 
this country is more largely dependent upon the development 
of foreign markets than any other one thing. I also made 
the statement last night which I have had occasion to 
make frequently, not only on the platform but in print, that 
in many lines we ean manufacture more goods in eight 
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months in this country than we can consume in twelve, and 
[ find that that statement is borne out by your president here. 
He tells me that this is the case in the canning industry. 

Now, what is the situation? We realize that in order to 
keep going, in order to avoid selling goods for prices that 
are ruinous we must find a larger market. One of your 
speakers who addressed us this morning pointed out that fact. 
He said that we have got to find a better market, otherwise 
the question of forcing goods on the market when there was 
no demand for them, at very much reduced prices, was in- 
jurious to all manufacturers who sought to make an honest 
profit to which they are entitled. Very well, then, if this is 
the case we are dependent upon the foreign markets, and 
fortunately they are very extensive and very large. 

I will start first with the section of the country where they 
are just beginning to use canned goods to a narrow extent, 
and that is among China’s four hundred million people, but 
they have not been pushed to the extent that they can be 
pushed. There are four hundred million people to consume 
your goods. Then we have in Japan fifty millions more. 
Now, right there in China, I would like to cail your attention 
to a matter that bears upon your particular industry, and 
that is the matter of putting up the goods. There has been 
considerable complaint that they do not get goods with full 
measure and that the fruit contained in the cans is not what 
it ought to be, that there is considerable more water than 
| there should be, and on the other hand the cans are not as a 
rule supplied with the best kind of labels, and your business 
is in the hands of commission merchants, and what applies to 
China applies also to the whole South American country. 
Now, of course we all know that to develop business in 
China is going to be very slow work. If you send your 
goods over there and put them in the hands of the commis- 
sion houses, the commission merchants are Germans or Eng- 
lishmen, and they will push their goods in preference to 
yours. Therefore it would be a most excellent thing for the 
association of manufacturers of canned goods to get together 
and form something of a commercial bureau for distributing 
your goods, and have some representative American go there 
and live there and work out through the country and demon- 
strate your goods to the grocer, and you will get results; 
but if you put it in the hands of the merchants already 
there, as I said before, they are not of the American type and 
they will push the foreigners’ goods instead of yours every 
time. That applies to China and Japan. 

Now, let us come to a little more prolific field of operation. 
Take, for example, this little country of Colombia down here. 
I want to show you what has been going into that country 
in your line of goods. Between July 1 and December 31, 
1909, the United States supplied this market with but 27 per 
cent of the canned goods. England had the bulk of the trade 
with 44 per cent, leaving France third and Spain and Ger- 
many last. Out of 75,000,465 kilos (being 2% pounds), im- 
ported through Carthagena, that was the amount of goods 
that was sent out by the United States. Now there is Co- 
lombia right at our doors. Gentlemen, it would be very much 
nearer if we had better access, and will be very much nearer 
when we have this canal, which is being cut now, and you 
have an opportunity of introducing there your goods—not 
only in Colombia, but all through the west coast in the same 
manner. For example, we will see what little Italy exported 
in 1904: 1,446 tons of tomatoes, and exported in 1906, 2,000 
tons in the whole of South America. 

Now, gentlemen, there is a great market to be developed. Of 
course, you have to pack differently from what you do for home 
markets, when you ship out of the United States. Considerable 
attention ought to be paid not only to the packing, but label- 
ing of the goods. I should say when your goods go down into 
the South American countries they should have labels in the 
Spanish or Portuguese language, so that when the people 
examine the goods they can read the labels in a language that 
they can understand. 

We have here in Central America quite a population, and 
strange to say that while rates are higher from New York to 
Central America than they are from European ports, London 
and Liverpool, our trade with Central America is greater 
than that of England and Germany and.France combined. 
I said last night if we could get the mails to the South 
American ports, if we could have the passenger service to 
South American ports, such as the European ports have, we 
would build up a great foreign business. We all know that 
trade follows the flag. We all know about the passenger 
service and the mails preceding business. You realize that 
while we have only one or two sailings to the South Ameri- 
can ports a month, and these very slow and irregular, that 


the European ports have from 16 to 18 sailings per month. 
You realize that more people go from Buenos Ayres to Europe 
on one ship than come to the United States in a single year. 
Why is that? It is because we have not the facilities to 
carry them back and forth, and, notwithstanding the rates 
are higher from New York to Central America than they are 
from, European ports. The very fact that we are able to get 
the mails down there promptly and have some passenger 
service connection makes it so that we can do at least more 
of that business than England, Germany and France com- 
bined. That is proof prima facie to my mind that if we were 
to have the same passenger service and same express ship 
service between the United States and South America that 
we have between this country and Central America, we would 
be doing five-sixths of the business with them instead of one- 
sixth. — 

Some time ago I wrote an article upon the necessity of 
establishing American banks in South America, and Mr. Van- 
derlip of the City National Bank told me that he was estab- 
lishing a chain of American banks there. I want to show 
how the bank connection there has operated against the 
American manufacturer. A shoe manufacturer in Boston goes 
down to Brazil. He sells a Brazilian jobber ten thousand dol- 
lars worth of boots and shoes. The next day the jobber calls 
at his hotel and cancels his order. When he asks why, the 
jobber says, ‘‘My German bank tells me if I will buy my 
shoes from Germany they will let me have the money to pay 
for the shoes, but they cannot furnish money to buy shoes 
from the United States.’’ In this way the banks work 
against us. The banks, as I said before, are going to take 
eare of us from this on. One international banking corpora- 
tion is well equipped to take care of our interests, and you 
need have no fear, even in China and Japan, as the interna- 
tional banking corporatioh has connections all through those 
countries. 

Now, the next most important thing is to have the over- 
sea traffic controlled by the United States carrying our own 
goods in American ships, and that is the one thing that we 
consider the most important to-day before the American peo- 
ple. 
I trust that you will all become somewhat interested in that 
bill which is now before the House, the Humphrey bill, and 
if you are interested in extending your foreign commerce 
you will find how your congressman stands on it, and you will 
insist that he vote for it, and that will give us a fast mail 
service with South America, Australia and Japan. There is 
no question but what it will mean a tremendous difference to 
this country. This is a condition of affairs which interests 
us all, and I trust you will make it your business to see how 
your congressman stands on this subject. 

I might say this in conclusion, that, aside from personal 
representation, you have a means offered for the first time by 
the National Association of Manufacturers of reaching the 
buyers in the world’s markets. They are publishing an ex- 
port paper in English and Spanish, and that paper is deliv- 
ered into the hands of buyers, buyers known to the members 
as such. They say editorially in this magazine that they will 
not carry any but responsible manufacturers’ advertisements, 
and that they will be responsible for any statement that man- 
ufacturers make. It is the official, and the only official, inter- 
national organ published in the United States. I thank you. 
(Great applause.) 

After making a few announcements, the president an- 
nounced that the convention would take a recess till the 
evening session and banquet. 


TUESDAY EVENING. THE BANQUET. 


By invitation of the Dayton Chamber of Commerce, the 
entire convention attended a very elaborate banquet in the 
dining room of the Phillips House, which was beautifully dec- 
orated. The menu consisted entirely of Ohio products, and 
principally canned goods. 

At 9:30 o’clock, following the banquet, the president rapped 
for order and said: 

‘‘Ladies and Gentlemen: A few days ago I read of some- 
one who asked Secretary Wilson to what he attributed the high 
cost of living. His reply was, ‘Too many grocerymen and not 
enough farmers.’ The same thing might apply to the canning 
industry, and too many canners and not enough consumers 
might be construed to be the cause for the low price of canned 
goods. But if we are now to judge the consumers by you, 
who are assembled around these banquet tables tonight, I do 
not believe that we could complain any about the consumption 
of canned goods, for you surely, from what I have noticed, 
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and I have been pretty busy myself, but still I took enough 
time to look around the room, and it seemed to me that you 
were doing a very good job of consuming. (Laughter.) And 
I am glad to see you all able to exist; that none of you so far 
have dropped dead from eating canned goods. (Renewed 
laughter.) No convention, no gathering of any kind is com- 
plete without a social gathering of this kind. The social part 
of conventions, in my opinion, is a feature that makes us all 
better. Good-fellowship and sociable acquaintance with your 
competitors, with one another, goes a long way to reduce the 
trials of competition. When you are well acquainted with your 
competitor you can meet him in competition a great deal easier 
than if you did not know him. Therefore, I think the social 
features of our conventions are the grand part of our gath- 
erings. But if I am not careful I shall make a speech, and I 
think you have heard enough of me today. 

‘* At every gathering of any kind, in vaudeville or any other 
kind of entertainment, they usually have what is known as a 
‘headliner ’—a feature. So we have tonight. The feature of 
our entertainment tonight is the Honorable Roland W. Bag- 
gott, probate judge of this county. I now take pleasure in 
introducing him.’’ 

Roland W. Baggott. 

‘¢Mr. Toastmaster, Ladies and Gentlemen and Members of the 
Ohio Canners’ Association: I fear that the introduction will 
be somewhat of a disappointment to you. It starts one out 
just a little bit handicapped to tell you that he is a ‘headliner; ’ 
that he has something in his system that might be labeled 
‘funny.’ A good bit like the old lady who had reached the 
splendid age of seventy-five. She had never seen an elephant 
and she was importuning her friends that if a circus ever came 
to town and she could walk or ride, she would like very much 
to attend the circus; and so upon the occasion in the spring 
she was taken there for the purpose of seeing the elephant, 
and after all of these seventy-five years of hopefulness that 
she might see an elephant before she died, she was presented 
to him and, after looking him all over, said, ‘Why, ain’t he 
plain!’ And so that may be your disappointment after the 
introduction. 

‘“Some few days ago the representative of the Chamber of 
Commerce called upon me and asked me to address the Ohio 
Canners’ Association, and so I locked up my dog and got ready 
for the evening. (Laughter.) The dog is locked up, and I 
hope you will enjoy yourselves during the balance of your 
stay, because I will kill him in the morning before I will have 
him put in the can. (Renewed laughter.) 

‘*Our toastmaster has congratulated himself and his fel- 
low-canners about how pure their food is. I want to say that 
I am glad to be with you. Any man who has reached the age 
of thirty-five and eaten canned goods ought to be glad he is 
with you,-and I hope I will eat canned good and live thirty- 
five more years, and I believe as long as I patronize Ohio pro- 
ducers I can do it. (Applause.) What do you say? I was 
out to an institution today that you folks have made possible. 
I attended a funeral. (Great laughter and applause.) I was 
about to say I had been to the cemetery, and many a poor 
eanned-goods victim is peacefully sleeping there, and I hope 
some day to join them. Of course the toastmaster in saying 
that he is glad to see that we are all living did not elaborate on 
the fact that it takes eight or ten hours for ptomaine poison- 
ing to set in. (More laughter.) If I am here in the morning 
I will congratulate you and myself once more. 

‘<T wonder, moreover, at the magnificence of the canned 
goods presented here tonight, and you know a fellow like me, 
who makes a god of his stomach, does congratulate himself, 
and I had wondered why I did not get these canned goods at 
home. I buy from the very best grocers. You know we have 
the best grocers in Dayton that all the world has. They are 
all good. And I wondered why I did not get that product 
at home; but when I see the magnificent faces of the splendid 
wives of the Ohio canners, it is understood that the wives and 
the daughters put it up. So if you will take the girls over to 
the canning factory and put more peas and less solder in the 
can—(laughter)—did you ever open a can of nice French peas 
and get a nice juicy mouthful of solder and a few peas? (More 
laughter.) Keep that solder on the outside (renewed laughter) 
of the can. We don’t want it, and it better be used by the 
plumber on a joint. (Great laughter and applause.) Then 
you might need it on another can. Don’t put it in the can that 
comes to my house. These spareribs and kraut I was enjoying 
immensely. You know these ribs are not canned. They shoul 
have been canned instead of shaved (tremendous laughter), 
which reminds me that some years ago I had occasion to be in 
the southern country where the ‘razor-backed’ hog lives. If 
you have never seen him—he is the kind that can drink butter- 
milk from a water bottle. The way to tell when it is time to 


butcher him, you pick him up by the ears and if his hind- 
quarters drop down he is all right, but if his snout hangs down 
it isn’t time. I said, ‘Colonel, why don’t you come up north 
and get a nice fat hog and bring him down here and get a 
hog that looks like a hog?’ He said, ‘I tell you—we don’t 
want a hog here that can’t outrun a nigger. We wouldn’t have 
nary hog left in the country.’ But what I was about to tell 
you was a story of the old fellow who had a number of these 
old hogs, and a traveler was going through the woods and every 
now and then they would run up to a pine tree and listen, and 
then they would run over to another pine tree and listen; and 
so finally the traveler came on down to a little settlement and 
he said to the old man, ‘Whose hogs are those up the road?’ 
‘Those are my hogs. What is the matter with them?’ ‘Why,’ 
he says, ‘they ran up to the tree and listened, and then the 
would run up to another tree and listen, and 4 

‘« *Why,’ said the old man, ‘I used to be able to call those 
hogs, but I have lost my voice (speaking in a whisper), and so 
I just beat on the fence (illustrating) with a stick and they 
would come, and now the woodpeckers have got on to it and set 
them crazy.’ (Tremendous laughter and applause.) 

‘‘Tf you fellows ever run out of a product to can, let me 
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suggest this to you—that if there is anything smaller than 
charity, it is one of your cans, and this hog will just about 
fit into your can whole. Put him in whole and let him stay there 
till the spareribs are ready to eat and then bring him out. 
(More laughter.) I have often wondered how this kind of 
business is conducted. We know how it is so far as the con- 
sumer is concerned. Pay your money in advance, order a 
dozen and get nine; complain to the groceryman and he takes 
back four. It is an overcount. 

‘‘T am certainly very grateful for the privilege to be with 
you tonight. What I have said to you has been, you have dis- 
covered, intended in a jocular way. We are very grateful to 
have you with us. The splendid Gem City needs just such con- 
ventions as this; we need just such folks as you. You are in 
a wonderful business. If you are doing nothing else, you are 
saving our good women a whole lot of work in the kitchen dur- 
ing the hottest part of the year. If it is short weight, or short 
can, we don’t care—if you are saving them. We will buy your 
product and, with God’s help, we will live on in spite of you. 
And while I realize and appreciate that our mayor has wel- 
comed you to this city, I say to you that, in view of what the 
toastmaster has said, I have the honor of attending to the 
wants of the departed in my court, and if you are going to die 
from eating canned goods, kindly arrange to die while here. 
We shall appreciate it because it helps the county, and if you 
are going to live, take it from me you cannot find a better town 
in Ohio to live in. If you are disatisfied where you are, come 
with us and we will do you good—for whatever extent we 
‘do you,’ we’ll ‘do you good.’ (Great laughter.) Bring us 
your cans and solder and come over here if you are not satis- 
fied where you are. I wish for you all pleasure during your 
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stay in this city, and that you will have much happiness. The 
mayor delivered you the keys. I say to you that I shall not ap- 
point a guardian for you while you are here. Have a good 
time, and in going home remember this—that we are grateful 
to you, our very splendid guests, and your magnificent women. 
Come again and at any time, whether as an association or in 
dividuals, the city of Dayton, in her meager efforts to make 
you happy, will be at your command.’’ (Great applause.) 

The president introduced Mr. Diegle, secretary of the Cham- 
ber of Commerce of Toledo. 

Mr. Diegle: ‘‘ Mr. President, Ladies and Gentlemen: I only 
hoped that I might remain in obscurity. I am sure that, after 
the bountiful flow of oratory to which you have just listened, 
anything I might say at this time would certainly sound very 
flat. As a representative of the Toledo Chamber of Commerce, 
[ am certainly glad to be with you here this evening, and as 
the mountain would not come to Mohammed, Mohammed has 
come to the mountain. As a representative of the Chamber of 
Commerce of Toledo, I will say that in your national conven- 
tion we miss you, and we equally remember the occasion of your 
last visit to our city, and this week, on account of your absence, 
it is lonesome there, and for that reason a representative of the 
Chamber of Commerce has come down to visit you. I am glad 
to be here and I hope, notwithstanding the magnificent treat 
which you are receiving in Dayton, and that everybody who 
comes to the Gem City does receive, as I have on other occa- 
sions, that you may come and visit us again. And I want to 
say that if you do come, what we can do for you will be done. 
We want to make it so pleasant for you that your attendance 
will be so large that it will be like the convention I heard 
about that took place out in a western town some time ago, 
where they found that the attendance was larger than they ex- 
pected and only had one hotel in the town. The proprietor of 
the hotel rented for the oceasion of the overflow the Methodist 
church, which stood opposite his hostelry, and it was filled up 
with a party of delegates, and during the night the natives of 
the village were aroused by the church bell ringing and they 
rushed to the church. The bell was also used as a fire alarm, 
and they broke down the door and said, ‘What is the matter?’ 


One gentleman said, ‘There is nothing the matter at all. This 
is the annex of the hotel, ain’t it?’ 

se ¢Fen.? 

‘* «Well, that is a bell, ain’t it?’ 

$¢ ¢ Fes.’ 

‘* “Bring two highballs and a ginfizz for pew 17.’ (Tre 


mendous laughter. ) 

‘*T am glad to be with you tonight. I thank you.’’ 

The toastmaster introduced R. N. Brumbaugh and Mr. 
Stoops, secretary of the Ohio Canners’ Association, who spoke 
briefly, after which the association adjourned to the dancing 
parlor at the Algonquin hotel. 

After the banquet the body adjourned to the Algonquin 
hotel, where dancing was indulged in until shortly after mid- 
night, at which time everyone went home in good order. 


WEDNESDAY MORNING SESSION. 


The president called the meeting to order at 11:30 a. m. 
The first business on the program was roll call, which, upon 
motion, was dispensed with. 

The secretary then read the minutes of the last meeting, 
which, without discussion, were approved as read. 


Reports of Committees. : 


Chairman Shook of the resolutions committee submitted the 
following: 

‘*1. Resolved, That this association favors the enforcement 
of the law authorizing the state dairy and food commissioner 
to inspect all factories engaged in the manufacture of food 
products, and also favors such legislation along this line as 
will make the law more effective.’’ 

There was some little discussion upon this resolution, taken 
part in by numerous members, but there being absolutely no 
opposition on the question, the resolution was unanimously car- 
ried upon motion. 

‘*2. Be it Resoived, That it is the sense of this association 
that we commend the efforts of the committee on publicity of 
the National Canners’ Association and recommend that all 
eanners contribute to the publicity fund. We also recommend 
that this fund be increased.’’ 

Carried unanimously. 

**3. Be it Resolved, That, in view of the fact that the Can- 
ners’ Exchange Insurance Company has saved its _policy- 
holders the sum of $70,000 in premiums, we recommend its 
hearty support.’’ 

Carried unanimously. 

**4. Be it Resolved, That at our 


next annual convention 


there be a display of Ohio canned goods, open to all members 
of this association.’’ 

Carried unanimously. 

‘<5. Resolved, That we condemn the practice of some buy- 
ers in rejecting canned goods without cause, and recommend 
that members of this association embody a clause in all their 
sales contracts providing for arbitration in case of rejection. 
The board of arbitration to consist of three members, one each 
to be appointed by buyer and seller, these two to choose a 
third. The party against whom the decision is rendered to 
bear the expense of arbitration.’’ 

Carried unanimously. 

**6. Resolved, That we heartily commend the efficiency and 
broad-mindedness of our present state dairy and food commis- 
sioner, Hon. Renick W. Dunlap.’’ 

Carried unanimously. 

‘*7, Resolved, That the Ohio Canners’ Association affirms 
its confidence in the office of the National Canners’ Association, 
and that we pledge them our support, but deems it advisable 
that all interests be represented on the national board of 
directors. ’’ 

Carried unanimously. 

**8. Resolved, That it is the sense of this association that 
the president appoint a committee of four to act with him to 
represent the Ohio Canners’ Association at the national con- 
vention at Atlantic City in February next.’’ 

Carried unanimously. 

**9. Resolved, That we pledge the support of the Ohio Can- 
ners’ Association to the city of Toledo as a place to hold the 
national canners’ convention in 1911.’’ 

Carried unanimously. 

**10. WHEREAS, Death has removed from our midst N. T. 
Wilder, of the Clyde Kraut Company; R. G. MeCoy, of the 
McCoy Canning Company, and J. N. Lemmon, of the Waynes- 
ville Canning Company; be it 

** Resolved, That we extend to the families of our deceased 
brethren our sincere sympathy and condolence; and be _ it 
further 

‘* Resolved, That this resolution be spread upon our minutes 
and a copy of same be sent to their families. ’’ 

Carried unanimously. 

**11. Resolved, That we extend our hearty thanks and ap- 
preciation to the Chamber of Commerce of this city, manage- 
ment of hotels, Dayton Street Railway Company, National Cash 
Register Company, the American Can Company, the Ohio 
Electric Company and the various speakers. Especially do we 
thank W. L. Winning, of the Dayton Chamber of Commerce, 
for his untiring efforts to make our stay in Dayton a pleasant 
We also take pleasure in recommending Dayton as a 


%” 


one. 
convention city. 

Carried unanimously. 

At this point the meeting adjourned until 2 o’clock in the 
afternoon. 

WEDNESDAY AFTERNOON SESSION, JANUARY 12, 
1910. 

Meeting was called to order by the President at 2:30 P. M. 
Members were called upon to bring forward for discussion 
any matters of interest to the Association. 

In response to this invitation, Mr. L. W. Shaw, of Car- 
dington, brought up the subject of dues, pointing out the 
present unsatisfactory condition of the treasury. He stated 
that this matter was not only a source of embarrassment to 
the Association officials, but was a reflection upon the busi- 
ness sense of all the members. 

Mr. Shaw’s remarks were very well received, the result 
being that Mr. Cree brought forward a motion that on and 
after April 1, 1910, there should be an entrance fee ealled for 
from all new members, in the sum of $5.00, in addition to the 
present annual dues. 

It is the intention that this resolution shall apply to all such 
old members as fail to pay their 1910 dues prior to April 1 of 
this year. 

There was little or no discussion on the motion, which was 
unanimously carried. 

Possibly, owing to the fact that matters in general had 
been pretty well covered in the previous meetings, and em- 
bodied in the report of the Committee on Resolutions, no one 
seemed to desire to bring forward any other matters, and the 
discussion was closed. 

The meeting then proceeded to the election of officers for 
the ensuing year. 

The Committee on Nominations made the following report 
for officers of the Association for 1910: 

President—J. C. Warvel, Van Wert, Ohio. 

Vice-president, L. A. Sears, Chillicothe, Ohio. 

Secretary-Treasurer—James Stoops, Dayton, Ohio. 
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Board of Directors. 

A. J. Scheurer, Morrow, Ohio. 

W. W. Wilder, Clyde, Ohio. 

F. M. Shook, Urbana, Ohio. 

F. R. Caldwell, Circleville, Ohio. 

J. F. Snook, Waynesville, Ohio. 

Thereupon, on motion, the Secretary was instructed to cast 
the ballot of the Association for the election of the above 
gentlemen, which he did. 

The President: I was in great hopes, gentlemen, that you 
would select somebody else for this position, and I want to 
say to you frankly and honestly that I was sincere in my 


hopes. It seems to me as if you are handing it to me pretty 
hard. I have served you now three terms. I have not ac- 


complished much, and I think for the benefit of the industry 
you should have put somebody else in this position who could 
have accomplished more. There is a fine field, and there is 
an immense amount of work to be done, and I want to say 
to you, gentlemen, that I do not feel equal to it. Simply 
because I have got the nerve to get up and do a little talking 
once in a while doesn’t cover the ground. There are many 
of you more capable of filling this position, but inasmuch as 
you have forced this on to me for another term, I am going 
to serve notice on you now that at your next annual conven- 
tion it will positively be the last, and I will serve no longer 
under any consideration, because I think it is for the benefit 
of the industry in Ohio that this office be handed around. It 
is asking too much of any one person. 

Another thing I am going to say to you, gentlemen, and I 
want you to carry it home with you (because at home is 
where I want you to use it) is that, when your executive offi- 
cers send you a communication we expect to receive a reply 
from it, whether we enclose you a stamped envelop or not. 
Now, many of you are very prompt in answering any ques- 
tions that we propound to you, but you do not realize, many 
of you, what it means to us when we write you on some 
question. It means a great deal to us for you to be prompt. 
We want that information for use, and want it for use at 
do anything, you write in and say, ‘‘ Yes, that is just what 
we ought to have. I am sorry that you abandoned it.’’ Now, 
there is one thing I want to impress upon every member of 
two or three weeks afterwards, when it is too late for us to 
once. Many of you lay a communication to one side, and in 
The Ohio Canners’ Association—when your executive officers 
write you on any question, don’t throw the letter in the 
waste-basket, but answer it at once. 

There is another point I want to impress on you. I don’t 
want you to feel because I am President of this Association 
that I am the whole thing, because I am not, and I want you 
to feel free and at liberty to write me at any time on any 
question; if I have done something that you think is wrong, 
give me a calling down. I will stand for it, or get back at 
you. I would a great deal rather fight with you than for you 
to sit in your offices and grunt and say nothing. Oftentimes 


it does men and the cause good to have a little scrap over 
something or another. Down in our little county—where 
there was one Democrat to about seventeen hundred Republi- 
cans—we would go around and start a factional fight, and 
when the Democratic convention was called, every Democrat 
was there and bought in all of his Republican friends to 
holler. Let us get up something or other and make you get 
up and say something. I hope I can get you mad this after- 
noon, so you won’t sit there with your mouths closed. You 
cannot go out and sell your canned goods to a man if he 
won’t talk to you. You can go out and say that you have 
got the best corn on earth, but you cannot sell it to him if he 
sits there and doesn’t say anything. 

Now, let us sustain the reputation that this Association 
has made by everyone of us putting our shoulders to the 
wheel and pushing for that one cause, better conditions, bet- 
ter prices, better profits, and better canned goods for Ohio. 
We can do this, and we will do it if you will give the officers 
of your Association the support that they desire and should 
receive from you. 

Now, gentlemen, I ask you in all earnestness, when you go 
to your homes, to carry with you the good of the cause, and 
give the officers you have elected today your true support, 
and if you will do that by January next year we shall have 
one of the largest State organizations in the history of this 
country. Gentlemen, I thank you. (Great applause.) 

The meeting then on motion adjourned sine die. 


WEDNESDAY EVENING, THEATER PARTY. 

The American Can Company, in accordance with the now 
long-established custom, invited the entire convention to a 
theater party at the Lyric Theater. The entertainment was 
vaudeville, and of a very high class. , 

A number of quips were worked in upon various persons 
in attendance, such as Frank Achilli, E. H. Temple, O. J. 
Johnson, Fred H. Knapp, ete., and the gags were enthusiast- 
ically received by the audience. 

THURSDAY, JANUARY 13, 1910. 

On Thursday morning, by special arrangement of the Day- 
ton Chamber of Commerce, a large number of the delegates 
were taken out for a trip to the Bottling Works of the Day- 
ton Breweries Company, where a Dutch lunch was served 
with the usual liquid refreshments, without which, of course, 
it would have been some other kind of a lunch. 

On Thursday afternoon a trip was made to the factory of 
the National Cash Register Company, for which it is claimed 
by the Dayton people that it is the finest industrial plant in 
the world. While this is a broad statement, and one which 
might be questioned by enthusiastic citizens of other places, 
the factory is certainly a wonder. Expressions from the vis- 
itors fully warrant us in saying that they were unanimously 
of the opinion that the trip was well worth the time given 
to it, although some of them had to remain over at consider- 
aple inconvenience. 





Packers in Attendance: 


Wilder, W. W., and wife, Clyde, O. 
Kimbal, J. H., Clyde, O. 

Owens, J. P., Lebanon, O. 

Robertson, L. R., Yellow Springs, O. 
Routt, C., Circleville, O. 

Sears, L. A., Chillicothe, Q. 
Leatherbury, F. B., St. Henry, O. 
Gels, J. H., St. Henry, O. 
Zimmerman, L. A., Waynesville, O. 
Davis, J. W., Waynesville, O. 

Zell, W. P., Waynesville, O. 

Neal, Geo. N., Chillicothe, O. 

Irons, Roy, Waynesville, O. 

Stoops, James, and wife, Dayton, O. 
Warvel, J. C., and wife, Van Wert, O. 
Bailey, A. L., De Graff, O. 

Stone, Chas. K., Elyria, O. 

Long, John D., New York City. 
Hingham, L. E., Malta, O. 

Inskeep, E., Urbana, O. 

Snook, J. F., Waynesville, O. 

Tulley, A. C., De Graff, O. 

Harding, M. H. L., South Lebanon, O. 
Scheurer, A. J., Morrow, O. 

Eveland, G. R., Miamiville, O. 
Strayer, E. E., De Graff, O. 

Warner, F. A., Wooster, O. 


Young, E. J., Wooster, O. 
Warner, E. H., Wooster, O. 
Lueas, Thos. B., Hanersville, O. 
Orr, Mr., Circleville, O. 

Morral, 8. E., Morral, O. 

Cree, H. Elwood, Cincinnati, O. 
Wardell, Robt., Urbana, O. 
Lineoln, W. G., Woodstock, O. 
Powell, C. F., Urbana, O. 
Hosket, Chas., Dayton, O. 
Powell, W. C., Urbana, O. 
Hayner, J. M., Lebanon, O. 
Parker, J. E., Eaton, O. 
Sanderson, F. W., Xenia, O. 
Scheid, G. F., Eaton, O. 

Sexton, G. E., Washington C. H., O. 
Fell, G. A., Waynesville, O. 
Caldwell, W., Cireleville, O. 
Bell, W. T., Cireleville, O. 
Caldwell, F. R., Cireleville, O. 
Stevenson, C. E., Cireleville, O. 
Eveland, Geo. H., Miamiville, O. 
Houser, W. F., Columbus, O. 
Campbell, A. W., Conneaut, O. 
Shaw, J. W., Covington, O. 
Weachler, E. R., Mt. Washington, O. 
Hicks, J. R., Amelia, O. 








40 THE CANNER AND DRIED FRUIT PACKER. 


Klave, Geo. H., Wabash, Ind. Helwagen, J. H., Cireleville, O. 
Hopkins, C. A., Loveland, O. Hamilton, F. M., Lebanon, O. 
Bunnell, N. L., Waynesville, O. Hayner, F. C., South Lebanon, O. 


Hayner, W. B., South Lebanon, O. 


Zell, Frank, Waynesville, O. Smith, W. H., Le Roy, N. Y. 


Miscellaneous : 


Burton, A. M., Detroit, Mich. Hahn, C. M., Cleveland, O. 
Kronau, Harry M., Baltimore, Md. Rankin, T. D., Toledo, O. 
Guelf, C. P., Cambridge, N. Y. Lowenthal, L., Chicago, Il. 
Colbert, C. F., Chicago, Ill. Phinney, W. B., Chillicothe, O. 
Sterling, C. H., Silver Creek, N. Y. Kittredge, R. J., Chicago, Ill. 
Brush, H. M., Syracuse, N. Y. Ayars, C. H., and wife, Salem, N. J. 
Shaw, Geo., Chicago, Ml. Zurndorf, M., Chicago, Ill. 
Garman, A. 8., Akron, O. Smith, O. G., Dayton, O. 
Chapman, W. A., Silver Creek, N. Y. Brown, Frank I., Dayton, O. 
Niswonger, O. P., Dayton, O. Chaney, L. E., Dayton, O. 
Simmons, J. W., Indianapolis, Ind. Barlow, B. A., Dayton, O. 
Hosket, Wm., Dayton, O. Deger, John J., Dayton, O. 
Connelly, John, Cincinnati, O. Robison, J. J., Dayton, O. 
Noell, J. R., Cincinnati, O. Durst, Gabriel, Dayton, O. 
Jacobs, A. P., Chicago, Ill. Kuntz, Wm., Dayton, O. 

Scott, T. A., Cadiz, O. Foster, Wm. D., Dayton, O. 
Knapp, Fred H., Westminster, Md. Miller, W. G., Dayton, O. 
Harris, J. A., Bel Air, Md. Miller, Geo. W., Dayton, O. 
Warner, M. F., Chicago, Ill. Caster, A. J., Dayton, O. 

Sells, O. 8., Buffalo, N. Y. Zahnule, R. G., Toledo, O. 

Ryder, 8. M., Niagara Falls, N. Y. Johnson, O. J., Wheeling, W. Va. 
Keithly, B. C., Indianapolis, Ind. Searle, G., Indianapolis, Ind. 
Bishop, W. L., St. Louis, Mo. ‘ Shearman, J. R., Indianapolis, Ind. 
Achilli, Frank, New York City. Wells, J. P., Wheeling, W. Va. 
Morral, W. W., Morral, O. Oldham, Geo. B., Dayton, O. 
Earle, J. L., New York City. Alden, C. 8., Cleveland, O. 
Burkhardt, E. E., Dayton, O. Temple, E. H., Chicago, Ill. 
Rauh, Leopold, Dayton, O. Day, O. T., Indianapolis, Ind. 
McCulloch, Thomas, Cloquet, Minn. Gilbert, H. C., Indianapolis, Ind. 
Van Horn, W. H., Dayton, O. Downs, W. F., Cincinnati, O. 
Griffiths, E. J., Columbus, O. Lynch, J. J., Chicago, Ill. 
Archbold, R. H., Cincinnati, O. Shantz, E. T., Pittsburg, Pa. 





ALASKA AND PUGET SOUND PACKS. 


The Kelley-Clarke Co., of Seattle, make the following estimates of Alaska and Puget Sound salmon 
packs of 1909, compiled from reports received from. canners, with comparative packs for reference: 








Estimated 1909 Pack of Alaska Salmon. Halves, Total 

Grades- Talls. Flats. 8 doz. to es. Cases. 
pt CAE Sa cenit rte ENA APR ey Amal rere Patti 47,934 
EP ATURE aR RR aR TE Soe NY Ra Ao 1,610,418 42,567 9,875 1,662,860 
I ME. a 3's. chilig tt win ue! de ae wank dain da een vee are ane ances 55,274 1,206 pledetint 56,480 
A OE EER GL MED Ae 0 Ma ii 495,337 papa Fe ne 495,337 
DE See te ce eeR a Kee che wan keene an bn bee ned Hanae Cerne 93,466 meen noes 93,466 
MEE idknedecedind st bas Oech ache eee hae ce eeckbie ward 2,302,429 43,773 9,875 2,356,077 


Approximate value of 1909 pack, $9,557,524.20. One company did not pack, owing to ship carrying supplies being 
lost at sea on the way to the cannery. 
Comparative Alaska Packs 




















Grades— 1909 1908 1907 1906 1905 1904 1903 1902 
BE Sen oO San ccask Kh0hed sees wer 47,934 23,506 43,366 39,046 43,316 51,245 40,084 51,019 
BE Wearndd adhd wn pak be kad bdek Ss 1,662,860 1,657,215 1,297,509 1,487,240 1,562,193 1,494,285 1,702,416 1,709,092 
ENE 85.05 GK e40o ode mens £6 ose 56,480 68,069 86,217 167,365 85,555 75,490 117,723 72,626 
BE Xa Sa acad 3 Ope FEN 6 cep wipes olga 678,331 596,303 eee ee ee eee 
MEE dec dee dauracamsewauwasania 93,466 198,534 148,346 131,998 *194,252 *332,726 *390,862 *721,686 

Totals ...............0500046+ 2,806,077 2,625,655 2,171,741 2,272,054 1,885,316 1,953,746 2,251,085 2,554,423 
* Figues represent total chums and pinks for years marked. 
Estimated 1909 Pack of Puget Sound Salmon. Halves, Total 

Grades- Talls. Flats. 8 doz. to case. cases. 
RY A drial ad. biaeis, au A's Magia ce sate SRA es ee aoa he 442,130 455,052 107,938 1,005,120 
I wii sicas se Boh Ese aow 56 0 0:54: Gale Hie PARTS See Peet ae Be 101,978 20,667 16,652 139,297 
Rr re eens eg Le en are 361,088 2,698 1,370 365,156 
NE aa 22% 5 a5 dno wake add nays Mae eee ne oe aan Kes meee ee 52,251 

ES ahs and iesacandan eolkn a eene Mateo eoleb en kas 957,447 478,417 125,960 1,561,824 


The red spring pack, amounting to 12,885 cases, we have included in sockeye figures. Puget Sound pinks run biennially; 
due again 1911. Approximate value of 1909 pack, $7,649,222. 40. 


Comparative Puget Sound Pack. 


1909 1908 1907 1906 1905 1904 1903 1902 1901 1900 1899 
Sockeyes ......... 1,005,120 162,228 96,974 182,241 837,122 123,419 167,211 339,556 1,105,096 228,704 497,700 
RRR 139,297 95,863 111,611 98,206 89,636 106,856 103,476 99,713 9,889 118,174 90,400 
Puget Sound pinks. 356,156 ...... ne”... ere re * ahr ‘AST ...... 245,400 


Chums 52,251 51,186 51,840 155,221 49,047 56,355 12,001 95,322 71,941 55,170 17,800 





Totals .......1,561,824 309,277 709,155 435,668 1,047,295 286,630 464,014 534,591 1,363,297 402,048 851,300 
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THE SALT OF QUALITY 


LIBERTY and COLONIAL 


(Fine Grain) (Flaked Grain) 
ANALYSIS 
NG COR as cnipicscndndicdddadisbassdosctucsssécnacstol 
RNIN. CINE: 5, 5 500<ss0cs0snescesccenpnses 


Calcium Chloride......... 

Magnesium Sulphate 

Magnesium Chloride 

MR Civeasiokslag uke! suaasedcasbncsindonsagecinstenenaccaterncss 

IMac) ccecicsincictsadatent hk Saihinc ace (adn decease .005% 
We guarantee less than 1/5 of 1 per cent water. 





Every packer of fine quality canned goods is 
seeking for results — and we can help you achieve 
them by furnishing the purest SALT ever made. 

These salts are used by some of the highest 
grade canned-goods packers. We want to get 
you interested. 

Write us for samples and prices. 


THE COLONIAL SALT COMPANY 


AKRON, OHIO 
Chicago, Ill. Buffalo, N. Y. 
315 Dearborn Street D. S. Morgan Bldg. 

















THE EMPIRE sciaty'weain 


For Tomatoes 


One hundred of these machines in use in the best factories of the 

west. 
The tomatoes enter the machine on a wide, flat, perforated metal belt 

which runs through the entire machine. The feeding or discharge ex- 
tension of this belt is madeany length desired to accommodate sorting of 
the fruit before or after scalding. Upon entering the box, a heavy spray 
of fresh water cleans the fruit, thoroughly chilling the skin. Steam is 
discharged from perforated pipes running lengthwise of the machine below 
the travel of the fruit, which is again sprayed just as it leaves the box. 

Provision is made for draining water, and the water and steam treat- 
ment is very thorough. 

We have demonstrated that this scalder saves fruit and does a more 
thorough and more sanitary job than machines of other designs. 

Machine is sold complete with extension, steam discharge-hood, and 
all piping, and furnished with either metal or wooden scalding compart- 
ment (wooden preferred, as radiating less heat). 


Price, complete, $150.00 


For further particulars and testimonials, address 


CHICAGO CANNERS’ SUPPLY COMPANY 


W. J. LATCHFORD, President 
1712 Michigan Avenue Chicago, IIl. 


























Corrugated Fibre Box Board 0 
Corrugated Fibre Board Boxes 
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H & D JELLY GLASS BOX 


The Box shown in the above illustration was designed to meet a demand 
for a case to carry safely glasses of jelly, jam or other breakable commodi- 
It is made of strong corrugated fibre board, and is of a resilient na- 
ture that enables it to resist the severest strains. We have never heard 
aught but praise for it. 


The Hinde & Dauch Paper Company 


SANDUSKY, OHIO 
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Consumers’ Attention Called to Cheapness of Canned Goods 


Frank Van Camp in Indianapolis 
“Star.”) 

Frank Van Camp, president of the Van Camp Pack- 

ing Company, yesterday corroborated the claims of 


(Interview with 


retail grocers that the increased cost of living can 
not be attributed to increased prices for provisions, 
generally speaking and exclusive of meat, butter and 
eggs. Mr. Van Camp went further to assert that 
packers, jobbers and retailers are at the mercy of 
farmers who are going.so far as to “unionize” to 
boost prices which the packers must pay to obtain 
produce. The packer predicted that the increase from 
which the trade is suffering can not possibly become 
less and that it will mean an increase to the consumer 
before long. 

“There has been practically no change in price to 
the consumer on canned goods within the last five 
years,” said Mr. Van Camp. “In the 
prices have decreased, notwithstanding the fact that 
farmers and producers are obtaining a far higher 
amount for their produce than at that time. Take 
the price of milk, for example. We are buying large 
quantities of milk and are now paying 30 per cent 
more for milk than we did two years ago.” 

Mr. Van Camp declared that jobbers, packers and 
retailers are making none of the profit which this in- 


some cases 


crease in the price of raw materials has caused. He 
said that the farmers are making the entire amount 
of profit and that if the packers did not tell them in 
advance just what they would pay for produce the 
farmers would refuse to plant. 

“Just to show you what this means,” continued Mr. 
Van Camp, “packing companies today are compelled 
to do from two to three times the amount of business 
they did three years ago to make the same profits.” 

“The number of producers is becoming smaller all 
the time,” he said, “and the number of consumers 
increasing. The proportion stands now, I believe, 
about three producers to every seven consumers. The 
population of cities is growing at an enormous rate; 
men move in town from the country, but you never 
hear of persons born in the city moving to the coun- 
try. This makes the demand so strong that prices 
are bound to go up. I don’t see any remedy for it. 

Mr. Van Camp went on to say that notwithstand- 
ing this enormous increase in the cost of produce to 
the packers and the consequent increase to jobbers 
and retailers, the price of canned goods has not been 
increased, and that such staples as corn, peas, etc., 
are no higher at the present time than they were five 
years ago. 


(Harry C. Gilbert Talks to Indianapolis “Star.” ) 

Housewives should use more care in the selection 
of provisions and not live so much by rote if they 
would cut down the expense of living, according to 
an interview obtained yesterday from the manager of 
the Harry C. Gilbert Company, a man familiar not 
only with general market prices, but with the demands 
of consumers as well. He corroborates statements 
made by retail grocers that women pay too little atten- 
tion to the selection of their provisions and conse- 
quently find an increase in grocery bills that might 
otherwise be avoided, or diminished at least. 

“The contention of the retail grocer that he is not 
responsible for the increased cost of living is very well 
made,’ the manager said yesterday. “The whole in- 
crease can be found in country produce, pork prod- 
ucts and flour, not in canned fruits and vegetables, 
dried fruits, rice, beans, hominy and sugar. The price 
of beef and mutton, too, is about at the average with 
the last five years. It is unquestionably true that all 
canned goods and nearly all dried fruits are cheaper 
now than they have been for. years and as a whole are 
nearer to the cost of production than ever before. A 
possible exception is canned corn, which is paying the 
canner a profit because of a small yield of sweet corn 
and a resulting decreased pack. 

“There is no argument to offer on the subject of 
pork products, eggs, butter and flour. Hogs are 
bringing higher prices now-than at-any time since the 
Civil war, but it does not follow that simply because 
winter is here we must eat spareribs, which, by the 





way, are poor value—all bone and very little meat 
pork chops, loins, ham and bacon. The ‘ham and egg’ 
habit is too firmly fixed on the people today and they 
must have this combination daily, regardless of $9 
hogs and 45-cent eggs. Then they wonder at the 
high cost of living. 

“Among the prime causes of an apparent increase 
in the cost of living,” he continued, “there are the 
matter of habits of the consumer and the lack of faith 
in canned goods. The first is borne out in what I 
have already said. The housewife must have pork 
now because she has always had it at this time of the 
year. Giving her credit for a desire to substitute 
cheaper meats, like beef or mutton, because she real- 
izes that a dollar falls short of expectations, then the 
head of the house will roar for the higher-priced 
meats because he has always had them at this time of 
the year. He or she must have eggs for breakfast, 
and eggs for a family of five or six at one meal make 
a dollar look very small.” 
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Touching other staples in the line of provisions, the 
manager said: 

“Dried fruits, rice, navy beans, lima beans, hominy, 
grits, etc., are all cheaper than they were five years 
ago, or at least as cheap, some of them being much 
cheaper because of improved methods of production. 
Cereals and breakfast foods se‘l for an almost stable 
price all the year round, and year after year the size 
of the packages remain the same. So the consumer 
must blame the farmer and stock raiser, the hen that 
will not lay in winter time, the cow that cuts down 
the milk supply and the man who corners the wheat 
market—not the retail grocer nor the jobbing grocer.” 

The manager went on to speak of the higher quality 
now being obtained in almost all lines of provisions, 
notwithstanding the small increase in prices to the 
consumer. 

Defense of Canned Goods. 

An opinion that people have an unwarranted fear 
of canned goods was expressed. After speaking of 
the change brought in the canned goods production 
by the pure food laws, the manager said: 

“Newspapers are prone to make a big story of any 
alleged poisoning resulting from the use of canned 
goods, ptomaine being the most frequent. Ptomaine 
can not result from eating canned goods if the con- 
tents of the can are removed immediately after the 
can has been opened and the food consumed before 
it spoils. The tin coating on the inside of the can 
dissolves quickly after the can is opened, so that it is 
imperative that the contents of the can be removed 
from the tin at once. Many cases of alleged ptomaine 
poisoning have been traced and it has been found 
that a portion of a can of tomatoes or corn has been 
‘s.ved over’ from one meal to another in the can. 

“In spite of this truth,” he continued, “the con- 
sumer, always willing to believe the worst to be true, 
will avoid this wholesome and cheap form of food in 
foolish fear that it is ‘doped.’ He tries to buy fresh 
vegetables to supply his table all of the year, and, of 
course, the cost of living goes up. Fresh tomatoes, 
for instance, at this time of the year will cost from 
four to five times as much as the same portion canned. 
The canned -food has the further value of being prop- 
erly and seasonably ripened as against the forced and 
incomplete development of the fresh vegetable from 
the hothouse out of season. 

“Five years ago the American people were eating 
more canned foods than now. As a matter of fact, 
we thrived on canned foods until pure-food investiga- 
tion was carried to extremes and reports were ex- 
‘ aggerated. Then the consumer who had lived and 
was happy in his ignorance must find a substitute; 
the substitute costs more, and hence the cost of living 
increased. If any man will look over his lists of 
five or six years ago he will find that canned tomatoes, 
corn, peas, string beans, lima beans, peaches, pears, 
plums, grapes, apricots, raspberries and many other 
vegetables and fruits have not fluctuated more than 
a few cents a can from that time to this.” 


Any seed to sell, any to buy, use a ‘‘CANNER’’ Want ad. 
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FINE SHOWING OF CANNERS’ EXCHANGE—THOU- 
SANDS SAVED TO SUBSCRIBERS. 


The following gratifying financial report of the 
subscribers at Canners’ Exchange was made at the 
meeting of the advisory committee, held in Chicago 
on Thursday last, January 6. It shows the rapid 
growth of Canners’ Exchange under the able man- 
agement of Lansing B. Warner, and the great saving 
to subscribers. The report in full follows: 


Assets and Liabilities. 
31st December, 1909 
ASSETS. 
Accounts receivable, unpaid premiums.$ 10,183.44 
Cash in bank.. 115,541.30 $125,724.74 


52,316.81 
2,661.95 


Re-Insurance reserve 
Due sundry persons..........0...06: 


Reserve fund deposits............... 15,780.00 
SE OE vcccumancteeegesivenme 2,846.96 
Surplus distributed pro rata to credit 
of subscribers’ accounts carried 
HE ake dca cece sennsecsctcuses 52,119.02 125,724.74 





Surplus distributed pro rata to credit of subscrib- 


ers’ accounts brought down.............0. 52,119.02 
amen Teme GOPOE 0.0.6 0.0 9.0.0.00.0:06: 9 sipnnciencedy 15,780.00 
DR BOO coset een edcedenscncnemesnnweien 2,846.96 
Net contingent subscribers’ liability on policies in 

WE. vdcedecanccdesdsedeesenaaadacecans 6,445,629.02 





eAmount of policies in force 31st December, 1909. 





Net losses January 1 to Dec. 31, 1909........... 15,930.02 
Net premiums written January 1 to December 31, 
SEED ocd bi cccnadsisaceaneacene 122,120.81 
Interest earnings January 1 to December 31, 1909 
COGS vovcntweincscdccatehedeosgnses 1,970.28 
Comparative Statement. 
1908—1909 

Number of Reserve Fund 

Subscribers. Deposits 

1908 1909 1908 1909 
Semmens BAM occ kccczics 56 163 $2,800.00 $8,150.00 
February 28th ......... 61 171 3,050.00 8,600.00 
BENGE Bie. 2... cn esncce 61 183 3,150.00 9,150.00 
arene 69 191 3,450.00 9,750.00 
BE SE cdvceccavennus 85 209 4,250.00 10,880.00 
PE EE, oe ordcncecasen 94 235 4,800.00 12,470.00 
GE. bic crcesesees 103 248 5,300.00 13,320.00 
Mamas Gist... ccccccds 111 259 5,600.00 14,050.00 
September 30th ......... 114 262 5,700.00 14,330.00 
CEE ES snekicnease 119 265 5,950.00 15,260.00 
November 30th ......... 139 262 6,900.00 15,400.00 
December 3l1st.......... 152 267 7,700.00 15,780.00 


Net Savings to Subscribers. Premium Income. 


1908 1909 1908 1909 
January 3lst..... $ 347.25 $3,151.16 $1,389.92 $5,478.67 
February 28th... 796.87 6,286.65 4,508.88 12,133.56 
March 3lst...... 1,383.31 9,953.67 5,387.99 16,490.67 
April 30th....... 2,073.71 13,764.33 6,684.82 23,669.66 
May Silst....%... 2,902.64 18,060.05 . 9,695.18 34,647.55 
June 30th........ 3,996.13 23,035.22 12,927.78 49,455.86 
Pe See 5,188.42 29,060.66 15,062.66 66,248.53 
August 3l1st...... 6,619.41 20,206.07 19,272.53 79,293.57 
September 30th.. 8,392.56 27,463.44 26,324.61 95,045.55 
October 3l1st..... 10,340.46 36,218.34 29,223.76 106,994.96 
November 30th.. 12,785. 71 44,223.17 34,328.41 110,734.67 
December 31st.... 15,473.21 53,577.84 44,335.54 122,120.81 


PROGRAM ANNUAL CONVENTION MISSOURI VALLEY 
CANNERS’ ASSOCIATION. 


Secretary L. I. Moore, of the Missouri Valley Can- 
ners’ Association, on Saturday last issued the pro- 
gram for the annual convention of that organization, 
to be held at the Savoy Hotel, Kansas City, next 
Tuesday, Wednesday and Thursday, January 18, 19 


and 20.. The program as issued is as follows: 

We again invite you to meet with us at Kansas City, at the 
Savoy Hotel, January 18-19-20, 1910. Write today to the 
Savoy for your room, as the automobile people have a grand 
display in the city the same dates we are to be there, and the 
city will be crowded. This year we want to have a more 
interesting meeting than ever before, if that is possible. Our 
meeting last year was a ‘‘hummer’’ in every way. The 
American and Continental Can Co.’s, also Goodlett & Bolles, 
entertained us royally last year, and we are assured at this 
time that there will be several social functions this year. Our 
program, this year, will be made up partly as follows: 


Subject. Discussion led by 
PO Eo in ost nig ced aeh.e- wae anedawawee heise 
..Dr. W. P. Cutler, State Food Commissioner, of Missouri. 
TR PEE Kio cdeatkdadearrentad C. H. Richards, Kansas 
=e eee ree H. W. Raupe, Oklahoma 
ee rey eer ere ere J. M. Moore, Missouri 
OE, I. 6c sia ane ovirea wewn Dr. J. R. Lambert, Illinois 
‘“¢Ttems of Cost in Packing,’’.......... H. N. Brown, Missouri 
‘¢ Reseed Mates,”* ......5 05 R. E. Goodlett, Kansas City, Mo. 


‘How to Increase Consumption of Canned Goods,’’... 
sb ahdaiy sem Ahi uietaral eee de wal és -co ao. aig A i We Stagner, ‘Towa 


ei re ee ee ee ee re J. S. Miner, Kansas 
ih RMT CE Ce B. B. Boatwright, Missouri 
OL. 4. 0:2.4: 0000-06 bau H. C. Gardner, Kansas City, Mo. 
DT cue MUTT LE CL ee President, R. B. Gillette 


We will also have a Query Box, and if you want to know 
anything pertaining to the Canning Business, you will get the 
information. 

Don’t forget the dates—January 18-19-20, 1910. 
benefit you in every way to be there. 

Yours truly, 
R. B. GILLETTE, President. 
L. I. Moore, Secretary Treasurer. 


It will 

















face of can. 


using this machine. Perfect work and no waste of material. 








The ONLY comprehensive machine for this oni on the market. 
deliver them ready for piling in two minutes. 
Completely automatic, requires only to be fed and cans taken away. 


Capacity 1200 to 2000 cases of 4 dozen each per day. No evaporation of lacquer, no danger of accident by fire in 


SEELY BROTHERS, BLAINE, WASHINGTON 


Feed your cans to machine and it will lacquer, dry and 


Distributes an even coat of lacquer over whole sur- 
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CALIFORNIA CANNERS FAVOR FEDERAL INSPECTION 
OF CANNERIES. 


The convention of the California Canners’ League, 
in session at San Francisco today, adopted the follow- 
ing resolutions favoring Federal inspection of canning 
factories: 

WHEREAS, The National Canners’ Association has requested 
government inspection of all canning factories; 

WuerEAS, The fruit and vegetable canning industry of 
California is suffering from the statements in the press relat- 
ing to cases of alleged poisoning, which have not been due in 
any case to California eanned fruits or vegetables of commer- 
cial packing ; 

WHEREAS, The industry has never used preservative adulter- 
ants or other injurious substances of any kind; 

WHEREAS, With the annual output of 125,000,000 packages, 
there has never been an authenticated case of poisoning or ill- 
ness resultant therefrom; therefore, be it 

Resolved, That the Canners’ League of California, assembled 
in its annual meeting, hereby indorses heartily the action of 
the said National Canners’ Association in requesting the said 
inspection. 





‘‘ORDER OF DROMEDARIES’’ ORGANIZED AT DAYTON. 
This is the name of a new social organization formed 
during the Ohio canners’ convention at Dayton. The 
membership is to be drawn from the canning and 
allied industries, and to be limited to twenty-five. 

The officials of the order are: 

Harry Kronau, of the Simpson & Doeller Co., Bal- 
timore, Md., President. 

Oscar T. Day, of the Sanitary Can Co., Indianapolis, 
Ind., Vice-President. 

A. E. Slessman, of the Fremont Kraut Co., Fre- 
mont, Ohio, Secretary-Treasurer. 

There will be a meeting of the officers held in To- 
ledo, January 31, to complete the details of the organ- 
ization, and the first annual gathering of the order will 
be held at the Atlantic City convention. The object 
of this order is, as described by one of its officers, 
purely of a “genuinely joyous nature,” and the enter- 
tainments will be stag parties entirely. 

The entertainment committee is as follows: Harry 
Kronau, C. P. Guelf, and O. T. Day, and we think 
these gentlemen know how to get up an entertainment 
that will fill the bill, without any brass-band accom- 
paniment. 





BALTIMORE CANNED GOODS EXCHANGE’S ANNUAL 
RECEPTION AND LUNCHEON NEW YEAR’S EVE. 
The committee having this function in charge “done 

noble.” When they began to make their arrange- 

ments they asked President John S. Gibbs, Jr., “How 
far shall we go?” Gibbs consulted the treasurer, and 
answered, “As far as ye like.” 

Every man in Baltimore knowing the difference be- 
tween canned goods and a voting machine was in- 
vited. Everyone came. They had all heard of 
Gibbs’ answer. No one left until a sign was dis- 
played reading, “It’s all over—good-night.” Think of 
it! The festivities began at 1 p. m. 

It was a distinctively brilliant, dignified and stately 
reception. At the beginning tomatoes were worth 
only sixty cents a dozen. At 4 o’clock they had ad- 
vanced to one dollar and twenty-five cents. 

Under an arch, resplendent with electric lights, the 
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following gentlemen acted as the reception committee, 


and welcomed the guests: 

Mr. Tom Meehan—Creme de menthe satin, cut low fore and 
aft, with tucks of torchon lace extending from hip to knee. 
Hair. arranged in a single thick braid, reaching the waist 
line. Violet hose. Bronze kid slippers. 

Mr. Al Myer—Sleeveless white mousseline de soie, shoulder 
straps of pink baby ribbon. Hair, a Russian swirl, adorned 
with regrets. Congress gaiters and hose of mauve. 

Mr. Con Schenkel—Hand-embroidered carpet slippers and ‘a 
necklace of graduated oyster pearls. Nothing the matter with 
hair. Hose au nateral. 

Mr. Will Assau—Tight fitting snuff-brown velvet, looped 
from left to right with tomato vines. Hair twisted into a 
Psyche knot and powdered. Orange half-hose and jack boots. 

Mr. Ben Hamburger—Sheath gown of embossed apricot 
linen, tufted with bows of blue ribbon. Fleshings of pink. 
Feet encased in sandals. Hair in fichu. 

After the reception a procession was formed, léd 
by a file of heralds in silken hose and doublets of 
velvet, playing upon post-horns. Entering the ban- 
quet room, they made onslaught upon: 

Horn Harbors (raw) Horn Harbors (roasted) 
Spiced Ale in Mugs 
Young Sucking Pig 
Burnt Sherry in Cups 
Chick Salad 
Jocund Punch Ad Lib ; 
Cigars Coffee Cigarettes 

During the luncheon the straps on Myer’s shoulders 
broke or somehow got out of place. His confusion 
and blushes were saved by Mr. Curry, who, seeing 
things at a glance, quickly covered him with a napkin. 

The assembly hall in the meantime had been trans- 
formed into a theater with curtain, stage and spot 


Roast Turkey 


Georgia Shad Smithfield Ham 


light. When the guests were seated, Mr. Lee 
Langrall appeared before the footlights and an- 
nounced the following entertainment, which was 


received with volcanic applause: 
SOLILOQUY. (Chas. H. Torsch.) 
‘*To sell or not to sell, that is the question. 
Whether ’twere better to seek oblivion 
By disposing of this cursed merchandise 
At the current price per dozen, or 
Td hock it, and for a space 
Obtain relief from a sea of troubles. 
To sell—to hock—perchance to hold— 
And by the doing of ’t, the coffers 
Might be inflated a ducat or two. 
Aye! there’s the rub! - 
For who can upon his shoulders longer bear 
The nagging broker—the jobbers’ indifference— 
The bungling of incompetent journals, 
When his escape might be made 
By dropping it all into the arms of ‘mine Uncle?’ 
Thus doth the lack of nerve 
Make cowards of us all!’’ 
Statuary—The Fighting Gaul (Willie Wagner). 
An ampitheater crowded with jobbers and brokers. The 
Gaul in the arena. His foot on the neck of a case of tomatoes 


labeled 65 cents. His sword reeking with the blood of sixty 
centers. Jobbers and brokers frantic—turning their thumbs 
up—the Roman sign not to slay. 

Tableau—Dawn (Houck Waidner, Wm. Grecht). 

A dark, cold morning. Two pilgrims in tattered garments, 
Want and misery stamped upon their faces. Grecht about to 
sell out. Waidner, greatly exicted, points to the rising sun, 
across its face in letters of gold, ‘‘ February 1. Tomatoes .75.’’ 

Motion Picture—Put Not Your Trust in Princes. 

Scene: A country tomato factory. Time: Any time. Pro- 
prietor busy packing and shipping. December, place empty, 
tomatoes gone, factory in ruins. Proprietor gazing at sheriff’s 
sale signs, tacked on boiler and scalder. At Proprietor’s feet 
hundreds of copies of a well-known New York paper, which 
makes prices daily and by which the packer sold. 

The curtain dropped and a gush of tears followed. 
Transportation officials, label men, box-makers, all 
desired the stage to return thanks. They gracefully 
gave way to the representatives of three great can 
companies, who rendered this three-part impromptu, 


part passu: 
American: 
Continental : 
Southern: 
All: 


We’ve much enjoyed your compa-nee, 

Your oysters, punch and cele-ree, 

And the welcome lavished royal-lee 
Though now we must depart. 


We desire quite plainly to tell you 

Without any effort to compel you, 

That we are all anxious to sell you 
Every can that you may want. 


American: 
Continental: 
Southern: 
All: 


American: 
Continental : 
Southern: 
All: 


We proclaim without reserve, 
Though we’ve poached on your preserves, 
Punish only as the crime deserves— 

And we’ll never do so again. 


While we won’t unfold our plans, 
We tell you as man to man, 


American: 
Continental: 


Southern Hereafter we’ll sell only cans 
And leave tomatoes for the packer. 
Then out into the silent night the procession 


wended its way, ever and anon singing the refrain, 
“Tomatoes for the Packer.” ONLy A GUEST. 





LOOKING FOR FAVORITES UNDER THE FEDERAL 
PURE FOOD LAW. 


Congressman Mann, chairman of the Interstate and 
Foreign Commerce Committee of the House of Rep- 
resentatives, last week made a report upon certain 
resolutions regarding the operation of the food and 
drugs act which were introduced by Representative 
Stevenson of Minnesota. The resolutions asked for 
information as to whether the operation of the food 
and drugs act had been suspended or altered in favor 
of any particular individual or individuals. These 
resolutions were originally introduced at the special 
session of Congress and have been in the hands of the 
committee since the opening of the special session. 
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TOMATO SEED 


magnificent scarlet color, ripens evenly up to the stem, and is without core. 


STOKES SEED STORE, PHILADELPHIA, PA. 


A new tomato for canners: Stokes ‘‘Bonny Best 
Early’’ is the finest, deep scarlet tomato for can- 
ners ever introduced. Early, enormously prolific, 
Write for prices and particulars. 

219 Market Street, 

















ALBERT T. BACON 


Public Accountant 
31 LAKE STREET, - CHICAGO 


A clear understanding of past operations 
and present conditions is a prime necessity. 
Do you realize it? 














Fisk - Kye Co. 


CANNED GOODS BROKERS 


42 RIVER STREET 


CHICAGO 

















THE CANNER AND DRIED FRUIT PACKER, 47 

















The COLBERT ROTARY 
TOMATO FILLER 


Capacity 66 cans per minute 


Measures exact amount required for each can and fills without 
crushing the fruit. 


W orks in automatic line with capping machines. 


Special terms made to users of our Single Fillers who desire 
increased capacity. 


Send for full description, testimonials, etc. 


Sprague Canning Machinery Co. 


DANIEL G. TRENCH & CO., General Agents - - 5 Wabash Avenue 
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Believes Time Is Ripe for Combination of Canners, but a 
Moses is Needed to Head the Movement—Disappointed 
Tomato Packers Preparing to Put in Corn in 1910. 

Baltimore, Md., Jan. 8, 1910. 
The article by ‘‘Experience’’ in THE 
23 attracted the writer’s attention, and, 
by the way, the letters contributed by that writer have been 
carefully read by us the past season. He is a writer of deep 
thought and sound sense, and no doubt has been through the 
mill, and what he writes is only too true. As to codperation 
and organization among packers, ‘‘Silver Lifling’’ is ready 
to sell out or to combine (if not too much cash is required) 
with any corporation, firm, or number of packers. But’ we 
need a Moses to lead us, some one who is fearless and can 
make good. We feel sure that this leader cannot be gotton 


CANNER: 
CANNER of December 


EDITOR 


in the East. Remember the great combination of a few years 
back. Some of those packers who at that time got in ,on the 
ground floor are running factoriés for the commission’ houses 
today. . 


If such a thing as organization among tomato packers is 
possible, we do not think a more propitious time can be had; 
the most of them are now to the last ditch and will jump. at 
most any old thing. 

Most of the tomato packers now with anything larger than: 
a dog house are turning their attention to the packing ‘of 
corn next season; also the machinery promoter is 
anxious eyes towards this disgruntled tomato packer. 
consequence will be a lot of poorly packed truck thrown on, j 
the corn market next season. Codperation would stop this 
packing of inferior goods, for all factories coming under this 
organization would have an experienced man to see that no 
such truck was put in the cans. 

Again we agree with ‘‘Experience’’—organize and let’s 
get together. No harm can possibly result, but the good to 
be gotten out of it, if properly conducted, would be inestimable. 

MARYLAND PACKER. 
How to Grow Tomatoes Described by Packer of Long Ex- 
perience— Preparing the Ground—Plants Should Not 
Be Forced—Frequent Cultivation Recom- 
mended for Dry Weather. 


Spokane, Wash., Jan. 6, 1910. 
EpitoR CANNER: I noticed recently in your ‘‘ Clearing 
House’’ letters an article about how to grow tomatoes. As 


my father started the business in 1857, I will give you my 
views in regard to tomatoes. 

In raising the plants you don’t need a hotbed. A bed made 
of good, rich dirt, with a frame around it, so that you can 
cover the plants with glass when you sow the seed is sufficient. 
If you don’t want to transplant them, sow the seed very 
thinly, so that when the plants are growing up they will be 
good and stout. If the seed is sown thick they will grow up 
spindling and will not stand planting out nearly as well. In 
raising the plants you must not force them, as that makes 
them too tender. When they are in the bed let them have 
all the cold they can stand without freezing. 

In preparing the ground for tomatoes I believe in deep 
plowing, and in a section of the country where there are 
heavy rains I would mark the ground one way and the other 
way I would throw two light furrows together. My reason is 
that when you set the plants on the ridge the ground doesn’t 
get baked hard around the tender plant, which doesn’t get 
drowned out as it would if planted in a low mark. 

In the culture of tomatoes if the season is a dry one, the 
oftener you cultivate, the better for the plants, before laying 
aside the plowing. I am a great believer in throwing a 


5 
¥ 


in 
turning his..%along the same lines. 
Th EF to localize this story, which he did, but we intended further 


furrow from the plants as close to them as it is safe to go, 
then throwing it back to the plants, as it leaves them on 
higher ground than the center between the rows, and in wet 
weather you don’t lose so many by rotting. After they are 
laid by the large vines will keep down most of the weeds. The 
only way I know to get rid of what few come up is to go 
over the field and either pull them up or eut them down with 
Very truly yours, 
JuLius 8. 


a hoe. 
EDWARDS. 


Indianapolis Broker Launches Free Advertising Campaign 
in Interest of Canned Goods—Good Work Done for 
Promotion of Consumption—Says He’s 
Going to Keep It Up. 

Indianapolis, Ind., Jan. 10, 1910. 


Epiror CANNER: The enclosed clippings will in a measure 
explain themselves, but we want to tell you how we worked it 
out so that we could boost the publicity game for the 
National Canners’ association without any cost whatsoever. 

The original article appearing in Thursday morning’s In- 
dianapolis ‘‘Star,’’ a paper having about the largest circula- 
tion in the city and state of any paper, was suggested by us 
to the city editor when we called his attention to the article 
the ‘‘Journal of Commerce’’ of Friday, December 31st, 
Our object at the time was to get him 


to make a strong play on the cheapness, purity and excellent 
food value of canned goods. The play was not quite strong 
enough, so that on Friday, when the public began to take a 
hand in the discussion, we suggested that the city editor carry 
the argument out further, and recommended that he interview 
Mr. Van Camp, who talked to the reporter in his usual 
common sense and understanding manner. 

However, as all of this had not gained the point we were 
attempting to make, viz: the increase in the consumption of 
canned goods, we got ourselves interviewed, and the interview 
appeared in the Sunday morning paper, which is read from 
cover to cover. Our only regret is that the young man who 
handled the copy at the ‘‘Star’’ office saw fit to cut out a 
great deal of the argument we made tending to prove the 
absolute purity of canned fruits and vegetables. Even as it 
was, however, we feel that we have put in our oar for a long, 
strong pull that will help a little towards the increase in the 
consumption of canned goods in the locality at least. 

We only wish that every canned goods broker in the coun- 
try would take the same interest in getting the facts before 
the editor of some local and widely circulated daily paper as 
we have. Interviews of this character, we feel, will help a 
great deal toward giving the reading and eating public the 
right sort of information concerning the wholesomeness and 
desirability of canned foods. We are going to use every 
effort in our power to keep up the agitation in the local 
papers for the good of the cause. Yours truly, 

Harry C. GILBERT Co. 


| Editor’s Note—The statements by Mr. Frank Van 
Camp and Mr. Harry C. Gilbert, published in the 
Indianapolis “Star” of January 8 and 9, respectively, 
will be found on page 42 of this issue of THE 
CANNER. | 


Turn to ‘‘THE CANNER’S’’ classified ads. and look ‘em over 
carefully. 














IF YOU WISH A 


NEW LABEL 
FOR NEXT SEASON, 
NOW IS THE TIME 
TO GET STARTED 
ON THE DESIGN 


for delivery 


PRODUCERS OF 











ARE BOOKING A GREAT MANY 
STOCK AND SPECIAL LABELS 
next season. 


OVAL & KOSTER 


FINE LITHOGRAPHED 
INDIANAPOLIS 


STOCK LABELS OF 
ALMOST EVERY 
VARIETY CON- 
-STANTLY ON HAND 
SEND FOR SAMPLES 


ORDERS FOR 
yours? 


Can’t we book 


LABELS 
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ZINC CONTAINERS ‘‘AN ADULTERANT.”’ turer of such products will be subject to prosecution. 
\ strong position against the use of galvanized iron It is highly important that food products be packed in 
containers for candy and fruit products is taken by the the right kind of containers, but we shall leave the 
Texas Dairy and Food Commissioner. The state law matter to the manufacturers of such containers. If 
of Texas does not explicitly forbid the use of zinc- they are willing to take chances on zinc containers, it 
coated food containers, but Commissioner Abbott’s ap- is up to them to do so.” 
plication of the pure food law fully makes up for this nee er: 
omission. His objection to the use of galvanized iron INVESTIGATING THE SALMON CANNING INDUSTRY. 
is, of course, based on the ease with which the zinc A dispatch from Washington states that an investi- 
coating is dissolved by fruit acids, salts of zinc from gation of the salmon canning industry as a result of 
this source appearing in the food product in such quan- complaints that many fish are misbranded has been 
tity as to be a source of danger to the consumer. Com-  sarted by the Department of Agriculture. 
missioner Abbott says: ‘ ’ > 
“Galvanized iron pails should not be used as con- Salmon canners asked the government to take up a 
tainers of candy, or of other substances that contain charge that low-grade canneries engaged in unlawful 
: and undue competition by putting up as salmon many 


acids. A food product containing zinc salts will be ¢ 
‘adulterated’ under our pure food and drug law, and_ fish that are not salmon at all, misbranding as to 


therefore be subject to confiscation, and the manufac- locality and so on. 


JEROME B. RICE SEED COMPANY 


LARGEST GROWERS SEEDS USED BY CANNERS, PACKERS AND PICKLE MANUFACTURERS 


~—— 























We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


BEANS, BEETS, CUCUMBERS, ONIONS 
PEAS, SQUASH, SWEET CORN, TOMATOES 


CORRESPONDENCE INVITED 


CAMBRIDCE VALLEY SEED CARDENS, 3 CAMBRIDCE, N. Y. 
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Personal Paragraphs 


fh 


a 





Hugh Ross, the well-known Woodbine (Pa.) 
packer, spent some time in Chicago last week. 
E. A. Seggermann, of Seggermann Bros., New 


York, is spending ten days or so at Pinehurst, N. J. 

Chas. B. Clark, of the Burnham & Morrill Co., of 
Portland, has returned home from a long vacation 
spent in Baltimore. 

Carl Virgin and M. Zurndorf, of the American 
Label Manufacturing Company, are making a joint 
tour of Iowa, visiting the various canning factories. 

Charles A. Taylor, manager of the Boston office 
of U. H. Dudley & Co., spent the early part of the 
week at the New York headquarters of the company. 

The Carll Bros., of Waterboro, Maine, will double 
their output of fancy Maine corn in 1910. They have 
a high reputation. Mr. Henry Dennis, of Portland, is 
their general sales agent. 

We had a pleasant visit this week from Secretary 
Charles Voigt of the Wisconsin State Association, 
which is fortunate in having the services of so en- 
thusiastic and able an officer. 

William Fries, head of the California Fruit Can- 
ners’ Association, of San Francisco, is making his 
annual visit to the Eastern trade. He is in New 
York, with headquarters at the offices of Johnston, 
North & Co. 

Ralph Crary, of the Crary Canning Company, 
Sturgeon Bay, Wis., visited the Chicago market Tues- 
day, making his headquarters with Messrs. Walter A. 
Frost & Co., selling representatives here of the Crary 
Canning Company. 

J. K. Armsby, head of J. K. Armsby Company, 
is in New York at the offices of the company there. 
He sees nothing in the grocery situation that should 
cause food producers any uneasiness so far as future 
business is concerned. 

Advices from the South to New York brokers on 
Monday reported most of the tomato packers as 
having advanced No. 3 to 62%c regular f. o. b. 
factory. The “big four” wholesalers are said not 
to have bought in advance of the rise. 


Theo. Remschel, who has been connected with the 
firm of Seggermann Bros., of New York, for a good 
many years, has joined the selling force of Habicht- 
Braun Co., of Chicago. His associates in New York 
gave him a farewell dinner at Kalil’s on Friday. 

Mr. Arthur A. Brown, formerly manager for the 
Carll Canning Co., of South Waterboro, Maine, and 
one of the most experienced packers in the country, 
has started and is about to build at Morrils Corner, 
Westbrook Junction, a new plant for packing clams 
and chowder, bluebacks, squash, pumpkin and apples, 
but not corn. 

Lansing B. Warner, attorney and manager of 
Canners’ Exchange, left for San Francisco last Satur- 
day night, to be present at the annual convention of 
the California Canners’ League, which meets there 
today. Mr. Warner will address the California can- 


ners on the subject of inter-insurance, on which he is 
exceptionally well qualified to talk. 

W. H. Andrews, representing the Barataria Can- 
ning Company, of New Orleans, La., and Biloxi, 
Miss., arrived in New York last Saturday to carry 
on the new season’s campaign on shrimp and a new 
product called Jambaya—creole for mixture. The 
product is composed of shrimp, oysters and rice, and 
is a delicacy being introduced for the first time. 

The prominence acquired by Mr. Chas. W. Mc- 
Reynolds, of Kokomo, Ind., as president of the 
Indiana Canners’ Association, has resulted in his 
being spoken of as a candidate for the office of, presi- 
dent of the National association. Mr. McReynolds 
has been a member of the National Publicity Board, 
and as chief executive of an important state associa- 
tion has had considerable valuable experience in work 
for the common good of the canner. 

The following committee has been appointed by 
the American Specialty Manufacturers to attend the 
proposed conference between the manufacturers, 
wholesale grocers and retail grocers, scheduled for 
January 20, at the Auditorium Hotel, in Chicago: 
A. J. Porter, Andrew Ross, G. T. Butler, Warren 
Wright, Walter Lipe and J. T. Austin. This com- 
mittee will meet five wholesalers and five retailers, 
and some probing of the question of high cost of 
living will be done. 

It can be announced positively that a conference be- 
tween the specialty manufacturers, the wholesale gro- 
cers and the retail grocers will take place in the Audi- 
torium Annex, Chicago, on Jan. 20. This conference 
precedes the two days’ sessions of the executive com- 
mittee of the National Wholesale Grocers’ Association 
on Jan. 21 and 22, at the same place. Delegates to this 
conference will be appointed this week in New York, 
at the meeting of the executive committee of the Amer- 
ican Specialty Manufacturers’ Association. 

At a deferred meeting of the executive committee 
of the American Specialty Manufacturers, held on 
January 6, at the New York headquarters, in the 
Powell Building, the following committee on pub- 
licity, authorized at the November convention, was 
appointed: Andrew Ross, of Kellogg Toasved Corn 
Flake Company; J. B. McMahon, of N. K. Fairbank 
Company; W. M. Wilkes, of Van Camp Packing 
Company; A. J. Morgan, of Enoch Morgan’s Sons 
Company, and W. F. Burrows, of Libby, McNeil & 
Libby. Plans covering a tentative system for the 
handling of guaranteed specialty orders among the 
wholesale grocers were adopted. 


WANTS CAN MAKING MACHINERY. 

The Bureau of Manufacturers at Washington is in 
receipt of a communication from a business man in 
Germany, in which he states that he would like to get 
in touch with American manufacturers of machinery 
for making tin cans and tinware for preserved fruits, 
fish, etc.; also woodworking machinery and other ar- 
ticles for which a demand exists in that country. 

In applying to the bureau for addresses, it is neces- 
sary to refer to file number, which, in this case, is No. 


4,238. 
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CANNING BOXES 


AND 


BOX SHOOKS 


IF YOU ARE NEEDING 


Boxes 


Telephone us and we will ship 
them immediately 




















Made up boxes always in stock 
for quick shipment 


Bell-Coggeshall Box Co. 


Incorporated 


Louisville, - Kentucky 

















PAY DAY Comes EVERY DAY if 
you drive your machine through 


“THE REEVES” 
VARIABLE SPEED 
TRANSMISSION 





It pays for itself in a short time, then pays 
you daily dividends for the rest of your 
lifetime, by giving you just the speed you 
need to produce the highest grade of 


work and the most of it. 
Profitably applied to any machine requiring variable speeds. 


REEVES PULLEY CoO., COLUMBUS, IND. 






































SPRAGUE HOMINY HULLER 


Daniel G. Trench & Co., General Agents 


HOMINY MACHINERY 


We make a full line of Hominy Machinery, 
by use of which a much more satisfactory 
article can be produced than by any other 
method. 


These machines can be arranged intercom- 
municating and form a continuous line. 


The principal items are: 
Brine Tanks Lye Mixing Kettles 
Hulling Machine 
Automatic Washing Machine and 
Special Boiling-Out Kettles 


We furnish formula and directions to users 
of our machines. 


For further particulars and list of users, address 


Sprague Canning Machinery Co. 
5 Wabash Ave., CHICAGO 





























Brokers’ Market Opinions 


Selections from the Weekly Canned Goods Circulars Issued 
by Prominent Commission Firms 











E. C. Shriner & Co., Baltimore. 

Tomatoes—A disposition on the part of tomato 
holders to stand “pat’ seems to be the order of the 
dav. Their ideas as to what price the stand is to be 
taken vary from 60 cents to 70 cents for No. 3 
standards, but it can be said that at this writing there 
are only a very few and isolated cases of 60-cent full 
standards. 

Relatively, the stock of No. 2’s is smaller than No. 
3's, and it is now much more closely held since the 
cleaning up of a number of scattered lots. The market 
is firm at 45 cents, f. o b. factory and 47% to 50 cents 
f. o. b. Baltimore, with a limited offering only at the 
inside price. No. 1o’s remain unchanged but firm. 
The impression seems to be gaining ground that stocks 
on hand are not as large as had been supposed, and 
holders are looking for an advance. 

Strasbaugh, Silver & Co., Baltimore. 

For a long time it has been noticeable that canned 
tomatoes would likely sooner or later advance; as a 
further evidence that nearly all arguments are in favor 
of this condition, assurances have been given in some 
of the larger markets that the speculative interest even 
among canners and jobbers not the least bit directly 
interested have become attracted by the low prices pre- 
vailing for this commodity and are preparing to absorb 
large quantities at prevailing prices with the possibili- 
ties of obtaining a good speculative turn in the near 
future. One buyer has expressed confidence to the 
extent of a purchase of 50,000 cases. Another large 
concern has just instructed a number of brokers in 
saltimore and surrounding territory that he would 
purchase at 42% cents f. o. b. all of the good stand- 
ard 2’s tomatoes that were obtainable within the bor- 
ders of the tri-states, Maryland, Delaware and Jersey. 
While the snow drifts high, this is an indication of the 
way the wind is blowing. 


Thomas J. Meehan & Co., Baltimore. 

Holders of tomatoes in this section feel much en- 
couraged over the outlook for that article because of 
the continued liberal buying during this week. It was 
not expected that the first week of the new year would 
produce any business at all, but the market was fairly 
active, and it really looks like the price of No. 3 toma- 
toes cannot stay down much longer. An unexpected 
demand for No. 2 standard tomatoes developed this 
week, and the next ten days will very likely show an 
improvement in the price of that size also, the orders 
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in sight being sufficient to absorb all offerings unde1 
.45 dozen. The No. 10 tomatoes have not as vet par 
ticipated in the demand, but they will have their in 
nings when the usual large spring trade in that size 
commences. For buyers’ private labels the prices now 
range from .02% to .o5 dozen above the price of 
tomatoes under packers’ labels. A blizzard struck this 
section on Christmas and the day following, preceded 
and followed by the coldest weather of the winter, 
making shipments by the water routes very slow and 
difficult, and blockading the railroads for several days 
in the movement of freight. Normal conditions are 
not yet fully established except on the main lines, and 
shipments by rail from country canneries are delayed. 
Meantime the new orders coming in will keep the ship- 
pers busy for some time after the accumulated orders 
have been shipped. Intending buyers for January or 
February shipment would do well to look after the 
goods promptly. ° 


H. C. Steckel & Co., Baltimore. 
Tomatoes—New the 
good, and of a volume unusual for this time of year, 
with the market’s recent satisfactory undertone well 
maintained. That the extremely cold weather of the 
past three weeks is, good “canned goods weather,” with 
greater consumption forced by changed weather condi- 
tions, is obvious. In the past market conditons have 
been appreciably affected by just such climatic expe- 
riences as have now obtained over so large a portion 
of the country for the past month. Demand for the 
week has been mainly directed to 2’s and 3’s, with gal- 
lons at the moment receiving almost no attention. In 
2’s, erroneous quotations of a week ago of 42% cents 
per dozen for standard 2’s have caused considerable 
comment and have been found to have been made in 
ignorance of actual market conditions, with sales freely 
made the middle of the week at 45 cents. The market 
in 2's of all grades closes today appreciably stronger 
than a week ago, with some indications that the up- 
ward movement on 2’s has just begun. In 3’s, up to 
65 cents has this week been done on good standards 
in prime merchantable condition, with some country 
offerings still available at 60 to 621% cents. In desira- 
ble lines for buyer’s label, holders ideas are firmer, 
with some business passed this week at 65 cents net 
cash to-6714 cents regular for choice 3's. 


business of week has been 


A CEREAL STORY. 
They walked among the Shredded Wheat, 
When Grapenuts were in season. 
He asked her why she seemed so sweet. 
She answered: “There’s a reason.” 
— Brooklyn Life. 

















ing charges. Rate of Insurance, 55 cents. 





SIBLEY WAREHOUSE & STORAGE CO. 


Telephone, Central 790 and 791 


We solicit your STORAGE. Our Warehouses are in the Center of the Jobbing District. Rail and Water connections, no gitiech- 
Our Warehouse Receipts are Accepted by All Bankers. 


12 North Clark Street, 
CHICAGO, ILL. 
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The Schmidt Green Pea Harvester 


OW do you harvest your green peas now—by modern methods, or do you still 
use the old-fashioned way? Did you ever figure up your costs? Suppose 
you do it. Takes three men, doesn’t it—the way you’re working? Why not cut 
out two of those men? There’s a saving of $4.00 a day in wages alone for at 
least thirty-five days, to say nothing of their board. 
Figures up to about $140.00, you see, exclusive of what the men would eat. 
That’s why we say a Schmidt Green Pea Harvester will pay for itself in § 
a single season. Just take your pencil and prove our 
figures for yourself. Then, before you lay the pencil 
down, write us for full information about the Schmidt. 
The Schmidt Green Pea Harvester is the outcome 
of years of experience in harvesting green peas under 
adverse conditions. We fully 
realize the requirements and 
we know how substantial a 
machine must be to do the 
work. C | 
It is on this knowledge, 
gained through experience, rata 3 Tile 
that the Schmidt Green Pea ie 
Harvester has been con- \ .. - <VE SONS oy 
structed. ts -\ \ eae ® oi 
Each machine is honestly ' > 
and conscientiously __ built, 
every part is assembled with 
especial consideration for the 
work it has to perform, and 
the complete Harvester is both 
easy on the horses and con- 
venient for the operator. 


Don’t put it on—write Fy W. SCHMIDT PEA HARVESTER CO. 


us today for price and full 
details, NEW HOLSTEIN, WISCONSIN 











—_ 





— 





























A» 


Pe — ee a | 





Cc 
ms — 


IT PAYS 


a = To investigate when there is a better 
way to do anything. 
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It pays handsomely to go into the 
merits of Knapp Labeling and Boxing 
Machines. 


Sixteen years in the successful manu- 
facture of Labeling Machines enables us to 
furnish you with the best obtainable propo- 
sition for Labeling and Boxing cans. 





It pays the user to know about them. Leet us send you an outfit on trial. 


Write us for our new catalogue to-day. 


THE FRED H. KNAPP CO., Westminster, Maryland 
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Canned Goods Notes os Se 











It is understood that a canning factory is to be established 
at Del Rio, Tex. 

It is reported that George A. Dorris will erect an asparagus 
cannery soon near Springville, Ore. 

\ pickle plant is proposed for Monticello, Ind. The pro- 
jectors of the enterprise require 100 acres of cucumbers. 

A canning factory may be put up next season at Taylor- 
ville, Ill. Taylorvillians are thinking the proposition over. 

The contract has been awarded for the new canning fae 
tory to be established by Arthur A. Brown at Morrill’s Cor 
ner, Me. 

The Central California Canneries Company is to ereet a 
60x600-foot structure adjoining their present plant at San 
Leandro. 

Fire in the Knadler & Lueas pickle factory at 139-145 
North Third avenue, Louisville, Ky., on January 3, caused a 
loss of about $1,000. 

The Farmers’ Agricultural 
erect a canning factory near Millville, N. 
on the co-operative plan. 

\ report from Pennsylvania says that the Musselman Can 
ning Company, of Biglerville, Pa., canned 63,000 bushels of 
apples during the past season. 

At a meeting of the stockholders of the Stuttgart Canning 
Company it was decided to inerease the capital stock of the 
company from $9,000 to $30,000 for the purpose of installing 
an ice plant to be operated in connection with the canning 


Association is arranging to 
J., to be condueted 


factory. 

The Huntsville canning factory at Huntsville, Ala., 
burned a short time sinee by a fire of unknown origin, caus- 
ing a loss estimated at about $12,000. The building con- 
tained a large quantity of canned goods in cans. The insur- 
ance was $4,500. 

Regarding the proposed canning factory for Webster City, 
lowa, a report from that place says: ‘‘It is highly probable 
the situation will be so arranged that the buildings may be 
constructed the coming spring, which would mean the be- 
ginning of operations the coming summer.’’ 


was 


It is reported from Jackson, Tenn., that the stockholders in 
the canning company there held a meeting a few days ago 
and decided to dispose of the plant to the best advantage, 
for the satisfaction of creditors, and retire from business. 
The reason given is that the business was unprofitable last 
year. 

The new canning factory at Oeala, Fla., was destroyed by 
fire on the night of January 4. The loss was estimated at 
between $65,000 and $75,000, partly covered by insurance. 
The eoneern was known as the Ocala Crystal Ice Packing 
& Canning Company. A. W. Broselton, of Atlanta, Ga., was 
the head, 


Fire on January 4 damaged the warehouse of the canning 
plant at Chippewa Falls, Wis. A dispatch states that 10,000 
cans of peas ready for shipment were destroyed. The same 
dispatch says that the damage to the buildings and stock 














HOCG & LYTLE 


Limited 


Growers of 


Peas and Beans 


i Head Office 
j TORONTO, CANADA 


Branches at 


PICTON, CANADA PORT HURON, MICH. 














was $40,000, covered by insurance. The fire started from a 
defective stove. 

The Clearview Manufacturing and Canning Company, of 
Clearview, Okla., has been incorporated; eapital stock, 
$25,000; directors, J. H. G. Lueas, N. H. Starks, J. F. Thomp- 
son, L. W. Warren, M. C. Alford, W. M. Irving, N. W. Hicks, 
J. H. H. Franklin, Henry Eastman, D. C. Brown and Moses 
L. Tamplin, all of Clearview. 

During the coming fishing season the Alaska Fishermen’s 
Packing Company, of Astoria, Ore., will operate its cannery 
on Nushagak River, Bristol Bay, as well as the salteries on 
Hoggiung and Neuhashie rivers, which it recently purchased 
from Peter Nelson and Nelson & Olson, respectively. In an- 
other year it is possible canneries may be established at the 
latter points. 

James R. Harrison and James W. Gatlin, assignees of the 
Co-operative Canning Company, Nortonville, Ky., have given 
notice that on the 17th of January, 1910, at the First Na- 
tional Bank at Nortonville, they will receive claims against 
the said company, and that all ereditors and claimants fail- 
ing to file their claims duly approved as required by law 
on or before that date will be deemed to have waived all 
claim against the Co-operative Canning Company. 

The Jackson, Mich., Patriot of January 7 contained the 
following item: ‘‘N. H. Gleason, L. F. Eitniear and Henry 
Watkins of Union City, comprising the firm of Eitniear, 
Gleason & Co. of Union City, are in Jackson, submitting 
their proposition to establish a co-operative canning factory 
in this city. The company has successfully conducted a can- 
ning factory at Union City, and is looking for a develop- 
ment of business in a larger city with better transportation 
facilities. The gentlemen propose to build a factory costing 
$13,500. After it is completed they propose to sell $20,000 
worth of stock in the enterprise, $13,500 of which will be de- 
voted to payment for the factory and the remainder for run- 
ning capital. They propose to establish the business on a co- 
operative basis. It is the idea to can all fruits and vege- 
tables except peas; but apples, tomatoes and green corn will 
be the principal lines.’’ 


GREETINGS FROM SUNNY HAWAII. 

Tue CANNER herewith acknowledges receipt of 
Xmas and New Year's greetings, in the shape of a 
prettily illustrated booklet, from the Thomas Pine- 
apple Company, Honolulu, Hawaiian Islands. This is 
one of the prettiest things seen in a long time and cer- 
tainly it is a credit to the sender, as well as a pleasure 
to the recipient. The illustrations, photographic re- 
productions of island scenes, are very unusual and at- 
tractive. 





To sell surplus pea or corn seed, try a CANNER ‘‘For 
Sale’’ ad. 











©. E. McMEANS, 
Am- Soc. M. E. 


CHAS. A. TRIPP, 
Am. inert. ©. E. 


Hefleans & Tripp 


ENGINEERS 








MECHANICAL oe ELECTRICAL 
MACHINE DESIGNERS 


Design and Superintendence of Construction of 
CANNING PLANTS 


Special Conveyors and Handling Systems. 
607 State Life Bldg. INDIANAPOLB 
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A DEMONSTRATED SUCCESS 


IS WHAT APPEALS TO YOU 


We have demonstrated to hundreds of the most prominent Canners and Can Makers that we 


manufacture POSITIVELY THE BEST GAS MACHINE KNOWN TO THE TRADE. 
It will save you hundreds of dollars, improve your service and last a life time. 





Automatically maintains 
even pressure and perfect 
combustion without ad- 
justment. 


Uses the lowest grade of 
gasoline without waste. 


Meets the requirements 
of the Insurance Under- 


writers. All machines shipped on 


30 DAYS’ FREE TRIAL ssuscsme- approval. 
THE STANDARD ONE PIPE SYSTEM 


U. S. GAS MACHINE COMPANY, Muskegon, Mich. 





















































DID YOU GET YOURS? 
$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


; Write tor Information 
FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman CHAS. 8. ee Treasurer 
5 Wabash Avenue Indianapolis, Ind. Hoopeston, Ill. 
;EORGE G. BAILEY WM. 2. ROACH 
R - Z. 


CHICAGO - Rome > md Hart, Mich. 


A. SEARS, Chillicothe Ohi 


THINK ano ACT 
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Want Advertisements. 


Te Ineure Insertion Under This Heading Copy for Want Advertisements Should be in Thie Office 
Not Later Than Tuesday. 





— 








—====W ANT E 0] 


POSITIONS WANTED. 














WANTED—1 am in the market for a corn canning plant situ- 

ated in the Middle West. I want a two or three-line plant 
in good condition; want to operate it next season. Here is a 
chance for one of those packers who are complaining that they 
‘can’t make money in the canning business’’ to get rid of 





WANTED—Position as superintendent-processor by a his plant. Describe fully condition of machinery and name 
competent canned goods, pickle and condiment man. Address your price in first letter. Address ‘‘R. R. 250,’’ care THE 
‘*Canned Goods,’’ care THE CANNER. CANNER. 

WANTED—Position as manager and processor; twenty WANTED—Brokers having no domestic sardine account, te 


years’ experience; can pack full line of fruits, vegetables and 
winter goods of extra quality, especially peas, corn and toma- 
toes; have no trouble with spoilage whatever; capable of 
taking full charge of every department and detail; references 
furnished and required. Address ‘‘R.,’’ care THE CANNER. 





WANTED—A position as Manager or Superintendent of can- 
ning factory; 25 years’ experience. Address ‘‘W,’’ care 
THE CANNER. 





superintendent or processor; eight 
Address 


WANTED—Position as 
years’ experience, theory and practice; references. 
**Box 139,’’ care THE CANNER. 


WANTED—Position as processor and superintendent of a 

good corn or tomato plant, or both, for the season of 1910. 
Experienced, and can furnish highest references. Address 
“*K. M.,’’ care THE CANNER. 








WANTED—A manager and a processor of twenty years’ ex- 

perience wish to correspond with parties in need of an expert 
corn and pea packer. Capable of taking entire charge of busi- 
ness; either old or new plant, or will assist in promoting one. 
Will take stock if desired. References furnished and required. 
Address C. and P., care THE CANNER. 


write Box 162, Portland, Me. 


WANTED—To lease a factory in Ohio for canning corn 
and tomatoes, with privilege of buying same after first year’s 
operation. Address ‘‘F. P. H,’’ care THE CANNER. 


WANTED—A pickle sorting machine; must be in good 
condition. Address ‘‘Y. R. C.,’’ care THE CANNER. 

WANTED—Two iron jacket kettles with a capacity of 100 
to 150 gallons each. Address ‘‘J. D. B.,’’ care THE CANNER. 























FOR SALES 
FACTORIES. 











FOR SALE—A modern equipped canning factory, for can- 
ning peas, corn, tomatoes, peaches, apples, strawberries and 
full line small fruits; located in one of the best fruit-growing 
sections of Michigan; factory thoroughly equipped with 
newest machinery in first-class condition, only having been 
used for the past two seasons; will make terms; satisfactory 
arrangements to responsible parties. Address ‘‘Box 243,’’ 
care THE CANNER. 








EXPERIENCED HELP WANTED. 





WAN'TED—A good man, capable of constructing and operat- 
ing kraut factory. Give references and qualifications. Ad- 
dress ‘‘ Box 375,’’ care THE CANNER. 





WANTED—An experienced processor and superintendent for 
Indiana factory, one who understands canning tomatoes, lye 
hominy, kraut, pumpkin, baked beans, pork and beans, ete. 
Must be a good manager of help. Man that drinks need not 
apply. Good position for right man. Give reference and salary 
expected in first letter. Address Box 579, care THE CANNER. 





WANTED—FExperienced canned goods man; must be good 

salesman and have executive ability, familiar with wholesale 
grocery trade in and around Chicago. This affords a splendid 
opportunity to high-grade man. Address W. S. Knight & Co., 
2 Wabash avenue, Chicago. 





WANTED—Superintendent for canning factory, running all 

the year; one familiar with modern canning machinery and 
good manager of help. Cannot use one who drinks; state ref- 
erences and salary expected; permanent position to the right 
man. Address ‘‘D,’’ care THE CANNER. 


MISCELLANEOUS. 














WANTED—Several corn cutters, either Model M or Morral, 
one double corn cooker and filler and one silker. Address 
Union City Canning Co., Union City, Tenn. 





WANTED—Party owning well established and successfully 
conducted canning business desirably located in best tomatoes 
and fruit growing section of Delaware; appraised net assets, 
$15,000.00; wants additional $8,000.00 capital. Will entertain 
proposition of partnership or joint stock ownership from parties 
wanting either good investment or working interest. Write 
‘*Delaware,’’ care THE CANNER. 


WANTED- 





2 Cuykendall corn mixers and cooker-feeders ; 
Merrell-Soule double corn mixer or the Stickney corn mixer; 
2 Combined Ulery-Merrell-Soule corn silkers or Combined 
Merrell-Soule-Kelley corn silkers. Address ‘‘G. F.,’’ care 
THE CANNER. 


FOR SALE—New box and wood factory sacrificed, easy terms. 
Large stock lumber. Healthy locality near Memphis. Own 
ers inexperience. Address, Bank, Halls, Tenn. 


FOR SALE BY ORDER OF THE STOCKHOLDERS—White- 

ville Canning Factory; in good running order. Will sell, as 
a whole or separately, house and lot, machinery, cans and boxes. 
Terms cash. See or write Festus Rhodes, Mgr., Whiteville, 
Tenn. : 


FOR SALE OR TRADE—A good canning factory in good loca- 
tion for corn, tomatoes, apples and pumpkin. For further 
particulars address Mound City Canning Co., Mount City, Mo. 


MACHINERY. 


FOR SALE—One Cox hand capper, 12 steels, 30 trays and 3 
sets steels; 1 double dump scalder; 4 open process kettles; 
8 erates; 1 100-gallon copper kettle; 1 cyclone pulp machine; 
2 cranes complete, with fixtures; 2 No. 1 Buffalo blowers; 1 
5-barrel gas machine, underground carbureter; 4 firepots; 1 
Baker square steam chest with pans, gauge thermometer com- 
plete. All above machinery is in good condition; some of it 
new, has never been used. Address Union City Canning Co. 


FOR SALE—Second-hand Knapp Labelers, rebuilt to latest 
model, with new lap-pasting device especially adapted te 

label dented cans. 

These machines have all the new improvements, and we guar 
autee them to work as well as new. 

We will allow the full amount paid towards new Knapp Label- 
ers any time within one year from date of purchase. 

These devices are new and not esntained in second-hand 
Knapp machines offered for sale outside of our house. We 

have no agents. Address The Fred UB. Knapp Company, 

Westminster, Md. 


FOR SALE— sed hydraulic press, 4-imch reds, racks 6x6, 
weight 24,000 pounds. Address 


Quart Darr 


“hicago, Tl. 


























THE CANNER AND DRIED FRUIT PACKER. 57 


FOR SALE—At low price if ordered at once, one practicall 

new Kuapp No. 2 labeling machine; one practicdlly new 
Knapp No. 3 labeling machine. Address E. C. Shriner & Co., 
Keyser Bldg., Baltimore, Md. 





kOR SALE—Latchford tomato-peeling system complete, with 

two scalders and four coring machines. Capacity, 48 peelers. 
In first-class condition, used one year only. McMeans & Tripp, 
607 State Life Bldg., Indianapolis, Ind. 


SEEDS. 
FOR SALE—200: bushels choice Advancer peas. Write for 
samples and prices to the Sauk City Canning & Packing Co., 
Sauk City, Wis. 


FOR SALE—2,00®0 pounds pumpkin seed saved from “echeiee 
specimens of Indiana pumpkins. Write The Van Camp 
Packing Company, Indianapolis, Ind. 


FOR SALE—Choice Alaska and sweet peas. The leading can- 

ners are getting their seed peas from this famous pea belt 
of Kewaunee and Door county, as they get the best results. 
Write for price and samples. Algoma Peas Co., Algoma, Wis. 


FOR SALE—Choice ‘‘Greater Baltimore’’ tomato seed. 
Great care has been taken in selecting this seed and we offer 
it confident that better seed cannot be raised. The ‘‘ Greater 
Baltimore’’ is much more prolific and about two weeks earlier 
than other canning varieties. We also have a limited quantity 
of extra quality new Stone seed. Prices upon application. Ad- 
dress 8. I. Sawyer, Seedsman, Box 138, St. Joseph, Mo. 














MOORE-HOLBER? CO., \.sNNEAPOLIS, MINN. 

The business operated under the name of the Park- 
Holbert Co., having offices at Minneapolis, St. Paul 
and Duluth, will hereafter be known as the Moore- 
Holbert Co., Wm. S. Moore of Minneapolis having 
entered into partnership with E. B. Holbert to con- 
duct a general merchandise brokerage business. Mr. 
Moore will take charge of the Minneapolis market, 
where he has been engaged in the merchandise broker- 
age business for seven years. Mr. Holbert will con- 
tinue to manage the St. Paul office as in the past. 

Mr. Moore has been the Minneapolis manager for 
H. A. Dreves & Co. .for seven years, and Mr. Holbert 
has been the St. Paul manager for the Louis M. Park 
Co. for the last five years, and for the Park-Holbert 
Co. Messrs. Moore & Holbert are able and experi- 
enced brokers, possess the confidence and esteem of the 
jobbing trade throughout their territory, and bear the 
deserved reputation of being result-getters. 

PURIFICATION OF SALT. 

Mr. Cy H. Davis, advertising manager of the Dia- 
mond Crystal Salt Company, writes as follows: ‘The 
problem of how to get a salt pure enough for canners’ 
use is an important one and one which we believe has 











Charles S. Trench & Co. 


BROKERS IN 


PIG TIN anp 
TIN PLATE 


NEW YORK 





81 FULTON STREET: 

















been solved by the mechanical process in use by the 
Diamond Crystal Salt Company, of St. Clair, Mich. 

“Most canners know that salt in its natural state 
always contains impurities, and that some of these 
impurites are apt to lower the standard of their prod- 
uct; but few of them have any conception of the 
trouble and expense required to remove these impuri- 
ties from salt. 

“The mechanical process we have spoken of is 
really purification by heat. After the salt brine has 
been obtained it is run into a series of closed heaters 
under pressure. This pressure is required in order 
to attain the proper degree of heat, which is 68 de- 
grees above the boiling point. 

“That is the temperature at which sulphate of lime 
will, as the chemists say, precipitate—that is, will form 
into a solid and drop to the bottom of the brine. 

“Now, as soon as the salt brine is brought to this 
temperature it is immediately carried into the filters. 
These filters are nothing more than large revolving 
drums filled with gravel and stone through which the 
brine is forced. In passing through the filters the precip- 
itating lime is naturally deposited on the stones and on 
the inside of the filter itself, in much the same manner 
as another form of lime deposits on the inside of a 
tea-kettle in which hard water is boiled. 

“That is the whole secret of the purifying process. 
The theory is simple and the process itself is simple, 
but means a large outlay of money for heaters and 
filters. Wherever there has been an opportunity to 
secure official analysis the salt made by this process has 
analyzed purer than other brands.” 


SAYS MISLABELING OF CANNED GOODS IS UNIN- 
TENTIONAL. 


State Dairy and Food Commissioner H. R. Wright, 
of Iowa, declared recently that nearly 75 per cent of all 
the arrests that are made for violations of the pure 
food laws are for the infraction of the butter laws of 
the state. The balance of the arrests are, for the most 
part, for the unintentional mislabeling of canned 
goods. 

“All this howl that is being raised about the people 
being fed on poisoned foods is pure bosh,” said he. 
“Our foods, as a rule, are pure, and, as the statement 
shows, with the exception of butter and some canned 
goods, we seldom have to order arrests for the viola- 
tion of the pure food laws.” 











YOU NEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off vour mind. 
RYDER CAN MARKER 


Simple in construction. Easy 
and positive in action. Ready 
for first and everycan, Type 
cbanges for different grades 
instantaneous. Adjustment to 
different size cans quick and 
accurate. Equipment of type- 
holders and rubber type com- 
lete with every machine. 
inimuin of ink evaporation 
and type renewals. Mecbani- 
cally designed and mechani- 
eally built Fully tried out in 
nine different factories in New 





York State, season 08. Perfect 
‘inefficiency. Lasting in dura- 
bility. Fully guaranteed. 


Send for list of users, testimonials, etc. 


S. M. RYDER & SON, “i#92"* New York 


Sprague Canning Machinery Co., Western Agents,5 Wabash Ave, Chicage 
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INFLUENCE OF ENVIRONMENT ON THE COMPOSI- 


TION OF SWEET CORN. 

Bulletin No. 127 of the Bureau of Chemistry, Unit- 
ed States Department of Agriculture, discusses “The 
Influence of Environment on the Composition of 
Sweet Corn.” It is by M. N. Straughn and C. G. 
Church. 

The general conclusions are given by Dr. 
\W. Wiley as follows: 


l The content of 


Harvey 


, sugar in sweet Indian corn does not 
depend so much on temperature and length of day as is 
the case with the sugar beet. In the latter case the content 
of sugar varies inversely with the temperature, provided the 
latter is such as to permit normal growth. In other words, 
the lower the temperature during the growing season (within 
reasonable limits) the higher the content of sugar. This does 
not appear to be the case with sweet Indian corn, since a 
higher average sugar content is found in South Carolina and 
Florida than in Connecticut and Maine. 
sz The sweet 


diminishes 


Indian corn rapidly 
from the stalk. The 


content of sugar in 
ifter the ear is separated 
diminution depends largely on the temperature, 
being more rapid with a higher and slower with a lower 
temperature; this, rule, of course, applies to ordinary econdi- 
tions. This disappearance of the sugai 
the continued growth of the grains of the ear and the trans- 
formation of the sugar they centain into starch or 
some other form of non-saccharine carbohydrate. Sweet 
Indian corn intended for the table, therefore, should be har- 
a time as possible before being delivered 
ind during the intermediate period should 
secured without 


speed oft 


s doubtless due to 


which 


vested as short 
for consumption, 
he kept at as low a 
freezing. 

3. Phe chief value of Indian corr for the table is found 
in its sweetness, althougn this must ke coupled with suecu 
lence and flavor of the naturaliy sweet 
Indian corn cannot be successfully imitated by the artificial 
Hence it follows that there is some par- 
nature in 


temperature as ¢an be 


tenderness. The 


addition of sugar. 
ticular form in which 
the corn which gives it its high value, and mere sweetness, 


the sugar is combined by 


produced by added cane sugar or Ly saccharine, does not give 
the fine flavor of a naturally sweet product. 

t. The chief difference between the Indian 
extreme north and that of the extreme south is found not 
as in its sueeulence, the 


corn of the 
so much in its content of sugar 
lower temperature of the north making the corn more tender 
longer period than the extremely high 
temperature of the south. The therefore, during 
which the green Indian corn can be used and kept in good 
condition is longer in the north than it is in the south; in 
other words, the ripening process is not so rapidly completed 
in the north, Further, although the southern-grown corn was 
superior in sugar content, it was inferior in vield and gen 
eral physical appearance. It would appear, however, that 
the superiority in sugar content of the southern corn opens 
up a possibility of acclimating the most favorable varieties, 
and by selection and careful cultivating greatly improving 
the southern-grown product. 
5. Of all the factors of the environment which affect the 
edible quality of green Indian corn, it appears that the 
amount and distribution of rainfall are the most important. 


and edible for a 


season, 


A moderate and well-distributed rainfall, especially during 
the groWing season, is necessary to produce a crop having the 
best qualities. Excessive rainfall in the latter part of the 
season or a great deficiency during the germinating and 
growing period equally interferes with the excellence of the 
crop. Naturally, a larger rainfall is needed in the southern 
than in the northern states, and in fact it seems to be more 
important that it be evenly distributed there. This idea 
leads to the suggestion that the very best results in- the 
growing of sweet Indian corn for consumption in the green 
state may ke looked for in the irrigated regions, where the 
supply and distribution of water are under absolute control. 
The cost of land, however, in such localities is so great as 
to render farming more expensive, and hence the great areas 
devoted to the production of green Indian corn will prob- 
ably continue to be found in the northern portions of our 
country, where usually the rainfall during the growing 
period is distributed in such a manner as produces the best 
crop. The great areas of sweet corn will, therefore, be found 
on the Atlantie coast from Maryland north and in the north- 
ern parts of the states bordering the Chio river, and even 
touching, in some places, the Canadian frontier. 

6. From the data which have heen recorded and from the 
general summary, it is evident that the graphie representa- 
tions of the influences of environment in the case of green 
valuable as was the case with the 
variations in temperature, 


Indian corn are not so 
sugar beet. The eurves showing 
latitude and altitudé, the amount of sunshine, and the quan- 
tity and distribution of the rainfall, cannot be so readily 
compared with the lines showing the sugar content as in the 
ase of the sugar beet. The graphic charts, however, are 
of use in showing the general relations which exist, especially 
between the content of sugar and the rainfall and tempera 
ture, but they,can only ke property studied in connection 
with the careful reading of the text. 


TREND OF THE MARKET ON TIN. 

“We believe the development in American con- 
sumption this spring and summer,” m4. S 
Trench & Co.’s market report, “will make for higher 
prices then, but if the advance is to be speculatively 
forced two or three months ahead of time, the bulls 
may meet enough discouragement in the mean- 
while to make the maintenance of prices difficult 
to say the least. 

“We feel justified in criticising the rapid advance 
that has taken place in the past two weeks, as specu- 
latively excessive, and inimical to the continuance 
of the confidence of the consumer and the sound 
months our reports 


savVvs 


position of tin, because for 
show that we are on record as saying that the 
situation was an improving one, and pointed to 
higher prices. This opinion was based on increas- 
ing American consumption and a gradual decrease 
thereby in the visible supply. 

“The facts at present show that the visible sup- 
ply of tin is exactly the same as a year ago, the 
outlook for American consumption better than a 














E. have closed the canning season and 
our New Sterilizer worked perfectly; at 
35 minutes cook corn was sterilized 





perfectly. We had no corn to reprocess or swells to 
throw out. We are ready to show you a Steril- 
izer that will Sterilize and save your goods. 


LET US FIGURE WITH YOU 


HAYNER BROS. & MILL 


South Lebanon, Ohio 
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| ELEVATING, CONVEYING AND POWER TRANSMIS- 
SION MACHINERY FOR CANNING PLANTS 


Caldwell’s Helicoid 
Conveyor, a_ perfect 
spiral with continuous 





Link Belt Conveyors flight, no laps or rivets. 
CONVEYORS 1 Spiral Conveyors Furnished black steel 
Cable Conveyors or galvanized. 


= ig oF fat be Tr with either link belt- 
ng or 
ELEVATORS 1 Package Eleva’ 

Elevator | ry ot all kinds 


TRANS- Machine Moulded Cease lnanest list of patterns 
: MISSION in existence. 

CALDWELL MACHINERY ( Machinery for Rope Drive using wire or 

~ CHICAGO Manilla rope. 


POWER | Shafting, Pulleys and Bearing: 


Our equipment for supplying machinery in our line comprises 
the most extensive pattern list and the widest range of manufac- 
turing facilities of any concern in the line. 


fe eo ee 
._—— “I 
— —————— | 


7 os 
















Catalog No. 28 will be sent, 
express charges prepaid, te 
anyone interested im eur line 
of machinery. 












Standard Link-Belt Conveyor. 


H. W. CALDWELL &» SON CO., Western Ave.. 17th-18th Sts., Chicago 


Eastern Sales and Engineering Office—Fulton Building, 50 Churew Street, New York 
New England Sales Office—Oliver Building, 141 Milk Street, Boston, Mass. 


























Have You Ever Noticed 
How Success is Imitated? 


We are the originators of the one pipe sys- 
tem, which has proven its value to the canning 
industry. As the 20th Century Gas Machine 
is the one that will make an absolutely uni- 
form quality of Gas, regardless of the chang- 
ing consumption, it is the Machine that will 
operate perfectly with the one pipe system. 
Permit us to demonstrate and prove this state- 
ment in your factory at our expense. The 
Machine is permitted to be installed in your 
main factory building without affecting insur- 
ance rate. 






















‘‘Buying any but a 20th Century Gas Ma- 
chine to save money is like stopping a clock to 
save time.’’ The difference in service quickly 
overcomes any difference in price. 


Durable Y 

Reliable "ir 
Safe 

Cheapest 
and Most 
Efficient 
Service 





The C. M. Kemp Mfg. Co. 


Baltimore, Md. 




















oU8156 
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year ago, but we find the prices £20 per ton higher. 
How much of the better outlook for American con- 
sumption has this discounted? What other bull 
points in the situation are there, outside of the in- 
creased American demand and prospects, and the 
rampant speculation? If there are any we do not 
hear them mentioned. 

“There is no basis in the statistical position for 
an excited rise in price now. ‘Tin has never sold 
before at 33c with a visible supply of 20,000 tons, 
except during the Secretan Syndicate operations in 
1888 and 1889. 

As regards the Straits output there is no reason 
for expecting any reduction, nor do we hear it even 
suggested. The fact that so far this year the ship- 
ments were 2,870 tons less than during the same 
time last year deceives nobody, for that is what in- 
variably accompanies an advancing market. 

“There is another feature of the late heavy in- 
crease in American consumption that we think the 
London bulls are overlooking: 

“A large part of the increased consumption of 
tin in the past three months has been caused by 
abnormal activity in our tin plate mills. The de- 
mand and activity that usually commences in 
January, began this year three months earlier, owing 
largely to the fact that in advancing iron and steel 
commodities the United States Steel Corporation 
did not advance tin plates and galvanized iron in 
proportion with other items, presumably because in 
these items they had their greatest competition from 
independents. Consumers and packers realized this 
and a large portion of the buying was on account 
of low price, not actual needs. With the pack of 
vegetables, fruits, etc., eight to ten months off, there 
was no need for action except to secure low priced 
supplies, and had this feature not been present, our 
tin plate mills would have started up as usual in 
January instead of in September and October, and 
a large portion of our increased consumption 
for tin plates would not have taken place. Also, 
right or wrong, there is a feeling that labor troubles 
are ahead in this industry which may cause a re- 
duced output, also higher tin plate prices. How 
much of this winter and spring tin plate output has 
been crowded into this fall? The American Can 
Company have made to-day a reduction in their 
price for cans, which comes as a surprise to many 
in the trade and is considered significant. 

“To sum up, we consider the late advance ‘too 


previous.’ If we are to get the full effects of the 
good prospects of 1910, we should have prices work 
ing more in unison with actual statistics and con 
ditions than they have done lately.” 


OPPORTUNITY FOR APPLE EVAPORATORS IN MAINE 
—INCREASING THE YIELD. 

The following article on Maine apples, and how the 

yield of orchards may be increased, was written by 

Henry Dennis, the well-known Portland canned goods 


broker, for the Portland “Press” of December 15: 

‘*One cannot ‘gather grapes from thorns, or figs of thistles’ 
any easier today than he could two thousand years ago. I do 
not believe you can get the same amount or quality of work 
out of an invalid as you can out of a healthy individual, or 
the best quality and largest yield of apples from a sick tree. 

‘*The orchards of Maine need more eare than they have re 
ceived, although the remedy has been applied during the past 
season with remarkable results. I wish to note some of them, 
although only as a business man, and not as an agriculturist. 
The State of Maine can raise and has raised some of the finest 
fruit in the world, but our farmers: got the idea into their 
heads that an orchard could and would take care of itself, that 
it needed no care, but would yield dividends where no capital 
was invested. This was a mistake. The days of miracles have 
passed. 

‘*One evening last summer I met by chance a stranger in 
the city, a former resident of Maine, but now a large fruit 
raiser and shipper from the Pacific orchards of Oregon and 
Washington to the Atlantic and to England. He told me of 
the legislation of these States and of Idaho (there may be 
others) by which every orchardist was compelled under severe 
penalties to cultivate beneath every tree, keeping them free 
from weeds; to spray repeatedly, scrape the bark, remove dead 
limbs, and in fact to treat each tree properly. The apples were 
properly graded and no ‘deaconing’ allowed. He told me of 
the practical results, for some were sold here in Portland at 
fancy prices. The apples grew larger, better flavored, were 
free from blemish and the prices realized would astonish the 
reader. 

‘*Now he attained success in spite of the fact that the 
freight was enormous. This same man contended that he could 
produce better results in Maine, grow better apples and get 
better prices, save his freight and get a larger market. He 
believes it; has bought orchards in Maine; is planting new 
trees, and is coming back to become again a Maine citizen. Is 
he a fool? 

**Let us see. Right ‘under your nose’ is an application. At 
Chebeague Isle, in Casco Bay, only a few miles down the har- 
bor, a Philadelphia gentleman, who comes here to enjoy his 
summer rest, concluded that he would like to raise his own 
fruit as well as eatch his own fish, or go to Boston to buy Maine 
lobsters for less than he could at home, and thus avoid break- 
ing a law of the State. This business man bought up some 
old worn out orchards consisting in part of patriarchs of vener- 
able age, rejuvenated them by the methods I have mentioned, 
and what was the result? 

‘*The ‘large’ crop of former years never exceeded one hun- 


























A MONEY MAKER 


A canning factory if located in the great truck and fruit 
growing district of the GULF COAST SECTION of 
TEXAS, southwest of Houston, Texas, could be made a fine 
money-making proposition. One town in that section offers 
especially attractive advantages for a 'arge canning and pre- 
serving plant as there is a large surplus of all kinds of vege- 
tables procurable and a most excellent proposition will be 
given reliable parties. 

The canning season in that section comes at a time when 
Northern and Eastern plants are idle and LARGE CAN- 
NING COMPANIES should be interested in this opening. 

For details and industrial literature, address, 

M. SCHULTER 
Industrial Commissioner, Frisco Lines 
FRISCO BUILDING ST. LOUIS, MO. 























HAWKINS UNIVERSAL EXHAUSTER 


View showing top removed 


The best Continuous Automatic Exhauster, Furnished 
any size and any Capacity desired. 


For further particulars address 


SPRAGUE CANNING MACHINERY CO. 


5 Wabash Avenue, CF'CAGO 
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FOR 


Packer’s Cans 
POPE 
“Clean & Bright” 

PLATES pee ip vn ae 


This Machine is Extensively Used as an 


Apple Washer 


















































Pope Tin Plate Co. For Further Particulars Address 
GENERAL OFFICES: EASTERN OFFICE: SPRAGUE CANNING MACHINERY COMPANY 
PITTSBURGH, PA. 29 BROADWAY, NEW YORK CITY S WABASH AVENUE 1: 1 CHICAGO, ILLINOIS 





























THE HAWKINS AUTOMATIC CAPPING MACHINE 


You can make your capping the least of your worries by using the 


MOST RELIABLE CAPPING MACHINE 


TESTIMONIAL 
Fox Lake, Wis., Aug. 4, 1909. 








Daniel G. Trench & Co., Chicago: 

Gentlemen: You will no doubt be pleased to learn that our 
Hawkins Capper has on several occasions been run for hours at 95 cans 
per minute with the regular amount of help. 


Yours truly, FOX LAKE CANNING CO. 
E. S. Woodborne, Supt. 


SPRAGUE CANNING MACHINERY COMPANY 


Daniel G. Trench & Co., General Agents 5 WABASH A‘’ENUE, CHICAGO 
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dred bushels. This year it was over seven hundred. This was 
supposed to be an ‘off’ year, too. 

‘*'The same experiment was tried by one orchardist at Bucks- 
port, Me., this year. A buyer told me he paid $5 per barrel 
for apples raised in this way, while he bought the same va- 
riety of his neighbors and paid $2, for the fruit was not nearly 
as good. Further, the imperfect fruit in the cultivated or- 
ehards was nominal, while in the other cases there were the 
usual conditions. Maine has sold more canned apples this year 
than in previous seasons. Most of this is of excellent quality, 
and is going to many States, but some is very poor. The good 
fruit is bringing satisfactory prices, the ‘poor we have always 
with us.’ 

‘*There is an excellent opportunity for evaporated apple 
plants in this State. Many ecarlots are used in Maine, all of 
which come from New York or Michigan. This is absurd. The 
export demand is enormous. We are at the best port for ship 
ping abroad, and there is no sound reasop why this industry 
should not come and stay. Maine corn packers do not invest 
their profits in building up the West but in increasing their 
local output. Others can profit by their example.’’ 
AMERICAN CANNED GOODS ARE LOSING GROUND 

IN SOUTH AFRICA. 


Consul Edwin N. Gunsaulus, in the following re- 
port from Johannesburg, calls attention to the dis- 
placing of American meat products in South Africa: 

“This report is intended as a note of warning to 
the meat-packing concerns of the United States of the 
keen competition now being waged in the sale of 
canned meats in this consular district and in South 
Africa generally, and of the danger of the South 
African market being largely lost to them unless they 
are prepared to more successfully meet the prices of 
similar firms operating in Australia, Argentina, and 
one or two other countries, whose products, consist- 
ing mainly of corned beef, are being exported to this 
country. 

African 


with the South 


From recent interviews 
representatives of leading meat-packing houses of the 
United States and from information obtained from 


other sources of undoubted reliability, | am convinced 
that the American canned beef, the quality of which 
can not be questioned, is gradually but surely losing 
ground in this market by reason of the distinctly 
lower prices at which a similar article is being sold to 
local dealers by Australian and South American firms, 
which are reaching out for the trade. 

“The difference in the prices of the American 
canned meats, particularly corned beef, which con- 
stitutes the real basis of the trade in South Africa, 
and those quoted by the Australian and Argentina 
houses is so marked that unless this competition can 
be met the control of the entire South African mar- 





ket will eventually pass from the United States into 
the hands of the competing countries referred to. When 
it is stated that the Australian canned beef is delivered 
here (c. i. f.) at a much lower cost than is accepted 
for the American article (f. 0. b.) at American ports 
the extreme disadvantage attaching to sales of the 
latter product becomes apparent. In addition to this 
adverse influence on American sales resulting from 
high prices, the Australian beef is given the benefit 
of a preferential tariff of od. or 18 cents per case. 

“Tl am reliably informed that since the late advance 
in the price of the leading American brands of beef the 
difference in the cost of these brands and similar goods 
from Australia, delivered at South African ports, duty 
paid, is over $2 per case (a case contains 48 12-ounce 
cans) in favor of the Australian goods. 

“The slight difference in favor of Australian canned 
meat in the rate of duty charged by reason of the 








if 
THE CANNER covers the canning trade EVERY 
week in all parts of the United States and Canada. 
THE CANNER has, besides, a considerable, and stead- 
ily increasing, foreign subscription list. 








preference granted to imports from British territory 
(one-half cent per pound) can not be considered a 
serious obstacle, as this small item is more than over- 
come in the superior quality and packing of the 
American product, but when it is considered that, aside 
from this, South African importers are required to pay 
nearly $2 per case more for the American article than 
for the Australian goods, in the quality of which there 
is only a slight difference, it is clear that the whole- 
sale dealer will not be inclined to push that article on 
which he derives little or no profit, but on the other 
hand will, as a matter of self-interest, limit its sale as 
much as possible. 

“The demand for canned meats in South Africa, ac- 
cording to the customs returns for the eight months 
of this year ended August 31, is steadily increasing, 
there being a gain of over $30,000 in the value of im- 
portations of canned meats as compared with the im- 
portations for the corresponding period of 1908. Last 
year the imports of preserved meats into South Africa 
amounted to over $380,000, about one-half of which 
was purchased in the Transvaal alone, Rhodesia also 
being a large buyer of these goods. According to the 
increase already shown this year it is reasonable to 
state that the imports into British South Africa for 




















WE BUY TIN 
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THE VULCAN DETINNING CO. 


114 Liberty St., NEW YORK, and STREATOR, ILL. 


LAST WASTE 
ANY SIZE OR 
SHAPE A&A 


Seeepneneeesmineenetll 
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Standard Tin Plate Co. 
Tin Plates 
Terne Plates 
Black Plates 


The quality of our goods commends 
your patronage 


INQUIRIES SOLICITED 
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Bucklin’s THE ART OF 


CYCLONE Canning and Preserving 


’ Pulp Machine AS AN INDUSTRY 











Pager ye ate . By Dr. Jean Pacrette, of Paris. Formulas and Recipes 
Ketchup and for preparing Pump- Actually Used by the Author and Prominent Packers 
nning. 
CAPACITY—75 tons T. t a In offering to the canning trade this work do so in the 
day. FLOOR SPACE— 4x0 feet. WHC tore pumpkins oe belief be cody a isa me and comprohemsive 
beok on ie canning. 
WESTERN AGENTS PRICE $5.00 DRAFT WITH ORDER 


FOR SALE BY 


Sprague Canning Machinery Company, “THE CANNER,” 5 Wabash Ave., Chicago 


CHICAGO- 















































THE SPRAGUE-HAWKINS POWER HOIST AND CONVEYOR 
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Sold under the Sprague Canning Machinery Company’s guarantee of perfect satisfaction. Price complete, with 50 feet of track and cables, $300.00 
F. O. B. cars Hoopeston, Illinois. For further information and catalogues, address 


Sprague Canning Machinery Company, __ Sole Owners and Manufacturers, Chicago, Illinois. 














The HARRIS PATENT POWER HOIST anv CARRYING MACHINE 
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Gold under C. $, Harris Com- 
pany’s guarantee of perfect satis- 
faction. Price complete with so 
feet of Tratk and Cables, $300.00, 
fF. O. B, cars Rome, N.Y. For 
further inf ion and catalog 
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1909 will approach $450,000, an increase of $70,000 
over the preceding year, and this in spite of the con- 
stantly increasing production of cattle in the country. 
It will thus be seen that British South Africa as a 
market for preserved meats is worthy of the careful at- 
tention of American packers and that some steps 
should be immediately taken to arrest the flow of 
trade toward those competing countries now so 
energetically striving for supremacy in foreign fields. 

“The Australian and Argentine competition has 
hitherto been mainly directed to the Transvaal and 
Natal colonies, but I am creditably informed that 
Rhodesia is now a coveted field, and that Australian 
and Argentine beef is now being sold there in con- 
siderable quantities. A case in point is that of a recent 
shipment of 1,000 cases of Argentine canned beef to 
Buluwayo at 20 per cent cheaper than the American 
product. Except for the well-known excellence and 
popularity of American brands of corned beef the 
lower prices at which competing countries land their 
products here would have proved still more ruinous 
to the American trade in these goods. 

“With the improvement in business which has fairly 
set in and with the development of the country, par- 
ticularly in the Transvaal and Rhodesia, by reason of 
the railway building and increased mining opera- 
tions underway, with a consequent increase in popula- 
tion, the demand for portable foodstuffs, such as 
canned meats and milk is not only bound to continue, 
but is likely to show a very material increase within 
the next year. 

“The future of the American canned-meat trade 
here, where in the past it has possessed the field with- 
out any serious opposition, largely depends upon the 
ability of the producers to meet the competition of 
Australian and Argentine houses which are laying 
siege to the market by the telling argument of “ 
good goods at lower prices.” 


FRUIT PRODUCTS SHOULD NOT BE STORED IN ZINC. 

That galvanized iron pails are objectionable as con- 
tainers of fruit products is the opinion expressed by 
C. D. Howard, chemist of the New Hampshire State 
Board of Health. Mr. Howard says: 


“Whether or not such use is allowable depends alto- 


gether upon the character of the food product for 
which such pail would be used as a receptacle. If such 
is dry, and of a neutral character, i. e., such as have no 
solvent action upon the zinc, there could be no objec- 
tion to the use of this sort of container. This would 
be the case with candies, especially if the ordinary pre- 
caution of lining the pail with paper were observed. 
Fruit products, however, and all similar substances 
that are at all motst, could not properly be stored in 
cmc. 


FORM NEW TEXAS BROKERAGE CONCERN. 

Claude VanZandt announces the dissolution of the 
partnership of Potts-VanZandt & Company, merchan- 
dise brokers, and states that he is engaging in the 
same line of business under the name of Claude Van- 
Zandt & Company, with headquarters in the Moore 
Bldg., 1oth and Main streets, Fort Worth, Tex. In 
their announcement, dated January Claude Van- 


Zandt & Company, say: 

Mr. Claude VanZandt has been for the past ten years en- 
gaged in this business, as per enclosed notice. 

Mr. Jere C. VanZandt has been for about the same length 
of time engaged in the grocery business and is, therefore, 


familiar with such lines as we handle. 

We enter the field prepared to give careful, intelligent and 
energetic service to those interested as buyers and sellers of 
such commodities as are used by, wholesale dealers in groceries, 
fruits and produce. * 

We shall work in conjunction with Palmer Brothers (for- 
merly Chas. D. Palmer & Co.), of Dallas, Tex. This insures 
to the shippers represented by us the best possible representa- 
tion to be had in securing business in northern, eastern, west- 
ern and central Texas. 

We are ready for business and trust to be in constant touch 
with you to our mutual advantage and satisfaction. 

Will be glad to see any of our friends at our office. 

Yours very truly, 
CLAUDE VANZANDT & Co. 





PENDING APPLICATIONS FOR CANNED GOODS TRADE. 
MARKS, 


The following trade-marks have been favorably 
acted upon by the Patent Office at Washington, D. C. 
Any person who believes he would be damaged by the 
registration of a mark may oppose it. All inquiries 
should be addressed to the Trade-Mark Title Com- 


pany, Fort Wayne, Ind. 

Serial No. 35,762. Word ‘‘JoRoCo’’ placed upon a shield. 
The shield being party bend sinister, sable and glues. Owner, 
John Rothschield & Co., San Francisco, Cal. Used on canned 
tomatoes, canned pears, canned corn, canned peppers, canned 
peas and canned asparagus. 

Serial No. 39,000. Words ‘‘Sea Lion Brand’’ and repre- 
sentation of same. Owner, Yes Bay Canning Company, Yes 
Bay, Alaska, and Portland, Ore. Used on canned salmon. 

Serial No. 44,257. Words ‘‘ Pride of the Wabash.’’ Owner, 
St. Francisville Canning Company, near St. Francisville, Ill. 
Used on canned fruits and vegetables, hominy, pork and beans, 
kidney beans and conserves and catsup. 

Serial No. 45,305. Word ‘‘Run-O-Pod.’’ 
kesha Canning Company, Waukesha, Wis. 
peas. 

Serial No. 41,097. Words ‘‘Clover Hill Brand’’ and repre- 
sentation of a clover leaf with the letters ‘‘C. H. B.’’ placed 
thereon. Owner, New Jersey Cider Vinegar Works, Fleming- 
ton, N. J. Used on apple cider vinegar. 

Serial No. 43,004. Words ‘‘Pin Money.’’ Owner, Ellen G. 
Kidd, Richmond, Va. Used on brandied fruits, fruits in syrup, 
fruit jelly, marmalade, fruit preserves, vegetable preserves, 
fruit butters, crystallized fruit, mayonnaise sauce, mustard, 
tobasco sauce, salad dressing, catsups, chili sauce, celery sauce. 

Serial No. 43,437. Word ‘‘Invador’’ in connection with the 
representation of a man dressed in armor and seated upon a 
horse. Owner, Milbridge Packing Company, Milbridge, Me. 
Used on canned sardines. 

Serial No. 44,256. Words 
Humphreys & Co., Bloomington, III. 
sardines and blended coffee. 

Serial No. 45,395. Word ‘‘Battleship’’ and representation 
of same. Owner, Borden’s Condensed Milk Company, Jersey 
City, N. J., and New York, N. Y. Used on condensed milk, 
evaporated milk and evaporated cream. 

Serial No. 45,412. Words ‘‘Min Brand’’ and representation 
of same. Owner, Cumberland Sound Packing Company, Fer- 
nandina, Fla. Used on canned oysters. 


Owner, the Wau- 
Used: on canned 


**Cost Mark.’’ Owner, J. G. 
Used on canned salmon, 





CHARLES D. PALMER & CO. NOW PALMER BROS., INC. 


Charles D. Palmer & Company, the well-known 
merchandise brokers of Dallas, Tex., announce. that 
the style of their firm henceforth will be Palmer Bros., 
Inc. In this announcement Charles D. Palmer & Com- 
pany, say: 

We trust that our endeavors during the past twelve months 
merit a continuance of the many favors we have received at 
your hands. It will be our constant purpose to handle business 
placed with us in a manner that will be entirely satisfactory 
to you, sparing neither time nor expense to attain that end. 

We will work in conjunction with Claude Van Zandt & Co., 
Fort Worth, traveling men from each office. This arrange- 
ment enables us to offer the very best possible representation 
to shippers that can be obtained in this section. 





A CANNER ‘‘For Sale’’ ad. will sell your surplus seed. 
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AE ES 


“AMERICAN” 





American thought,—American machinery,—American 
labor,—have established and here produce 
and distribute the 


STANDARDS OF TIN PLATE 
































FAMERICAN ——__— — =O 
-AMERICAN BEST ~~ ~- COKE 
AMERICAN EXTRACCLEAN ~~~: 
KREAM — 

TAGGERS——_— ——__ _==£0KE | 





American Coke 

American Best Coke 
American Kanner’s Special 
American A Charcoal 





aa “= CHARCOAL beg 
~ANERIGAN-—=——AA CHARCOAL |)777/ 
|=AMERICAN——AAA——_- CHARCOAL“ - 
=AMERICAN ——-AAAA——CHARCOAL | 246 
SANERICAN—-AAAAA— CHARCOAL |) 


DHENGER———— CHARCOAL |/ 




































American AA Charcoal 
American AAA Charcoal 
American AAAA Charcoal 


American AAAAA Charcoal 


Classified according to the amount of Coating. 


Note: —AMERICAN CCKE is an everyday plate, 
made better today than ever before in this country or 


‘ 


abroad. Instead of 


‘substitutes’’ or plates ‘‘ equal 


to,’’ specify the standard brands —‘‘AMERICAN.”’ 





American Sheet ana lin Plate Com 


General Offices: Frick Building, Pittsburgh. Pa. 


a, 








Manufacturers of Sheet and Tin Mill Products of Every Description 


W.H. EATON, 
W. T. SHANNON, 


E. M. SPARHAWK, 


JAS. A. SMITH, JR. - 


JAS. R. MILLS, 


Export Representatives: 


DISTRICT SALES OFFICES 


- Commercial National Bank Building, Chicago, Ill. | THEO. A. GESSLER, - 


Union Trust Building, Cincinnati, Ohio THOS, W. SIMPERS, - 
- Equitable Building, Denver, Colo. | R. R. HOGE, - 
Ford Building, Detroit, Mich. | I. B. WILLIAMS, 


Hudson Terminal Building, New York City 
Pennsylvania Building, Philadelphia, Pa. 
Wells-Fargo Building, Portland, Ore. 
Crocker Building, San Francisco, Cal. 


Maison Blanche, New Orleans, La. | W.J. WETSTEIN, - Third National Bank Building, St. Louis, Me. 


JOS. R. BATES, Frick Building, Pittsburg, Pa. 


UNITED STATES STEEL PRODUCTS EXPORT COMPANY, New York City 
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BOOKS YOU OUGHT to HAVE 


PROF. DUCKWALL’S New Book 


Canning nd Preserving 


Course in Canning “ara 
BACTERIOLOGIGAL TECHNIQUE 
Being a Thorough Exposition of Practi- 


cal Methods of Hermetically Sealing 478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


Canned Goods, and Preserving Fruits 4A Practical and Scientific Text Book 
and Vegetables. for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 


tan 
By an Expert Processorand Chemist Processors. 
@LA manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 











A Complete 




















This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes 
Readily Mastered. 


Price ‘$5.00 Postage 29c 
PRICE $5.00 POR GALE BY 


| Order through THE OANNER CASH WITH ORDER “THE CANNER” 5 Wabash Ave., Chicago 



































These Books FREE. 


+ 
“SCIENCE AND EXPERIMENT AS APPLIED 
TO CANNING” or e@W u Scr ers 
“THE CANNING OF PEAS ”—(Pamphlet) 
Copies of these can be obtained free of charge as 


long as editions last, by addressing 


Sprague Canning Machinery Co., ° Gitito ie” 











THE CANNER PUBLISHING CO. 
GOOD BOOKS FORA 5 Wabash Avenue - Chicago 


a 
] 
Canner S Library Please send us THE CANNER AND DRIED 


Canning and Preserving, with _ Bacteriological Tech- FRUIT PACKER for ONE YEAR, for which 


nique, by E. W. Duckwall, M. S.; ; $5.00. P . ‘ P 
Postage, ——<—« “ er aoe we will remit Three Dollars (Foreign Subscrip- 


Silos, Ensilage and Silage. By Manly Miles, M. D., ; 4 es ‘ 
F. R. M. S. Illustrated. 100 pages. 5x7 in. Cloth, tions Five Dollars) within the next sixty days. 

cts. 

Asparagus. By F. M. Hexamer. Illustrated. 174 
pages, 5x7 in. Cloth. 50 cents 
~ The Book of Corn. By Herbert Myrick, assisted by 
A. D. Shamel, EB. A. Burnett, A. W. Fulton, B. W. Snow, 
and other specialists. Illustrated. Upwards of 500 
pages, 5x7 in. Cloth. $1.50. 

ield Notes on Apple Culture. By Prof. L. M. Bailey, 
Jr. Illustrated. 90 pages, 5x7 in. Cloth. 75 cts. 

Peach Culture. By J. Alexander Fulton. Illustrated. 
204 pages, 5x7 in. Cloth. 1.00. 

Insects and Insecticides. By Clarence M. Weed. Illus- 
trated. 334 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. S. Fuller. Illustrated. 
5x7 in. Cloth. 25 cts. 

Plums and Plum Culture. By Prof. F. A. Waugh. 
Illustrated. 391 pages, 5x7 in. Cloth. $1.50. 

Spraying Crops—Why, When and How. By Clarence 
M. Weed. Illustrated. 5x7 in. 150 pages. Cloth. 50 
cts. 

Order through the CANNER, 5 Wabash Ave., 
Chicago. CASH WITH ORDER. 
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Canners’ Associations 


Below are listed the principal associations in the canning and allied indus sspeies in the United 
States. Communications should be addressed to the secretaries, who will furnish in tion in regard 
to dues, eligibility to membership, etc. 


“In Union There is Strength” 
National Canners’ Association. 
CHAS. 8. ) By giprestiem, 


L. A. SEARS, Vice-President, 
150,000, $00. $18.00, 150, 200,000, $25 $25. 





FRANK E. GORRELL, Seo’y and Treas., 
follows: P of from 1,000 to 6, ’ o60, $16.00 000 te 
tome ag ye Ty Ree ‘to 5,000 cases, $5.00; 50,008 to 108, $18.00; 1098, 


@estern Packers’ Canned Goode’ Association. 
. RISSER, egmmaed 











W. B. BOA Vi ang ¥. WILEY, Seo’y and Treas., 
Se — i0e-Fresident, FRIEND , { 
J. W. McCall, President, Tilinots é He fation. Beo’y-Treas, 
‘i. ns ee on ee 
Southern Canners’ Hesociation. 
B. A. CRADDOCK, President, J. C. SAUNDERS, JR., Vice-President, FESTUS RHODES, See’y and Treas., 
Humboldt, Tenn. Lebanon, Tenn. Whiteville. 





Indiana Canners’ Association. 


©. W. McREYNOLDS, President, CHAS. LATCHEM, Vice-President, 
Kokomo, Wabash, 





F. Jos. and Treas., 
ogee at? 
Obio Canners’ Association. 
J. ©. WARVEL, President, 8. W. COURTRIGHT, Vice-President, JAB. STOOPS, Sec’y and Treas., 
‘Wauseon. Circleville. Waynesville. 





Tri-State Packers’ Association. 
Ww. Oo. ao. President, Smyrna, Del 


. £E, GRE ARATE, ViewSmaiees. Seaf Del. ROBT. 8. FOGG, V: 
T. WRIGHTSON, Vice-President, Easton, M c. Secretary 








. x. 4. 
and Treasurer, Prineess a 
Kentucky Packers’ Association. 
E. C. — a cten STEELE READING, Seoretary, 
Canners’ League of California. 
F. F. STETBON, Vice-Presid: Loa ISIDOR J 
L. F. GRAHAM, nee £": zone | Phang om ice- ent, sneer “4 eh flan Fraacises, 





New York State Canned Goods Packers’: Association. 
JAMES ¥. a E 


. 8. THORNE, Vice-President, 








Geneva, N. Y. Sie ee fon: ~s Ve ee nie sei 
JACOB WACKENBARTH, President, Towa Saeeere’ Erman W. VIRDEN, Beo’y and Treas. 
Independence. f nas Marshailto ; : Cedar Rapids. . 
Minnesota Canners’ ieseciation. 
M. H. Bpanese. 2 Beeident, F. A. ae bs vieeweenaent, S, SpSr ee, Ceocties, i A. M. ee Zreasuser, 





Missouri Valley Canners’ Association. 
R. B. GILLETTE, President, Marionville. 














L. W. STAGNER, Tripoli, lowa. L. I, MOORE, Seo’y and Treas., Oregon. 
Gisconsin Canners’ Association. sas 
re Vi % . MADSEN, ; CHAS, » . 
w. GC TEES OCR, President, W. anne, ce-President, Cc. MA reasurer. Secretary 
Michigan C Canners’ Association. 
W. 8. THOMAS, President, OACH, Vice-President, FRANK _ a, Treasurer, 
Grand Rapids, Mich. Hart, Mich. t, Mick, 
CG D. "hewwile Virginia Canners’ Association. G. A. ae el -Treas., 
Canning Mase a ott i yan Association. 
GEO. : COBB, President, TT, ee? and J. I, WHITEHURST, Vice-President, 
airport, N. ¥. pte, Fe Baltimore, Md. 





National Canned Goods rig Dried Fruit Bi Brokers’ Association. 
F. L. ene President, 





J. L. FLANNERY, JE., Secretary, Vice-President, H. 0. | og Treasurer, 
Chicago, Ill, Chicago, Ill.’ z. eee St. Louis, Mo, 
National food Manu Manufacturers’ Association. 
T. J. CARROLL, President, First Vice-Presideat, T. Jv. Sane, Becond Vice-President, 
Gloucester, Mass. we yeh. 


FRANK R. MEYER ER, Thi np hina Vice resident, 


‘ow York. 
WILLIAM ‘ER, Treasurer, 
: $20 per year. Philadelphia. 




















Zz. oO. JOnNBOM, Secretary. 
Gulf Coast Canners’ Association 
CHAS. H. TORSCH, President, UKATE, Vice-President, I. HEIDENHEIM, 58 tary-Tr 
Bay 8t. Louis. Biloxi. Bilexi. 
Baltimore Canned Goods Exchange 
JOHN 8. GIBBS, JR., President. A. T. MYER, Vice-President. W. F. ASSAU, Secretary. LEANDER LANGRALL, Treasurer. 














‘Wheeling Cans and 
Solder Hemmed Caps 


Our Solder Hemmed Caps, which we are now 
prepared to furnish with all cans are the best in 
me market. The Solder is in the right place eset 


Plenty of it. 




















@ During the past year we have doubled. our 
caparity and are now prepared to ship 1,000,000 
can. per day during the Rush Season. 


WHEELING CAN COMPANY 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President 
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